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Health  care: 
speaks  for  the 
“American  Way?” 


A  3-way  debate? 

Some  people  support 
investor-owned  health  care. 
Some  want  the  government 
in  charge.  But  many 
Americans  (in  fact,  a 
majority)  benefit  from  the 
significant  role  of  Nonprofit 
Health  Care,  the  “American 
Way.” 


Advocates  for  control  by 
government  melted  away  in 
the  bull  market  of  the  ‘90s, 
when  enthusiasm  for  health 
care  as  a  business 
investment  also  peaked. 

No  one,  however,  spoke 
for  the  “American  Way,” 
even  though  this  vast 
network  of  community- 


centered  entities  represents 
an  invaluable  public 
resource. 

Good  news:  The 
“American  Way”  works. 

“The  greatest  good  for 
the  greatest  number”  is  still 
a  classic  yardstick,  and  a 
major  recent  study*  shows 
Nonprofits  do 
I  “far  better” 
on  the  critical 
measures  of 
Access  to  Care 
and  Customer 
Satisfaction, 
two  public 
policy 

imperatives. 


Still  ... 

The  nonstop  drumbeat 
for  investor-controlled 
health  care  dominates  the 
debate. 

The  financial  press,  for 
example,  calls  conversion  to 
for-profit  status  “inevitable” 
since  the  equity  markets  are 
the  “only”  way  to  raise 


capital  for  technology  and 
growth. 

But,  hear  this. 

First,  Nonprofit  health 
care  entities  are 
fundamentally  healthy  and 
capable  of  financing  their 
future. 

Second,  even  in  the 
most  challenging  times. 
Nonprofits  never  have  to 
choose  between  what  they 
owe  stockholders,  and  what 
they  owe  patients. 

Let's  all  be  heard. 

Let’s  re-assess  the 
interests  of  communities 
served  by  Nonprofits,  for 
whom  “responsibility  to 
patients”  is  the  top  priority, 
not  merely  a  means  to  an 
end. 

Then  the  debate  will 
become  a  little  less  one¬ 
sided  as  more  people  realize 
what’s  at  stake  in 
maintaining  and 
strengthening  a  national 
treasure,  the  “American 
Way.” 


'  Health  Affairs.  "Health  Plan  Characteristics  and  Consumers'  Assessments  of  Quality,"  March/April  2001 .  (See  www.NonProfithealthcare.orq  for  abstract) 
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America’s  very 
best  health  care 
is  nonprofit 

Check  the  evidence: 


Look  at  U.S.  News  &  World  Report's  list  of  America's  Best 
Hospitals.'  All  are  nonprofit.  100%.  See  the 
leading  consumer  magazine's  list  of  the  highest  ranked 
HMDs.  19  out  of  the  top  20  are  nonprofit.  And  96  out  of  the 
top  1 00  integrated  health  networks.^ 

Then,  a  major  study  found  that  nonprofit  health  care  plans  are 
much  better  at  customer  service  and  access  to  care.’ 

Unfortunately,  investment  bankers  seem  to  want  health  care 
to  be  investor-owned.  Would  that  improve  health  care  in 
America  ...  or  just  bring  millions  in  fees  to  those  investment 
bankers? 

Hear  the  other  side:  visit  www.NonProfithealthcare.ora 


1.  U.S.  News  &  Worid  Report,  “America's  Best  Hospitals,”  23  July.  2001. 

2.  Modem  Health  care,  “Improving  Care  Through  Integration.”  January  7.  2002. 

3.  Health  Affairs,  “Health  Plan  Characteristics  and  Consumers'  Assessments  of 
Quality,”  March/AphI  2001 .  (See  www.NonProfrtheatth  care.org  for  abstract) 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

“Stop  the  Presses”  columnist  Steve  Outing  writes 
about  the  debut  of  the  Google  News  search 
engine  and  how  it  could  change  the  world  of 
online  news.  He  includes  suggestions  for  how 
newspapers  can  work  with  what  will  no  doubt  be 
a  very  popular  service. ...  Charles  Bowen  will 
have  a  new  “Reporter's  Digital  How-To"  column. 
...  Our  partner  Photo  District  News  offers 
PhotoServe.com,  a  searchable  database  of 
photographers  in  every  state,  including  links 
to  their  portfolios. ...  And,  as  always,  a  new 
Photo  of  the  Week,  new  E&P  Online  Poll,  a 
calendar  of  upcoming  industry  events,  and  links 
to  the  best  media  stories  from  around  the  Web. 


ANOTHER  ROOM  WITH  ONE  VIEW 


Re:  “Room  with  one  view,”  Sept. 

23,  p.  26,  by  Ahmed  Bouzid  of 
“Palestine  Media  Watch.”  All  we 
need  to  know  about  Bouzid’s  own  biases 
can  be  found  at  the  bottom  of  his  column. 
There  is  no  such  thing  as  “Palestine,” 
despite  the  name  of  Bouzid’s  organization. 
Oh,  I’m  sure  he  wishes  there  was  such  a 
place.  No  doubt  at  the  expense  of  a 
legitimate  country  named  Israel,  which 
is  fighting  for  its  very  survival  against 
unrelenting  homicide-bombers  and  the 
terrorists  who  train  them. 

The  fact  is,  the  media  have  been  biased 
against  Israel  for  the  past  two  years.  Don’t 
take  my  word  for  it.  Check  with  anybody 
over  at  CNN,  which  very  nearly  got  kicked 
out  of  Israel  this  summer  for  what  has 
widely  been  perceived  as  coverage  that  is 
biased  against  Israel  and  in  favor  of  the 
Palestinians.  Bouzid’s  comments  are  simply 
not  supported  by  the  facts. 

Don’t  look  now,  Bouzid,  but  your  own 
bias  is  showing. 

KEN  SWART 

Boca  Raton,  Fla. 


All  the  clues  were  there  in  Jim 
Moscou’s  article  covering  the 
Society  of  Professional  Journalists 
national  convention  [“SPJ  aims  high 
despite  gray  skies,”  Sept.  23,  p.  4]. 

A  wonderful  phrase  in  his  story  referred 
to  “burgeoning  niche  press  groups  [that] 
unwittingly  fragment  journalism’s 
political  weight  and  public  support.”  I’m 
in  one  of  those  niche  groups  —  SABEW, 
Society  of  American  Business  Editors  and 


Writers  —  where  I  have  been  welcomed 
and  trained. 

If  SPJ  chapters  in  the  rest  of  the  country 
are  like  the  one  I  have  had  experience  with, 

I  think  I  know  why  the  organization  is  in 
trouble.  When  I  tried  to  become  an  active 
member  of  my  local  SPJ  chapter,  I  was 
given  a  very  cold  shoulder.  My  offers  to 
work  on  subcommittees  were  spumed.  I 
think  they  thought  their  work  at  a  general- 
interest  daily  was  far,  far  more  important 
than  my  work  writing  for  a  weekly  trade 
paper.  I  dropped  out. 

By  the  way,  the  Enron  Corp.  wasn’t 
part  of  my  beat,  but  when  I  tried  to  alert  a 
California  daily’s  energy  reporter,  to  tell 
him  something  was  rotten  about  that 
company  in  about  June  2000,  he  didn’t 
sound  interested.  I  doubt  he  followed  up. 

JO  MCINTYRE 
FREELANCE  REPORTER 
McMinnville,  Ore. 

Correction/Ciarification 

In  “SPJ  aims  high  despite  gray  skies,” Sept. 
23,  p.  5,  E&P  incorrectly  reported  that  the 
recent  Society  of Professional  .Journalists 
annual  convention  was  a  “members-only” 
event.  In  fact,  it  was  open  to  nonmembers. 
Abo,  a  reference  to  SPJ’s  “shrinking 
membership” could  have  been  put  in 
perspective.  Although  SPJ  has  not 
responded  to  repeated  requests  for  hbtorical 
membership  data,  several  sources  suggest 
its  ranks,  now  in  the  area  of  9,500 
members,  have  been  cut  by  more  than  half 
since  the  1980s.  Robert  Leger,  SPJ’s  newly 
installed  president,  pointed  out  via  e-mail, 
however,  that  thb  decades-long  decline  has 
been  reversed  recently.  “Going  into  the 
convention,  our  membership  number 
was  up  469  over  a  year  ago,” Leger  wrote. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM®  from  EDITOR  &  PUBLISHER 


OCT.  4,  1952: 

There  is  a  great  need  for  news¬ 
papers  and  craft  unions  to  join 
forces  in  a  program  of  education, 
leading  to  basic  economies  in 
the  production  end  of  the  busi¬ 


ness,  John  S.  Knight,  editor  and 
publisher  of  the  Knight  Newspa¬ 
pers,  told  E&P  in  an  interview  in 
Chicago  this  week. 

Walter  Winchell  devoted  nearly 


all  his  columns  this  week  to  a 
report,  addressed  to  the  FBI, 
on  the  allegedly  pro-leftist 
background  and  activities  of 
James  A.  Wechsler,  editor  of  the 
New  York  Post. 
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the  dailies  newsrooms? 


Women  in  new  study  see  sexism 
on  the  job,  but  some  male  editors 
and  publishers  are  not  convinced 


BY  JOE  STRUPP 

Do  SEXISM  AND  A  LACK  OF  OPPORTUNITY  FOR 
promotion  really  exist  for  today’s  women 
editors?  A  new  survey  of  newsroom  leaders 
indicates  many  female  editors  think  so.  But  some 
male  editors  and  publishers  dispute  these  findings. 

Only  one  in  three  of  top  women  editors  ques¬ 
tioned  in  the  study  said  they  expected  to  move  up  at 
their  current  newspaper.  Among  those  women  who 
believed  they  were  blocked  from  advancement,  64% 
said  their  employers  normally  favored  male  candi¬ 
dates.  More  than  half  expect  to  leave  their  current 
company  or  the  newspaper  business  altogether. 

“This  brings  to  light  a  whole  class  of  women  strug¬ 
gling  to  move  up,”  said  Ann  Selzer,  president  of 
Selzer  &  Co.  of  Des  Moines,  Iowa,  and  the  study’s 
author.  “They  feel  like  they  don’t  have  the  tools  to 
make  it  happen.” 


The  American  Press  Institute  and  the  Pew  Center 
for  Civic  Journalism  jointly  released  the  survey 
Thursday.  The  telephone  poll  was  made  public  at  an 
API  seminar  on  “Women  in  Newsroom  Leadership” 
in  Reston,  Va.  Between  Aug.  28  and  Sept.  17,  poll¬ 
sters  questioned  editors,  managing  editors,  and 
assistant  managing  editors  at  newspapers  with  daily 
circulation  of  50,000  or  more.  Of  the  273  people 
interviewed,  202  were  men  and  71  were  women. 

Some  men  who  have  spent  decades  in  the  indus¬ 
try  said  they  didn’t  see  sexism  at  such  high  levels,  cit¬ 
ing  the  recent  appointments  of  first-time  women 
chief  editors  in  several  cities. 

“It  doesn’t  track  with  my  own  experience,”  Heath 
J.  Meriwether,  the  Detroit  Free  Press  publisher  who 
recently  appointed  that  paper’s  first  woman  editor, 
told  E^P.  “I  don’t  think  sexism  is  a  barrier,  but  it  is 
important  to  deal  with  that  perception.” 

William  Dean  Singleton,  vice  chairman  and  CEO 
of  MediaNews  Group  Inc.,  agreed.  “I’ve  never 
noticed  that  there  was  any  discrimination  based  on 
sex,”  he  told  E^P.  “But  I  don’t  see  every  newsroom 
and  every  new'spaper.” 

Pittsburgh  Post-Gazette  Editor  and  Senior  Vice 


mmUM 

Racial  diversity  in 
America’s  news 
media  as  well  as 
environmental  and 
international  reporting 
are  the  targets  of 
$6.3  million  in  John 
S.  and  James  L. 
Knight  Foundation 
grants  announced 
last  week. 

A  $5-million 
challenge  grant  to 
the  University  of 
Michigan’s  Michigan 
Journalism  Fellows 
Program,  announced 
on  Saturday,  will 
establish  fellowships 
for  international 
journalists  and 
support  environ¬ 
mental  studies. 

With  Michigan 
alumnus  Mike 
Wallace  of  CBS’  60 
Minutes  providing 
$1  million  of  the 
match,  Michigan's 
program  was 
renamed  the 
Knight-Wallace 
Fellows. 

The  diversity- 
promoting  Robert  C. 
Maynard  Institute 
for  Journalism 
Education  in  Oakland, 
Calif.,  will  use  its 
$1.3-million  grant 


Attendees  at  the  American  Press  Institute’s  J.  Montgomery  Curtis  Memorial  Seminar,  where  the  findings  were  announced 
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men  expected  to  depart;  35%  of  women  said  they 
would  probably  not  be  promoted  to  the  next  level  at 
their  current  papers,  compared  with  24%  of  men; 
and  40%  of  the  women  said  they  were  not  politically 
savvy  enough,  compared  with  12%  of  men. 

Perhaps  it’s  not  surprising,  then,  that  only  20%  of 
women  —  compared  with  36%  of  men  —  say  they 
“definitely”  want  to  move  up  in  the  industry.  (For 
fiirther  details,  see  our  report  at  E&P  Online,  http:// 
www.editorandpublisher.com.) 

“It  is  discouraging,”  said  Mary  Click,  an  API 
associate  director  who  worked  on  the  report.  “We 
knew  this  was  going  on,  and  it  is  not  surprising  that 
there  is  sexism  out  there.” 

But  Earl  Maucker,  the  editor  and  senior  vice 
president  at  the  South  Florida  Sun-Sentinel  in 
Fort  Lauderdale,  responds:  “I  haven’t  seen  that 
level  of  sexism.  It’s  sad  to  hear  that  so  many  feel 
that  way.”  11 


President  John  G.  Craig  has  also  seen  little  evidence 
of  discrimination:  “My  sense  is  that  it  is  not  true.” 

The  study  found  that  men  and  women  editors 
tended  to  have  similar  leadership  traits,  visions  for 
newspaper  content,  and  job  satisfaction.  Where  they 
differed,  however,  was  in  the  outlook  on  prospects 
for  advancement,  the  drive  to  move  up,  and  the  need 
for  time  with  family. 

“The  scary  thing  is  the  number  of  women  who  are 
planning  to  leave  the  business,”  said  Jan  Schaffer, 
Pew  Center  executive  director.  “That  is  a  problem.” 

The  survey  comes  just  a  few  months  after  a  study 
by  the  Media  Management  Center  at  Northwestern 
University  showed  a  two-year  decline,  to  20%  from 
25%,  in  the  percentage  of  top  editors  at  major 
papers  who  are  women. 

Other  findings  from  the  API/Pew  study  showed 
27%  of  the  women  predicted  they  would  premature¬ 
ly  leave  the  newspaper  industry,  while  just  6%  of  the 


to  launch  an 
endowment  drive. 

-  LUCIA  MOSES 


William  Dean 
Singleton’s 
MediaNews  Group 
Inc.  paid  $200 
million  for  The  Salt 
Lake  Tribune  almost 
two  years  ago.  Last 
week,  its  appraiser, 
Santa  Fe,  N.M.-based 
Dirks,  Van  Essen  & 
Murray,  said  the 
paper  is  worth  $380 
million.  Chicago- 
based  Willamette 
Management  Associ¬ 
ates  —  chosen  by  the 
McCarthey  family  as 
its  appraiser  for  the 
disputed  1997 
purchase  option  that 
was  triggered  in 
August  —  said  the 
paper  is  worth  just 
$218  million. 

“We  got  a  bargain 
[in  2000]  because  of 
all  the  legal  entangle¬ 
ments,”  Singleton 
said  Thursday,  adding 
he  thought  even 
the  $380-million 
appraisal  “was  a  little 
on  the  low  side.” 

Because  the  two 
appraisers  are  more 
than  10%  apart,  they 
will  pick  a  third 
appraiser  by  Nov.  15, 
and  the  two  closest 
appraisals  will  be 
averaged  to  determine 
a  final  value. 

Looming  over  the 
process  is  a  veto  The 
Deseret  News,  the 
Tribune’s  joint- 
operating-agreement 
partner,  has  said  it 
will  exercise  over  any 
McCarthey  bid. 

Although  the 
McCarthey  family 


Bay  city  roller  coaster 


Trolley  rides  into 
a  newspaper  war 


BY  WA'VNE  ROBINS 

It’s  not  a  street- 
car  stop  named 
Desire,  but  it’s 
quickly  becoming  one 
of  the  most  coveted  bits 
of  real  estate  in  Tampa, 
Fla.  The  Tampa  Tribune 
and  a  local  strip  club 
both  want  it,  and  clearly 
the  St.  Petersburg  Times 
is  concerned. 

The  trolley  stop  in 
downtown  Tampa  close 
by  a  sports  arena  — 
recently  renamed  the 
“St.  Pete  Times  Forum” 
—  likely  will  be  named 
after  the  Times’  cross¬ 
bay  rival  Tribune. 
According  to  a  story  in 
Wednesday’s  St.  Peters¬ 
burg  Times,  the  Tribune 
will  barter  $125,000 
worth  of  free  ads  for 
naming  rights  to  the 
stop.  The  trolley,  open¬ 
ing  next  month,  is  one 
of  those  tourist-friendly 
concepts  aimed  at 


document,  the  story  is 
completely  accurate,  and 
we  stand  by  it  firmly.” 

In  fact.  Brown  said, 
the  naming  of  the  trolley 
stop  after  the  Tribune 
_  may  be  delayed 

E  because  Joe 

Redner,  owner 
of  a  nearby 
Bada  Bing- 
type  strip  club, 
has  offered  the 
City  Council 
more  money 
(“in  cold,  hard 
cash,”  Redner 
said)  for  the 
naming  rights. 

Redner  said 
he  would  call 
the  stop 
“Mons  Venus,”  after  the 
name  of  his  club.  So  it 
seems  that  in  this 
newspaper  game  of 
tit-for-tat,  everything  in 
the  greater  St.  Pete/ 
Tampa  region 
may  be  up  for  grabs.  ® 


they  quoted  was  an 
amount  different  from 
what  we  had  discussed 
as  our  contribution 
toward  this  community 
resource.” 


revitalizing  downtown. 

But  Amy  Chown, 
marketing  director  for 
Tribune,  said,  hold  on. 
“The  stoiy  in  the  St.  Pete 
Times  was  premature,” 


Just  another  whistle-stop?  Not  to  The  Tampa  (Fla.)  Tribune  and  the 
Mons  Venus  strip  club,  both  seeking  the  trolley  station’s  naming  rights. 

she  said  Wednesday 
afternoon.  “We  have  a 
proposal  regarding  the 
naming  of  the  stop  near 
what  is  now  the  ‘St.  Pete 
Times  Forum,’  but  no 
contract  has  been 
signed,  and  the  amount 


Oh  yeah?,  replied  the 
Times.  “The  Tribune  has 
not  contacted  us  about 
the  accuracy  of  Wednes¬ 
day’s  stoiy,”  said  Times 
Managing  Editor  Neil 
Brown  Thursday 
morning.  “We  saw  the 
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Norman  conquiist  for  the  limes' 


BY  LUCIA  MOSES 

Faced  with  the  challenge 
of  building  readership  after 
the  Sept.  11  attacks  last  year, 
Alyse  Myers,  vice  president  of 
marketing  services  for  The  New 
York  Times,  decided  it  was  an  occa¬ 
sion  for  “moment  marketing.” 

The  Times'  answer  was  a  brief 
and  understated  in-paper  cam¬ 
paign  that  adapted  Norman  Rock¬ 
well  paintings  to  the  post-attack 
environment.  For  the  series,  the 
Times'  longtime  agency,  Bozell  New 
York,  last  week  captured  this  year’s 
$100,000  Athena  Award  program 
grand  prize  for  creativity  in  news¬ 
paper  ads.  This  marked  the  first 
time  a  newspaper  was  the  subject  of 
a  grand  prize  since  the  Athenas 
were  revived  in  1998. 

The  Times  bought  licensing 
rights  from  the  Rockwell  estate  for 
an  undisclosed  amount  to  alter  and 
use  his  paintings.  Designed  to  show 
the  newspaper’s  value  in  explaining 


world  events,  the  five  resulting 
ads  carried  the  tagline  “Make 
sense  of  our  times”  and  employed 
the  somber  tone  used  by  many 
mfu'keters  anxious  to  avoid  ap¬ 
pearing  to  exploit  the  attacks. 
But  the  alterations  —  such  as 
placing  a  map  of  Afghanistan  in 
a  vintage  classroom  setting  — 
were  also  exceedingly  clever. 

Bozell  Senior  Partner  Justin 
Harrington,  who  manages  the 
Times  account,  knew  the  stakes 
were  big.  “I  said:  ‘We  can  do 
nothing  or  do  something  great.’” 
The  Rockwell  concept  prevailed 
over  other  ideas  because  it  “had 
a  tendency  to  uplift  people,”  he 
explained.  “It  said,  ‘We’ve  been 
through  this  before.’” 

The  Athena  Award-winning 
ads  were  announced  Wednes¬ 
day  by  the  Newspaper  Associ¬ 
ation  of  America  and  its 
affiliated  Newspaper  National 
Network.  11 


Protecting  those  public  notices 


Papers  fight  for  the  iegai-ad  franchise 

BY  WAYNE  ROBINS 

Take  public  notices  away  from  news- 
papers?  Why,  it  ought  to  be  illegal. 

But  it’s  not.  And  just  as  commercial  online 
operations  such  as  Monster.com  have  taken  a  bite  out 
of  the  newspaper  classified-advertising  market,  the 
Net  could  be  the  vehicle  to  siphon  the  profitable  and 
prestigious  legal-notices  business  from  newspapers. 

One  alternative  proposed  by  some  government  en¬ 
tities  —  that  public  notices  be  posted  on  individual 
agency  sites  —  would  result  in  a  Tower  of  Babel  data¬ 
base  that  would  make  it  difficult,  if  not  impossible,  for 
the  public  to  remain  informed,  according  to  state 
press  associations.  “The  public  would  not  know  where 
to  go  to  find  a  notice,”  said  John  Fearing,  the  Arizona 
Newspaper  Association’s  (ANA)  executive  director. 

Newspaper  associations  are  leading  the  charge 
against  this  threat  by  creating  their  own  Web  sites 
and  databases  specifically  for  posting  these  essential 
public  notices.  ANA  has  a  site,  PublicNoticeAds.com 


(http://publicnoticeads.com),  which  has  been  used  by 
nine  other  state  newspaper  associations:  Colorado, 
Iowa,  Louisiana,  Mississippi,  New  Jersey,  Ohio, 
Oklahoma,  Oregon,  and  Utah.  An  11th,  Michigan, 
began  participating  this  month,  though  the  links 
weren’t  all  up  at  press  time.  And  Georgia  is  consider¬ 
ing  it,  according  to  Fearing.  ANA  began  working  on 
its  database  in  1996.  Adapting  it  for  different  states, 
using  ana’s  proprietary  software,  is  relatively  easy. 
“As  long  as  we  put  in  a  state  field,  other  newspapers 
could  use  it,  too,”  Fearing  said. 

The  Pennsylvania  Newspaper  Association  main¬ 
tains  a  similar  database  on  an  affiliated  Web  site, 
MyPublicNotices.com  (http://www.mypublicnotices 
.com).  The  site  has  plans  to  share  its  software  with 
other  state  groups,  including  those  in  New  Hamp¬ 
shire  and  North  Carolina,  according  to  MyPublic- 
Notices.com  (MPN)  Manager  Brian  Gottlieb. 

New  Hampshire  hopres  to  “launch  soon,”  with 
MPN,  said  Kathy  Schwartz,  new-media  manager  for 
The  Telegraph  in  Nashua.  “We  are  going  to  partner 
with  Pennsylvania  and  join  the  MyPublicNotices.com 
database,”  said  Heather  Pattle,  communications 


has  been  unsuccess¬ 
ful  so  far  in  its  fight 
to  overturn  that  veto, 
it  plans  to  argue  the 
issue,  among  others, 
before  the  10th  U.S. 
Circuit  Court  of 
Appeals  Nov.  20. 

“We  are  very 
optimistic  about  our 
chances  before  the 
10th  Circuit,”  Randy 
Frisch,  chief  operating 
officer  of  the 
McCartheys’  Salt 
Lake  Tribune 
Publishing  Co.,  told 
£&P  via  e-mail 
Thursday.  “We  do  not 
think  it  makes  sense 
to  allow  The  Deseret 
News  to  decide  who 
owns  its  competitor.” 

-  MARK  FITZGERALD 

THE  VIRTUAL 
TWIN  CITIES 

The  Star  Tribune 
of  Minneapolis  is 
the  latest  newspaper 
to  offer  an  electronic 
replica  of  its  print 
edition  via  News- 
Stand  Inc.  of  Austin, 
Texas. 

The  Star  Tribune’s 
eEdition  includes  the 
complete  contents 
of  the  print  edition, 
editorial  and 
advertising,  with  the 
exception  of  USA 
Weekend,  “TV 
Week,”  and  adver¬ 
tising  inserts.  The 
Newsstand  Reader 
allows  users  to  zoom 
in  on  text  and  photos, 
and  conduct  keyword 
searches  of  the 
paper’s  content. 

The  eEdition  can 
be  downloaded  to 
subscribers’  comput¬ 
ers  by  5  a.m.  daily. 

Four-week  sub¬ 
scribers  get  a  20% 
discounts  off  the 
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newspaper  s  cover 
price.  Customers  can 
subscribe  at  http:// 
www.startribune 
•com/ee. 


-  CARL  SULLIVAN 


NEWD.C.PUB 
TARGETS  FEDS 


Washington  has 
a  new  niche 
newspaper.  The 
Federal  Paper  — 
launched  as  a 
biweekly  last  week  but 
planned  as  a  weekly 
next  year  —  is  aimed 
at  readers  primarily  in 
the  executive  branch 
of  the  federal 
government. 

The  controlled- 
circulation  tabloid’s 
first  issue  appeared 
Sept.  23.  The  Federal 
Paper  is  free  to  its  core 
readership,  which 
receives  30,000 
copies  hand-delivered 
on  Mondays  to  federal 
buildings  in  and 
around  Washington. 
News  and  policy 
junkies  can  pay  $99 
for  an  annual  sub¬ 
scription. 

The  Federal  Paper  is 
published  by  Public  | 
Sector  Media  LLC,  ai 
corporation  founded 
last  year  by  its 
president,  Dan  Leedk, 
a  former  officer  with 
tech  publisher  CMP 
Media  Inc. 


-  TODD  SHIELDS 


DAILIES’ PAPER 


Preliminary  figures 
for  August  show 
a  slight  year-over¬ 
year  uptick  in 
newsprint  use  by 
U.S.  dailies  following 
declines  most  of  the 
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director  of  the  North  Carolina  Press  Association.  “Our 
internal  timeline  is  to  be  integrated  with  their  data¬ 
base  by  the  end  of  the  fiscal  year  [July  31].  That  gives 
us  the  wiggle  room  we  need  to  promote  the  site  and 
help  our  newspapers  learn  how  to  upload  the  ads.” 

The  threat  to  public  notices  comes  not  only  from 
the  private  sector  but  from  government  agencies. 
State  legislatures  as  well  as  county  and  municipal  gov¬ 
ernments  make  noise  from  time  to  time  about  post¬ 
ing  notices  on  their  own  Web  sites.  The  most  benign 
rationalization  over  the  years  has  been  to  save  money. 

Lurking,  though,  is  the  opportunity  for  politicians 
to  punish  the  newspaper  business,  taking  away  this 
public  service  in  retaliation  for  unfavorable  coverage. 
“In  Pennsylvania,  public-notice  legislation  has  been 
used  as  a  retaliatory  weapon  against  newspapers 
for  publishing  content  that  some  politicians  don’t 
appreciate,”  Gottlieb  said. 

Newspapers  in  most  states  publish  notices  as  a 
public  (and  profitable)  service,  as  dictated  by  law.  Yet 
one  Pennsylvania  legislative  committee  has  author- 
f  -  - 1  ized  what  Got- 

IL-- 


PublicNoticcAds.com 


Raised  in  Arizona:  PublicNoticeAds.com 


tlieb  called  “an 

_ _ open-ended  in- 

Mu.raum.r.w.mc.nm'awtT.iw  cjulry  into  the 

use,  cost,  and 

j  effectiveness” 

,  publishing 

Raised  in  Arizona:  PublicNoticeAds.com  ,  , 

legal  notices  m 

newspapers,  as  currently  required.  “A  couple  of  laws 
have  nibbled  at  the  edges  of  the  statutory  require¬ 
ments,”  he  said.  “We’ve  been  lobbying  aggressively, 
and  for  the  most  part  successfully,  against  them,  but 
it  has  been  a  difficult  and  time-consuming  effort.” 

The  challenge  to  newspapers’  exclusivity  on  public 
notices  in  Arizona  came  as  early  as  1995.  “The  Legis¬ 
lature  attempted  to  eliminate  one  public  notice  — 
that  of  printing  county-supervisor  minutes,”  said 
Fearing.  “We  compromised  with  them  and  said  they 
should  continue  to  be  printed  in  newspapers  so  the 
public  could  have  a  printed  record  of  them,  but  also 
[that]  the  newspaper  that  printed  them  would  make 
them  available  electronically  at  no  charge.” 

It’s  a  big  business  for  newspapers,  though  difficult 
to  quantify.  Gottlieb  said  that  in  Pennsylvania,  pub¬ 
lic  notices  make  up  as  much  as  10%  of  newspaper 
classified  advertising.  And  Arizona  newspapers  print 
approximately  16,000  public  notices  each  month, 
according  to  Fearing. 

Aware  that  all  public  notices  could  be  vulnerable, 
newspapers  may  have  learned  from  the  Monster.com 
challenge  to  be  aggressive  in  transferring  valuable 
franchises  to  their  online  brands.  “This  [public- 
notice]  business  could  be  moving  online,  and  the  best 
case  would  be  offering  an  online/print  combination  to 
deliver  value,”  said  Bob  Benz,  general  manager  of 
interactive  media/newspapers  for  the  E.W.  Scripps 
Co.,  based  in  Cincinnati.  “There  isn’t  a  crisis,  or  a 
trigger,  but  we  need  to  be  proactive  rather  than 
reactive.  At  first  blush,  a  state  newspaper  association 
running  point  makes  a  lot  of  sense.”  i] 
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Boo’s  series  on  the  mentally  retarded  won  a  Pulitzer. 


Half  a  million  new 


reasons  to  go  on 


W  prize-winning  journalist  known 
for  writing  vivid  articles  about  the 
poor  and  you  win  a  $500,000  “genius”  grant 
from  the  John  D.  and  Catherine  T.  MacArthur 
Foundation? 

This  happened  to  Katherine  “Kate”  Boo,  38, 
a  staff  writer  for  The  Washington  Post,  last 
week.  Speaking  to  the  Post  about  her  re¬ 
sponse,  she  cited,  “the  guilt,  the  discontinuity, 
the  sort  of  sick  irony.”  Prizes,  she  added,  “puff 
us  up  as  writers  but  leave  the  situation  that  we 
are  writing  about  more  or  less  unchanged. 
That’s  pretty  depressing.”  But  relief  is  on  the 
way.  The  grant,  she  said,  “is  like  being  hooked 
up  to  a  500-milligram  Prozac  drip.” 

—  Greg  Mitchell 


HAT  DO  YOU  DO  IF  YOU  ARE  A 


‘Tribune’ tribute  spurs  sales 

The  Chicago  Tribune’s  unique  method 
marking  the  one-year  anniversary  of 
Sept.  11  attacks  by  inserting  a  commemc 


The  Chicago  Tribune’s  unique  method  of 
marking  the  one-year  anniversary  of  the 
Sept.  11  attacks  by  inserting  a  commemora¬ 
tive  CD-ROM  in  all  copies  of  its  Sunday  editions  on 
Sept.  8  spiked  sales  by  about  100,000  copies  —  by 
far  the  highest  incremental  increase  ever  in 
Tribune  Sunday  sales,  Vince  Casanova,  the  paper’s 
vice  president  of  circulation,  told  those  attending 
the  annual  conference  of  the  International  News¬ 
paper  Group  last  week.  The  Tribune's  average 
circulation  on  Sunday  is  1,016,103. 

“We  really  didn’t  do  it  to  sell  more  newspapers,” 
Casanova  said,  “and  because  we  didn’t  charge 
[extra]  for  it,  I  think  we  got  a  lot  of  credit.” 

The  disc  included  all  600  Tribune  stories 
published  in  the  10  days  after  Sept.  11  last  year; 
300  photographs;  video  images  from  Tribune  Co. 
TV  stations  WPIX  in  New  York  and  WGN  in 
Chicago;  and  streaming-video  interviews  with  Trib 
reporters.  -  Mark  Fitzgerald 
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Plain-talking  syndicated  columnist 


‘Amish  Cook’  passes  on 


BY  BARBARA  BEDWAY 

Her  final  column  displayed  her  intimate 
tone,  and  reflected  how  little  the  outside 
world’s  news  had  intruded  on  her  19th- 
century  way  of  life:  “The  veterinarian ...  examined  our 
,  aged  horse  and  determined  that  the  horse,  which 
we’ve  had  many  years,  has  what  is  called  West  Nile 
virus.  ...  Anyone  out  there  know  about  this?”  Eliza¬ 
beth  Coblentz,  a  farm  wife  whose  syndicated  column, 
“The  Amish  Cook,”  won  her  legions  of  devoted  read¬ 
ers  for  its  vivid  chronicling  of  life  on  her  100-acre 
Indiana  homestead,  died  Sept.  1?  in  Blue  Springs,  Mo. 

The  66-year-old  author  had  been  making  some 
rare  public  appearances  to  promote  her  cookbook. 
The  Amish  Cook:  Recipes  and  Recollections  from  an 
Old  Order  Amish  Family,  to  be  published  in 
November  by  Ten  Speed  Press.  She  collapsed 
after  returning  from  a  book  signing  held  at  a 
local  grocerv'  store,  where  400  fans  had  waited 
for  her  while  sampling  party'  mix  and  chocolate- 
chip  cookie  bars  made  from  her  recipes. 

Coblentz  began  w'riting  50  years  ago,  report¬ 
ing  community  news  for  the  nationally  distrib¬ 
uted  Amish  weekly  newspaper.  The  Budget,  but 
she  was  “discovered”  as  a  columnist  purely  by 
chance  only  11  years  ago,  when  a  19-year-old 
college  student  with  the  idea  of  starting  a 
syndicated  Amish-cooking  column  set  out  to 
search  the  Midwest  for  a  willing  scribe.  Kevin 
Williams  happened  to  knock  on  Coblentz’s 
door,  she  agreed  to  try  writing  for  the  non- 
Amish  press,  and  a  partnership  was  born.  Coal 
Williams  eventually  established  the  Middle- 
town,  Ohio-based  Oasis  Newsfeatures,  which  dis¬ 
tributes  the  column  to  105  newspapers,  with  more 
than  2  million  readers,  including  The  Indianapolis 
Star  and  The  News  Tribune  in  Tacoma,  Wash. 

“She  was  an  Amish  woman  first,  a  newspaper¬ 
woman  second,”  said  Williams,  which  meant  she 
adhered  to  the  Old  Order  Amish  practice  of  avoiding 
modem  conveniences.  She  did  not  own  a  telephone, 
car,  or  computer.  The  weekly  column  that  she 
penned  by  hand,  often  before  dawn  by  the  light  of  a 
kerosene  lantern,  was  mailed  in  to  Williams  — 
weather  permitting.  “If  a  bad  snowstorm  shut  down 
j  the  mail.  I’d  get  in  the  car  and  drive 
'  I  the  two  hours  to  ^ 

I  j  her  house,”  re-  THE  AMISH 
i  I  called  Williams.  1 
|j  “If  a  hundred  pa- 
! ;  pers  need  their  1 
I  i  column  by  Mon- 
! !  day,  that’s  what 
:  I  you  do.”  Because 
she  did  not  permit 
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herself  to  be  photographed,  no  picture  ever  appeared 
with  her  column. 

The  column  offered  v'ignettes  of  Coblentz’s  daily 
life  of  cooking,  cleaning,  gardening,  and  sewing  for 
her  family  of  eight  children  and  36  grandchildren, 
offering  details  that  evoked  a  life  few  of  her  readers 
could  have  experienced:  “Verena  and  Susan  took  our 
horse  to  get  him  re-shod  but  the  horse  didn’t  act  like 
itself  On  the  way  home,  not  far  from  here,  the  horse 
fell  head  first  down.  It’s  a  wonder  the  buggy  shaft 
didn’t  break.” 

Each  column  ended  with  a  recipe  —  Amish 
favorites,  such  as  potato  candy,  dandelion  jelly,  and 
sauerkraut  bread  —  which  could  require  some  edito¬ 
rial  adjustment.  “I  edited  her  column  as  lightly  as 
possible,”  said 
Williams,  “but  the 
recipes  could  be  ex¬ 
tremely  problemat¬ 
ic.”  He  pointed  out 
her  tendency  to 
write,  “Cook  until 
done,”  and  the  chal¬ 
lenge  for  most  read¬ 
ers  of  slaughtering  a 
hog  to  make  a  pork 
recipe.  He  eventual¬ 
ly  hired  a  food  editor 
to  revise  the  recipes 
for  use  in  a  modern 
kitchen. 

Coat,  shawl,  and  hat  hang  in  Elizabeth  On  the  last  day  of 
Coblentz’s  living  room  in  Indiana.  life,  Coblentz 

finally  met  the  editor  of  the  first  new  spaper  to  take 
her  column,  Mike  Hilfrink  of  The  Quincy  (Ill.) 
Herald-Whig,  who  attended  the  book  signing.  “Eliza¬ 
beth  Coblentz  was  just  what  I  imagined  she’d  be  like. 
She  reminded  me  of  my  grandmother,”  he  told  EdP. 
“Her  column  was  unique,  a  window'  into  a  very  differ¬ 
ent  way  of  life.  It  ran  like  a  good,  old-fashioned  serial 
novel,  very  much  of  the  Midwest.  People  got  to  see 
good  recipes,  and  also  the  lifestyle  that  lay  behind 
preparing  them.” 

The  column  will  be  continued  by  Coblentz’s  31- 
year-old  daughter  Lovina,  who  shares  her  mother's 
values.  “I  told  Lovina  that  her  mother’s  death  was 
reported  on  CNN,”  Williams  said,  “but  she  didn’t 

know'  what  CNN  was.”  11  ^ 
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year,  according  to  the 
Newspaper  Associa¬ 
tion  of  America. 

Consumption  rose 
0.2%,  to  663,000 
metric  tons,  in 
August,  after  falling 
1.4%,  to  684,000 
tons,  in  July. 

Year-over-year 
declines  in  inventory 
continued  to  narrow 
in  August,  with 
preliminary  figures 
showing  stocks  down 
8.5%,  to  954,000 
tons,  a  43-day 
supply,  following 
seven  months  of 
double-digit  declines. 
July’s  revised 
numbers  show  stocks 
down  13%,  to 
913,000  tons,  a 
40-day  supply. 

At  the  same  time, 
further  downtime 
may  diminish 
producer  stocks. 
Bowater  Inc. 
announced  last  week 
that  it  will  take 
125,000  tons  out  of 
third-quarter  produc-  . 
tk>n  — 15,000  more 
than  it  anticipated. 

-  LUCIA  MOSES 

WANT  ADS  MELT 


The  Conference 
Board’s  Help- 
Wanted  Advertising 
Index  burned  three 
points  from  July  to 
August,  reflecting 
continued  caution 
among  businesses. 
The  index  stood  at  41 
in  August,  compared 
with  53  a  year  earlier. 

The  weak  hiring 
activity,  however, 
doesn’t  mean  the 
economy  is  headed 
for  another  recession, 
the  board  said. 

-  LUCIA  MOSES 
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KANSAS 

Stephen  M.  Wade  to  publisher  of 
The  Morning  Sun  in  Pittsburg  from 
director  of  operations  for  The  Topeka 
Capital-Journal.  Wade  succeeds  Cindy 
Allen,  now  editor  of  the  Enid  (Okla.) 
News  £5?  Eagle. 


MINNESOTA 
Roger  Buoen  to  deputy  managing  editor 
at  the  Star  Tribune  in  Minneapolis 
from  assistant  managing  editor. 

Monica  Moses  to  the  newly  created 
position  of  deputy  managing  editor 
for  visuals  from  the  visual-journalism 
faculty  at  the  Poynter  Institute  in 
St.  Petersburg,  Fla. 

Mi-Ai  Parrish  to  assistant  managing  editor 
for  Sunday  from  deputy  managing 
editor  for  arts  and  features  at  the  San 
Francisco  Chronicle. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

MINNESOTA 

Scott  Gillespie 

Scott  Gillespie,  42,  assistant  managing 
editor  for  local  news  at  the  Star  Tribune  in 
Minneapolis,  has  been  named  managing 
editor.  He  succeeds  Pam  Fine,  who 
resigned.  Gillespie  began  his  career  as 
a  reporter  at  the  Milwaukee  Journal 
Sentinel,  and  later  became  managing 
editor  of  the  Milwaukee  Business  Journal 
and  editor  of  Minneapolis/St.  Paul  City  Business  (now  The 
Business  Journal)  before  joining  the  Strih  in  1991.  He  has  held  a 
number  of  editorial  positions  at  the  paper,  including  stints  as 
assistant  managing  editor  for  business  and  night  business  editor. 


BY  JAMIE  SANTO 


MONTANA 

John  VanStrydonck  to  publisher  of  the 
Missoulian  in  Missoula.  VanStrydonck, 
who  remains  vice  president  for  Pacific 
Northwest  operations  for  parent  Lee 
Enterprises  Inc.,  succeeds  David  Fusolior, 
who  retired. 


NEW  YORK 

R  Steven  Ainsley  to  CEO  and  president 
of  the  New  York  Times  Co.’s  Regional 
Newspaper  Group  from  senior  vice 
president,  effective  at  the  end  of  the  year. 
Ainsley  will  succeed  Lynn  0.  Matthews, 
who  is  retiring. 


CALIFORNIA 
Joe  Frederickson  to  vice  president  for 
marketing  and  public  affairs  at  The 
Press-Enterprise  in  Riverside  from  vice 
president  for  marketing. 

Wendy  Mattioli  to  director  of  classified 
advertising  from  publisher  of  The 
Business  Press,  a  related  weekly. 

Tom  Paradis  to  publisher  of  The  Business 
Press  from  major-advertising-accounts 
manager. 

Jim  Milbourne  to  director  of  general 
and  major-accounts  advertising. 


FLORIDA 

Kevin  Bella  to  press  manager  at  The  Ledger 
in  Lakeland  from  press  supervisor. 

Jason  Birket  to  operations  manager  from 
tech  services  and  facility  manager. 


VIRGINIA 

Perry  F.  Griggs  to  production  manager  at 
the  Northern  Virginia  Daily  in  Strasburg 
from  production  manager  at  The  Item 
in  Sumter,  S.C. 


GEORGIA 

Stephen  B.  Strout  to  the  newly  created 
position  of  chief  information  officer  for 
Augusta-based  Morris  Communications 
Corp.  from  vice  president  and  chief 
technology  officer  at  Stamford,  Conn.- 
based  Thomson  Learning. 


PENNSYLVANIA 

Pamela  J. 
Browning 

to  publisher  of 

The  Sentinel  in 
■hJ  Carlisle  from 

advertising  director  at  The 
Asheville  (N.C.)  Citizen-Times. 
Browning  succeeds  Wayne 
Powell,  now  publisher  of  the 
Journal  Tribune  in  Biddeford, 


We  Deliver, 


Maine, 
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In  a  triumph  for  transparency,  federal  judges  in  South  Carolina 
seek  to  stop  the  rubber-stamping  of  secret  lawsuit  settlements 

OFFICIAL  SECRECY  IS  INSIDIOUS,  former  employees  sick  with  asbestosis 
It  insinuates  its  way  into  a  prevented  an  entire  generation  of 

public  institution,  sometimes  asbestos  workers  from  learning  the 
even  announcing  itself  loudly  deadly  consequences  of  their  working 


OFFICIAL  SECRECY  IS  INSIDIOUS. 

It  insinuates  its  way  into  a 
public  institution,  sometimes 
even  announcing  itself  loudly 
and  congratulating  itself  for  its  good 
intentions.  Soon  enough,  secrecy  is  simply 
another  element  of  the  ambience,  no 
more  remarkable  than  the  memorial 
cannon  in  the  town  square.  Nor  any  more 
threatening,  so  it  would  seem. 

That  process  was  surely  at  work  in 
our  courthouses,  where  sealed  lawsuit 
settlements  are  nearly  as  numerous  as 
docketed  cases.  Certainly 
the  good  intentions  were  Ten  in  I 
present:  Think  how  much  ,  , 

pain  we  would  assuage  by  naV'C  in: 

allowing  litigants  who  drag  SoUth  C 
their  disputes  into  open 
court  to  settle  behind  Supren 

closed  doors.  Do  we  want  prin«i’ 

to  further  savage  the 

molested  child,  humiliate  3.  simih 
the  victim  of  sexual  harass¬ 
ment,  shred  the  trade  secrets  of  the 
honest  entrepreneur,  or  hold  up  for 
ridicule  the  lapses  that  are  the  fate  of 
imperfect  Man  —  all  for  the  idle  curiosi¬ 
ties  of  the  crowd?  Of  course  not.  And  so 
the  practice  began  of  routinely  sealing 
settlements  of  lawsuits  that  alleged  the 
monstrous  as  well  as  the  mundane. 

As  it  turned  out,  society  itself  would 
bear  that  pain.  As  Kenneth  A.  Paulson, 
executive  director  of  the  Freedom 
Forum’s  First  Amendment  Center,  noted 
recently:  “There’s  a  long  and  ugly  history 
of  secret  settlements  in  cases  in  which 
disclosure  would  have  alerted  the  public 
to  serious,  ongoing  dangers.”  As  long  ago 
as  1933,  a  secret  settlement  between  the 
Johns-Manville  Co.  and  a  handful  of 


former  employees  sick  with  asbestosis 
prevented  an  entire  generation  of 
asbestos  workers  from  learning  the 
deadly  consequences  of  their  working 
conditions.  In  our  time,  defective  cars, 
trucks,  and,  most  recently.  Firestone 
tires  were  sold  and  used  years  and  even 
decades  after  their  manufacturers  hushed 
up  the  hazards  in  secret  settlements. 

But  now  10  of  the  12  federal  judges  in 
the  U.S.  District  Court  for  the  District 
of  South  Carolina  are  refusing  to  be 
complicit  in  these  cover-ups  cloaked  in 
legality.  In  a  measure 
Ten  in  black  that  could  be  formally 

,  ,  .  ,  adopted  as  early  as  this 

naV’e  inspired  week,  they  have  voted  to 

South  Carolina’s  ban  court  approved 

secret  settlements.  Chief 
Supreme  Court  Judge  Joseph  F.  Ander- 

tO  consider  them  in 

a  letter:  “Here  is  a  rare 

a  similar  ban.  opportunity  for  our  court 
to  do  the  right  thing,  and 
take  the  lead  nationally  at  a  time  when 
the  Arthur  Andersen/Enron/Catholic 
priest  controversies  are  undermining 
I  public  confidence  in  our  institutions  and 
causing  a  growing  suspicion  of  things  that 
are  kept  secret  by  public  bodies.” 

I  The  federal  judges  also  have  inspired 

j  South  Carolina’s  Supreme  Court  to 
!  consider  a  similar  ban  in  state  courthouses. 
But  across  the  United  States,  citizens  — 
and  the  newspapers  that  inform  them  and 
occasionally  rally  them  to  a  cause  —  need 
not  wait  forjudges  to  act.  They  can  join  the 
16  states  from  California  to  New  Jersey 
and  from  Michigan  to  Florida  that  already 
have  passed  Sunshine  in  Litigation  rules 
that  ban  secret  settlements  of  lawsuits 
involving  issues  of  public  safety. 
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Family  has  long  been  important  at  The  Emporia  (Kan.)  Gazette. 
Legendary  editor  William  Allen  White  (at  right,  holding  hat), 
and  his  young  son,  William  Lindsay  White,  entertain  Teddy 
Roosevelt  outside  the  family’s  home.  The  Gazette  is  still  a 
family.  Just  ask  Editor  and  Publisher  Chris  Walker  (left),  who 
works  in  his  great-grandfather’s  office,  where  he  penned  many 
an  eloquent  editorial,  or  his  wife.  Projects  Editor  Ashley  Walker. 


Under  pressure 
to  sell,  sortie 
families  keep  their 
papers  generation 
after  generation  — 
while  others  lose 
their  legacies 


tradition  of  independent  newspaper  owner¬ 
ship  —  and  the  new  and  sophisticated 
methods  some  families  are  using  to  keep 
their  papers  for  generations  to  come. 

Seattle  Times  Publisher  Frank  Blethen 
organizes  family  retreats  and  seminars, 
lobbies  furiously  for  family-friendly 
business  laws,  and  practically  dares 
anyone  —  especially  the  paper’s  unhappy 
49.5%  minority  partner,  Knight  Bidder  — 
to  take  the  paper  from  his  family.  “Knight 
Bidder  made  an  unsolicited  offer  of  $750 
million,  which  would  have  been  the  high¬ 
est  amount  ever  paid  for  a  newspaper  in 
the  U.S.,  and  the  family  laughed  at  them,” 
he  says.  (A  Knight  Bidder  spokesman 


At  fibst  glance,  The  Seattle  Times  and  The  Paris 
(Ill.)  Beacon-News  would  seem  to  have  nothing  in 
common.  The  228,372-weekday-circulation  Times 
serves  a  world-class  Pacific  Rim  city  that,  despite  the 
dot-com  collapse,  remains  a  high-tech  powerhouse. 
The  5,217-daily-circulation  Beacon-News  serves  the  county  seat  of 
Edgar  County  in  rural  central  Illinois. 

Yet  both  papers  are  proudly  family-owned:  There’s  been  a  Blethen 
atop  the  masthead  of  the  Seattle  paper  for  more  than  a  century,  and 
a  Jenison  running  the  Paris  daily  since  1926.  And  for  all  their  differ¬ 
ences,  the  Blethens  and  Jenisons  represent  both  the  enduring 


www.editorandpublisher.com 


SEPTEMBER  30,  2002  EDITOR  &  PUBLISHER  13 


FROM  LEFT;  DAVID  DOEMLAND/THP.  EMPORIA  (KAN,)  GAZETTE;  THE 


confirms  the  chciin  has  made  offers  for  the 
Blethen  stake,  but  says  the  amounts  have 
never  been  made  public.) 

Meanwhile,  in  his  Midwestern  way, 

Editor  and  Publisher  Ned  Jenison  is  more 
modest  and  informal  in  his  approach  to 
keeping  the  Beacon-News  in  the  family.  But 
the  workplace  and  dinner-table  conversa¬ 
tions  about  the  paper  and  the  community 
eventually  resonated  in  his  son  Kevin.  This 
fourth-generation  Jenison  at  the  paper  went 
to  school  to  become  an  engineer  but  now 
serves  as  associate  publisher:  “I  really  feel  a 
commitment  to  the  community,  not  only  to 
keep  the  newspaper  going  —  but  to  keep  it 
in  the  family,”  he  says.  “The  Beacon  name 
and  the  Jenison  name  are  almost  the  same.” 

Ned  Jenison  is  also  modest  about  why  the 
Paris  paper  has  stayed  independent.  “Being 
small  helps,”  he  laughs.  But  the  dailies  near¬ 
by  in  Charleston,  Danville,  Mattoon,  Robin¬ 
son,  and  Watseka  are  all  pretty  small,  too  — 
and  they  are  all  now  owned  by  aggressive 
chains  such  as  Lee  Enterprises  Inc.,  Com¬ 
munity  Newspaper  Holdings  Inc.  (CNHI), 
Lewis  Newspapers,  and  Community  Media 
Group.  The  Beacon-News  might  look  like  a 
good  fit  in  any  of  their  clusters.  Against  that 
pressure,  the  Jenisons  have  continually 
modernized  their  newspaper  and  struck  ad¬ 
vertising  alliances  with  other  independents. 

The  20th  century  was  not  kind  to  family 
newspaper  ownership:  While  some  1,650 
dailies  were  family-owned  in  1900,  the 
number  plunged  to  850  by  I960, 350  by 
1990,  and  about  250  now,  according  to 
Thomas  Kunkel,  dean  of  the  Philip  Merrill 
College  of  Journalism  at  the  University  of 
Maryland. 

Yet,  like  the  family  farm,  another 
disappearing  symbol  of  America,  the  family 
paper’s  grip  on  our  national  cultural 
imagination  seems  to  grow  even  as  its 
numbers  wane.  The  fervor  independent 
papers  can  stir  was  on  display  early  this 
month  at  an  Urbana,  Ill.,  symposium  on 
family  ownership  that  often  resembled  a 
rally  against  chain  ownership  —  a  kind  of 
Farm  Aid  for  family  publishers,  without  the 
tractors  or  Willie  Nelson. 


while  others  have  seen  their  newspaper 
legacies  slip  from  their  hands  in  public 
spectacles  of  bitterness  and  recrimination? 

Being  a  happy  family  may  in  fact  preserve 
the  newspaper  from  one  generation  to  the 
next,  says  Ray  Carlsen,  who,  as  Inland  Press 
Association  executive  director,  has  seen 
plenty  of  family  owners  sell  out  and  plenty 
hang  on:  “If  there  is  essential  friendship 
inside  the  family,  then  continued  owner¬ 
ship  is  much  more  likely.  I  have  seen  a  lot  of 
those  [generational]  transitions  that  seem 
to  be  going  pretty  effectively.” 

It  turns  out  that  publishers  who  keep 
their  papers  in  the  family  are  largely  alike. 
They  follow  a  common  pattern  of  business 
and  family  practices. 

The  secret  isn’t  in  voting  trusts  and 
buyback  bylaws,  although  family  publishers 
emphasize  that  all  mechanisms  should  be 
employed  to  lock  up  ownership.  Still,  it’s 
worth  remembering  that  Barry  Bingham  Sr. 
held  the  vast  majority  of  the  voting  stock 
when  he  put  The  Courier-Journal  in 
Louisville,  Ky.,  on  the  auction  block  and 
that  the  Chandler  family  easily  managed  to 
smash  the  “unbreakable”  voting  trust  at  the 
Times  Mirror  Co.  when  it  found  a  simpatico 
suitor  in  the  Tribune  Co. 

As  co-founder  of  the  Family  Business 
Consulting  Group  Inc.,  Craig  Aronoff 
specializes  in  helping  families  pass  their 
businesses  along  to  the  next  generation. 
While  most  of  his  work  is  outside  the  news- 


Are  these  remaining  papers  doomed  to 
corporate  ownership?  Not  by  a  long  shot, 
say  those  who  know  family  papers  best:  the 
brokers  who  try  to  sell  them,  the  chain 
executives  who  try  to  buy  them,  the  consult¬ 
ants  who  advise  them,  the  journalists  and 
academics  who  follow  them,  and,  not  least, 
the  publishers  who  run  them.  “Anybody  that 
is  still  standing  has  a  pretty  clear  idea  of 
what  they  want  to  do  with  the  paper,”  says 
Alex  S.  Jones,  director  of  the  Joan  Shoren- 
stein  Center  on  the  Press,  Politics,  and 
Public  Policy  at  Harvard  University,  and  a 
fourth-generation  member  of  the  family 
that  owns  The  Greeneville  (Tenn.)  Sun  and 
several  other  community  papers.  “There’s 
nothing  naive  about  the  situation  anymore.” 


Ha p pp  fa  m  i  I  i  es 


“Happy  families  are  all  alike;  every 
unhappy  family  is  unhappy  in  its  own  way.” 
So  Leo  Tolstoy  begins  his  novel  Anna 
Karenina.  An 
astute  observation 
for  19th-centuiy 
Russia,  perhaps, 
but  might  it  also 
explain  why  some 
families  in  the 
United  States  have 
been  able  to  pass 
their  newspapers 
along  generation 
after  generation. 


Independent  Versus  Group  Ownership,  1900-2000 
As  Expressed  in  Percentages  of  U.S.  Circulation  independents  Groups 


19:^5  1950  197'»  2000 

Source:  Dirks,  Van  Essen  &  Murray,  "One  Hundred  Years  of  Newspaper  Ownership" 
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Keeping  their  hand  in: 

Family  involvement  is  key  to 
the  strength  of  independent 
papers.  Here  (from  left),  The 
Seattle  Times’  Frank  Blethen,  j 
Bob  Blethen,  and  Will 
Blethen  check  out  a  copy 
of  the  first  morning  edition 
printed  at  the  paper’s 
North  Creek  plant  in  2000. 

paper  industry,  he’s  been  an 
adviser  to  such  publishing 
families  as  the  Sulzbergers 
of  The  New  York  Times.  \ 
Newspaper  families,  he 
says,  have  got  the  first  step 
down  pat:  “One  of  the  big 
differences  [from  other 
industries]  is  the  wonderful 
sense  of  mission  about 
being  the  custodians  and 
the  defenders  of  the  First  | 
Amendment.  When  I 
worked  with  The  New  York 
Times  folks,  they  couldn’t 
imagine  that  anyone  had 
more  passion  about  their 
business  than  they  did.” 

That  sense  of  mission  permeates  success¬ 
ful  newspaper  families,  large  or  small.  “  If  I 
heard  my  dad  say  it  once,  I  heard  it  a  million 
times:  ‘The  newspaper  is  a  public  trust,  and  1 
it  comes  first,’  ”  says  Walter  Hussman  Jr.,  ! 
publisher  of  the  Arkansas  Democrat-Gazette  j 
in  Little  Rock.  Hussman’s  father  also  ! 

drummed  into  his  son  the  five  different  | 
constituencies,  in  order,  that  a  paper  must  j 
serve:  First,  the  readers,  then  the  advertis-  ! 
ers,  employees,  creditors,  and,  finally, 
shareholders.  “He’d  say,  ‘If  you  keep  it  in 
that  order,  everyone  will  do  fine.’” 

Christopher  White  Walker  feels  the 
family  sense  of  mission  every  time  he 
walks  into  his  office  at  The  Emporia  (Kan.) 
Gazette.  He  has  kept  the  room  looking  just  ! 

as  it  did  when  it  was  occupied  by  his  I 

great-grandfather,  the  legendary  William 
Allen  White,  with  the  sepia-tone  photos 
and  letters  from  the  eight  presidents  who 
corresponded  with  White. 

“You  really  understand  that  you  are  here 
just  as  a  caretaker.  That  is  a  real  goal  of 
mine,  to  pass  the  Gazette  on  to  another 
generation,”  says  Walker,  the  current  editor 
and  publisher.  “It’s  almost  a  duty  to  show 
that  independent  daily  papers  can  survive.” 
Walker  says  he  lives  by  the  response  his 
grandmother  had  whenever  brokers  would  i 
come  sniffing  around  for  a  sale:  “She’d  say, 
‘The  newspaper  is  a  family  —  and  how  can 
you  put  a  price  on  a  family?’  ” 

Publisher  H.  Brandt  Ayers,  whose  family’s 


25,956-daily-circulation  The  Anniston  (Ala.) 
Star  is  often  rated  among  the  nation’s  best 
papers,  jokingly  attributes  his  success  to 
“my  two  talents  —  nepotism  and  monopoly.” 
More  seriously,  he  adds:  “There’s  a  rooted¬ 
ness  to  family  ownership.  We  care  deeply 
about  this  little  patch  of  land.” 

William  Dean  Singleton,  who  grew  his 
MediaNews  Group  Inc.  on  a  tasty  diet  of 
family  papers,  says  inculcating  passion  for 
the  business  is  critical:  “Every  family 
situation  is  different,  of  course,  but  you 
show  me  a  generation  that’s  not  interested 
in  the  newspaper  —  and  I’ll  show  you  the 
paper  that  is  going  to  be  sold.” 

Freedom  Communications  Inc.  was 
saved  from  a  recent  crisis  because  it 
communicated  its  libertarian  mission  to  the 
latest  generation,  says  family  business  expert 
Aronoff.  “The  fourth-generation  folks 
understand  what  their  grandfather  did,”  he 
says,  “and  they  bought  into  it  —  and  now 
they  are  literally  buying  into  it.” 

Unhappy  families 

Clearly,  though,  a  family  sense  of  mission 
is  not  enough  by  itself  to  keep  a  paper.  For 
there  are  patterns  of  behavior  in  unhappy 
newspaper  families,  too,  as  Allen  H. 
Neuharth  can  attest. 

As  chairman  and  CEO  when  Gannett  Co. 
Inc.  was  on  its  newspaper-buying  binge  in 
the  1980s,  Neuharth  snapped  up  dozens  of 
dailies  from  family  owners,  including  three 
prized  papers  relinquished  after  meltdowns 
in  their  legendary  families:  The  Courier- 
Journal  owned  by  the  Binghams;  The  Des 
Moines  (Iowa)  Register  owned  by  the 
Cowleses;  and  The  Detroit  News  owned  by 
the  descendants  of  James  Scripps. 

“In  all  three  cases,  sibling  rivaliy,  dissent, 
disinterest,  and  a  desire  to  cash  in  brought 
about  those  sales,”  Neuharth  says. 

The  papers  involved  don’t  have  to  be 
that  big  to  fall  victim  to  family  greed  —  and 
in  fact  the  smallest-sized  can  be  most 
vulnerable,  notes  Larry  Grimes,  president  of 
Gaithersburg,  Md.-based  W.B.  Grimes  & 

Co.  “If  you’ve  got  a  30,000-circulation  daily 
doing  $20  million  revenue,  where  the 
publisher  is  making  a  really  nice  living  out  of 
this,  then  the  kids  seem  a  little  more  eager  to 
jump  into  [newspaper  ownership],”  he  says. 
“But  if  you’ve  got  a  smaller  daily  where  the 
owner/publisher  is  still  working  12  hours  a 
day  and  is  struggling  to  make  $100,000, 
well,  the  kids  look  at  that  and  say,  ‘Maybe  I 
want  to  go  somewhere  else  —  and  if  the 
family  could  sell  this  for  $2  million  and  split 
it  up,  that  wouldn’t  be  too  bad.’” 

Unhappy  newspaper  families  are  back  in 
the  news  these  days  in  a  way  they  haven’t 
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been  since  the  great  industry  shakeout  of 
family  ovmership  nearly  two  decades  ago. 
This  summer,  the  expected  sale  of  the 
Chicago  Defender  stalled  yet  again,  mark¬ 
ing  the  fifth  year  since  the  death  of  owner 
John  H.  Sengstacke  that  family  feuding 
and  poor  estate  planning  has  kept  the 
black  daily  under  control  of  a  bank  trustee 
And  just  last  month,  the  Holies  family 
avoided  the  unwelcome  sale  of  Freedom 
Communications,  parent  of  The  Orange 
County  Register  in  Santa  Ana,  Calif.,  by 
agreeing  to  transfer  ownership  to  the 
fourth  generation  of  shareholders. 

Freedom  came  under  pressure  to  cash 
out  from  Tim  Holies,  a  third-generation 
family  member  who,  as  it  happens, 
was  advised  by  Christopher  Shaw.  In 
the  1980s,  Shaw  virtually  single- 
handedly  forced  a  sale  of  The  Coiirier- 
Joumal  and  took  noisy  if  ultimately 
unsuccessful  runs  at  two  other 
coveted  independent  operations,  the 
St.  Petersburg  (Fla.)  Times  and  the 
Milwaukee  Journal  Sentinel. 

We’re  not  likely  ever  to  see  a  rerun 
of  those  Dynasty-]\ke  dramas  again. 

For  one  thing,  there  aren’t  that  many 
family-owned  dailies  left  to  plunder. 
Independent  papers  accounted  for  as 
much  as  69%  of  annual  newspaper 
sales  during  the  1980s,  but  are  in  the 
single  digits  these  days,  notes  Owen 
V’an  Essen,  president  of  the  Santa  Fe, 
N.M. -based  brokerage  firm  Dirks, 

Van  Essen  &  Murray. 

Its  a  family  affair 

The  most  important  factor  in 
keeping  the  paper  in  the  family.  Van 
Essen  says,  is  keeping  in  the  loop  all 
those  family  members  who  don’t 
work  at  the  newspaper:  “They  might 
only  be  involved  as  board  members,  but 
they  understand  from  generation  to 
generation  what  newspaper  ownership  in 
a  given  market  means.” 

There  are  a  lot  of  ways  to  do  that,  and 
the  most  common  practice  over  the  years 
is  to  do  it  pretty  informally.  In  Paris,  Ill., 
for  instance,  the  Paris  Beacon  Publishing 
Co.  is  a  family  affair  that  includes  Ned 
Jenison’s  92-year-old  mother  Barbara  as 
treasurer.  Grandson  Ke\an  is  the  only 
third-generation  Jenison  employed  by 
the  paper,  but  his  wife  and  two  brothers 
serve  on  the  publishing  company’s  board, 
and  everyone  knows  what’s  going  on  with 
the  Beacon-News.  “We’re  a  close-knit 
family  and  get  together  as  often  as  w'e 
can,”  Ke\in  Jenison  says.  “And  it  seems, 
whether  we  w'ant  to  or  not,  we  alwavs 


end  up  talking  about  the  newspaper.” 

The  Shorenstein  Center’s  Jones  recalls 
his  parents  suddenly  and  seemingly 
inexplicably  becoming  football  fans  just  as 
their  children  turned  college  age.  They 
would  drag  the  five  kids  off  to  bowl  games 
during  school  vacations.  “Only  later,  it 
occurred  to  me  this  was  their  way  to  get  us 
in  the  car  for  a  period  of  time  to  get  to 
know  each  other,”  he  says.  It  must  have 
worked:  Though  he  is  best-known  as  an 
author  of  books  chronicling  successful  and 
failed  newspaper  families  (the  Sulzbergers 
and  the  Binghams),  Jones  still  says,  “I  have 
always  found  it  very  peculiar  that  people 
who  ran  newspapers  were  so  easily 


The  press  of  family:  Three  generations  of  Jenisons  inspect 
a  1974  issue  of  The  Paris  (III.)  Beacon-News. 


seduced  by  the  idea  of  turning  it  into 
money. ...  Having  a  newspaper,  if  it’s  a 
good  newspaper,  is  a  way  of  life.” 

Family-business  expert  Craig  Aronoflf 
warns  that  informal,  dinner-table 
communication  can  take  a  newspaper 
family  only  so  far:  “By  the  time  you  get  to 
the  fourth  or  fifth  generation,  you’re 
talking  about  13  or  14  dinner  tables.  You 
absolutely  cannot  rely  past  the  first 
generation  on  the  dinner  table.” 

Bigger  family-owned  or  family- 
controlled  new'spaper  companies  are 
increasingly  turning  to  formal  retreats, 
and  even  full-blown  seminars,  to  smooth 
intragenerational  relationships,  and  to 
prepare  a  next  generation  for  leadership. 

The  Blethen  Corp.  holds  two  formal 
meetings  eveiy  year  for  the  fifth- 


generation  descendants  of  founder  Alden 
j  Blethen.  At  the  most  recent  one,  Robert  M. 
I  Steele,  the  Poynter  Institute’s  ethics  group 
j  leader,  conducted  a  two-day  seminar  on 
!  journalism  values  and  ethics.  At  other 
I  meetings,  the  young  generation  itself, 

!  many  of  whom  have  now  reached  their 
30s,  sets  the  agenda. 

!  That’s  only  the  beginning,  says  Frank 
i  Blethen:  “I  spend  30%  of  my  time  on 
i  things  relating  to  family  —  communica- 
I  tions,  planning  meetings,  sharing 
I  information,  meeting  with  [relatives].  In 
.  too  many  families,  the  management  of  the 
I  business  is  exclusionaiy  .” 

Blethen  says  the  communication 
has  helped  the  family  cope  with 
I  complaints  from  its  joint-operating- 
agreement  partner  and  competitor, 
the  Hearst  Corp.’s  Seattle  Post- 
Intelligencer,  as  well  as  its  Seattle 
**  Times  newspaper  partner,  Knight 
Bidder.  “Knight  Bidder  has  made 
some  attempts  to  create  family  dis¬ 
sension.  They’ve  sent  some  letters  to 
family  members  signed  by  [Knight 
Bidder  Chairman  and  CEO]  Tony 
Bidder,”  Blethen  says.  A  Knight 
Bidder  spokesman  tells  EitiP,  “It’s  fair 
to  say  Knight  Bidder  has  sent  letters.” 
And  Knight  Bidder  executives,  for 
their  part,  have  complained  publicly 
in  the  past  about  Blethen’s  manage¬ 
ment,  including  his  salary'  and  his 
purchase  of  a  group  of  Maine  dailies. 


Woiit  you  come  home? 

For  all  their  preparations,  and 
hopes,  publishers  insist  they  won’t 
push  their  kids  into  the  family 
newspaper  business.  Family-business 
■*  counselor  Aronoff  says  that’s  a  good 

idea:  “We  actually  encourage  the  kids 
to  go  oft’  and  pursue  whatever  their  passion 
is,  and  then  see  if  they  w'ant  to  come  back.” 

In  Paris,  III,  Kevin  Jenison  isn’t  sure  if 
his  son,  a  sophomore  music  major  at  the 
University  of  Illinois,  w'ill  want  to  nin  the 
Beacon-News  someday.  There  are  little 
signs,  though:  The  youth  spent  his  summer 
hanging  out  in  the  newsroom,  doing 
whatever  needed  to  be  done,  just  like  his 
dad  used  to  do. 

It’s  a  life,  oddly  enough,  recommended 
by  at  least  two  former  chairmen  of  that 
ultimate  symbol  of  homogenizing  chain 
ownership,  Gannett.  Speaking  at  the 
family-ownership  symposium  this  month, 
Al  Neuharth  recalled:  “My  predecessor, 
Paul  Miller,  and  I  used  to  tell  each  other, 
if  we  ever  owned  an  independent  paper, 
we  w'ould  never  let  it  go.”  0 
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TKS  NEW  PRESS  INSTALLATIONS  AND 
NEW  MATERIAL  HANDLING  PRODUCT  LINE 


ColorTop  7000CDH  Double  Wide  Press 

In  a  five-month  period,  TKS  installed  four  ColorTop  7000CDH  double¬ 
wide  presses  at  South  Korea’s  largest  daily  newspaper,  The  Chosun 
llbo.  These  6-web,  39-couple  presses  had  to  be  running  before  the 
2002  World  Cup  soccer  tournament  held  In  June  in  Seoul.  This  fast- 
track  installation  at  one  of  The  Chosun  llbo’s  two  new  production  facili¬ 
ties  allowed  the  paper  to  print  36  pages  of  color  before  the  start  of  the 
games.  The  Chosun  llbo,  with  a  daily  circulation  of  3,000,000,  has 
scheduled  two  additional  ColorTop  7000  presses  for  a  fall  installation  in 
their  second  production  facility. 

These  H-style  presses  have  the  shaftless  couple  drive  motor  system 
from  TKS.  These  next  generation  permanent  magnet  motors  are  more 
efficient  than  the  conventional  style  induction  motors.  The  presses  print 
at  85,000  cph  and  have  combination  2:5:5/3:2  folders.  TKS’  automat¬ 
ed  products  have  helped  The  Chosun  llbo’s  production  plants  become 
two  of  the  most  automated  in  the  world.  Automated  systems  include: 
T-NPC  press  controls,  TKS  spray  bars,  automatic  blanket  wash  and 
registration  and  cutoff  systems,  automatic  roll  loading,  print  quality 
detector,  fully  automatic  web  leading  system  and  anti-fanout  control 
between  each  printing  impression. 

To  date  TKS  has  sold  close  to  1 ,500  couples  of  the  ColorTop  shaftless 
presses. 

Expanding  our  Newspaper  product  line 

At  this  year’s  NEXPO  show  in  Orlando,  we  announced  the  introduc¬ 
tion  of  products  from  our  sister  companies  KKS  (Kaneda  Kikai 
Seisakusho  Ltd.  and  TKE  (Tohki  Electronics  Co.,  Ltd.).  This  highly 
successful  line  of  products  includes; 

KKS 

■  Paster  Preparation  Robot  (PPR)  -  automatically  puts  the  straight  V 
or  W  pattern  across  the  paste  pattern  on  the  newsprint  roll.  Over 

1 00  of  these  PPR’s  have  been  sold  over  the  last  1 0  years.  They 
can  also  be  configured  to  de-head  and  take  the  brown  wrapper  off 
the  roll. 

■  Automatic  Guided  Shuttle  (AGS)  -  A  roll  handling  system  that 
can  replace  conventional  track  systems  or  manual  movement. 
Ideal  for  both  existing  plant  remodels  and  new  plant  projects. 

■  Motor  Doily  -  Can  use  existing  groove  in  the  floor,  but  without  a 
chain.  Each  dolly  is  battery  powered.  Motor  Dolly  can  be  moved 
manually  if  the  motor  fails. 

■  High  Bay  Storage  -  Multiple  shelf  units  that  can  hold  different 
roll  sizes  on  their  side  for  retrieval  for  the  production  process. 

■  Plate  Conveying  Systems  -  Automatically  delivers  processed 
plates  to  the  press. 

■  Computer  to  Plate  System  Mark  HA  -  High-speed  plate  making 
machine.  Eventually,  this  direct  to  plate  imaging  technology  will 
be  used  for  direct  to  press  cylinder  imaging. 

■  Roll  Unwrapping  Machine  -  automatically  cuts  along  the  width 
of  the  roll,  pulls  the  brown  wrapper  off  the  roll,  furls  the  waste 
wrap  and  drops  it  in  a  basket. 

■  Combination  Dehead  and  Brown  Wrapper  Removal  -  combining 
two  functions  into  one  machine.  Automatically  removes  the  heads  of 
the  roll  and  then  removes  the  brown  wrapping  off  the  roll. 

■  Combination  Brown  Wrapper  and  PPR  -  automatically  removes 
the  brown  wrapper  and  then  moves  to  make  the  paster  pattern. 


TKE 

■  Inspector  300  -  Measures  the  surface  density  of  the  running  web 
after  being  printed  on  and  compares  with  a  reference  value.  Can 
detect  any  changes  in  the  printing  surface  density  and  issues  a 
warning  or  discharge  signal.  Over  400  have  been  installed. 

■  Spray  Dampener  TSD-2000  -  A  uniform  supply  of  water  film 
has  been  achieved  through  the  introduction  of  a  proprietary 
spray  nozzle  that  features  excellent  water  transferability  to  the 
roller,  finer  water  particles  supplied,  and  increased  number  of 
sprayings.  The  TSD-2000  is  equipped  with  a  controller  that  is 
capable  of  computing  the  optimal  amount  of  dampening  water 
to  be  supplied  for  specific  printing  needs.  According  to  the 
graphically  represented  data  from  the  controller,  it  supplies  the 
water  for  the  highest  possible  printing  quality. 

With  the  TKS  Group  (TKS’  state-of-the-art  presses,  KKS’  material 
handling  equipment  and  TKE’s  electronic  sub-components)  working 
closely  together,  we  are  able  to  offer  newspapers  a  full  production 
line  of  products. 

European  market 

TKS  is  proud  to  announce  our  first  order  in  Europe.  The  Mirandela 
Artes  Graficas,  S.A.  of  Lisbon,  Portugal  has  placed  an  order  for  a 
ColorTop  8200CD.  This  couple  drive  shaftless  press  will  be  used  for 
commercial  printing.  The  85,000  cph  press  will  have  moveable  for¬ 
mer  boards  to  accommodate  multiple  commercial  formats  and  a 
2:3:3  jaw  folder.  It  will  also  be  equipped  with  a  heatset  dryer.  The 
press  is  planned  for  production  in  the  fall  of  2003. 

What’s  ahead 

TKS  Engineering  is  currently  working  on  a  design  for  two  new  press 
products:  a  4x1  press  and  a  6-page  wide  press. 

To  date,  TKS  has  28  shaftless  presses  in  production,  with  ten  more 
scheduled  on  line  this  year.  2003/2004  will  see  an  additional  28 
shaftless  presses  in  production. 

For  more  information  on  the  TKS  line  of  products,  contact 
Mike  Shafer,  National  Sales  Manager  at  (800)  375-2857,  ext.  1 1 1 
or  visit  us  at  www.tksusa.com 


Motor  Dolly  (MD) 


State-of-the-art 


TECHNOLDGY.  LONG  TERM 


Reliability 


Only  TKS  gives 
you  choices 


Want  an  H-type?  Or  does 


The  ColorTop  7000CDH,  a  highly  automated  and  precision  registration  press  that  takes  printing 
to  a  new  level.  With  printing  speeds  of  up  to  85,000  cph  and  state-of-the-art  control  technology, 
the  ColorTop  7000CDH  allows  for  a  smaller  print  window,  saving  you  both  time  and  money. 
Fewer  mechanical  parts  and  shaftless  Eco-drive  motors  also  mean  lower  operating  and 
maintenance  costs,  as  well  as  reduced  noise  levels.  And  like  all  TKS  presses,  the  ColorTop 
7000CDH  has  the  bearer  to  bearer  design  you  need  for  precision  printing  and  machine 
durability  and  longevity. 

To  find  out  more  about  the  press  that  prints  faster  and  lasts  longer,  see  our  website 
or  talk  to  one  of  our  sales  professionals  today. 


an  arch-type  better  suit  your 


needs?  TKS  gives  you  these 


and  other  choices  in  your  press 


layout  This  explains  why 


ColorTop  7000CDH 


we've  sold  over  1480  couples 


of  the  shaftless  ColorTop  series 


in  the  past  two  years. 


•  Double-width  press  (4  pages  wide,  2  pages  around) 

•  Couple-to-couple  drive  shaftless  tower 

•  New  generation  shaftless  Eco-drive  motors 

•  Super  Drive  System  (SDS)  printing  speeds  up  to  85,000  CPH 

•  Configurable  for  flying  plate  and  page  changes 

•  Anti  fan-out  rollers  between  each  printing  impression 

•  Digital  ink  pump  or  open  fountain  inking 

•  Arch  or  H-type  configurations 

•  Jaw  folders  and  split  2-arm  core  reel  stands 

•  Wide  range  of  web  widths  and  cutoffs 

•  Towers  can  be  added  to  existing  press 


1201  Commerce  Drive 
Richardson,  Texas  75081 
800-375-2857 
fax:  972-437-5858 
email:  sales@tkspress.com 


www.tksusa.com 
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DGM  DELIVERS  NEXT  GENERATION  SINGLE 
WIDTH  TECHNOLOGY 

Meet  the  DGM  440S,  the  press  that  will  revolutionize  the  single  width  printing  Industry. 

Dauphin  Graphic  Machines,  Inc.  (DGM)  is  globally  known  for  consistently  offering  new,  single  width  technology.  From  their 
flagship  product  line  of  the  DGM  430  and  the  DGM  850,  came  the  shaftless  tower  designs  of  the  DGM  440  and  the  860. 

Now,  DGM  once  again  proves  that  they  have  a  jump  on  tomorrow’s  technology  with  the  new  DGM  440S.  The 
revolutionary  440S  features  “Total  Presets”,  new  technology  that  allows  Digital  Presetting  of  all  the  press  settings  - 
right  from  your  own  job  files. 

Now,  with  the  simple  push  of  the  proverbial  button,  the  DGM  440S  will  start  up  with  all  the  proper  ink  densities, 
color-to-color  registers  and  even  print-to-cut  register  for  all  web  leads.  With  the  Presets  in  place,  the  DGM  440S  makes 
ready  in  a  much  shorter  time  span,  and  with  a  minimum  of  waste— good  news  for  pressrooms  on  a  strict  budget  for  ink 
and  paper  consumption. 

The  440S  rates  at  a  speedy  45,000  impressions  per  hour,  and  is  available  in  four  cutoff  sizes:  21 ",  21 .5",  22"  and  22.75". 
Three  ink  form  rollers  and  three  oscillators  deliver  cleaner  halftones  and  consistent  solid  densities. 

With  press  installations  in  thirty-three  states  and  twenty-six  countries  around  the  world,  DGM  is  not  a  small  time 
manufacturer  -  but  prefers  to  focus  only  on  advancing  pressroom  technology  in  the  single  width  market.  DGM  also  staffs 
a  24-hour  emergency  service  hotline,  guaranteeing  a  call-back  within  1  hour.  Field  staff  are  always  prepared  to  travel  on  a 
moment's  notice  for  any  type  of  problem. 

Globally,  DGM  is  also  known  for  their  extensive  on-site  parts  inventory.  They  take  the  time  to  individually  train  their  parts 
department  staff  to  be  able  to  assist  pressmen  in  identifying  the  parts  they  need,  and  tout  one  of  the  quickest 
shipping  times  in  the  business. 

Housed  within  the  expansive  DGM  facility  lies  a  skills  intensive  training  facility.  C-M-Y-K  University  features  independently 
operational  presslines  and  formal  classroom  facilities.  Courses  are  planned  to  be  hands-on  intensive,  allowing  more 
one-on-one  time  with  professional  instructors.  Interested  parties  may  call  toll  free  at  1-866-867-CMYK  or  online  at 
WWW.  cmvkU.  com . 


The  full  line  of  DGM  single  width  equipment  can  be  seen  for  print  testing  and  is  available  for  inspection  by  touring  the 
DGM  manufacturing  facility  located  in  Elizabethville,  Pennsylvania. 

For  more  information,  contact: 

David  Moreland, 

Vice  President,  Sales,  at 
800-DGM-6119  or 
(717)  362-3243 

You  may  also  visit  the  website  at: 

WWW. dauphinaraphic. com  to  see  product  information,  and  to  locate  a  representative  nearest  you. 


Argentina 
Australia 
Bolivia 
Brazil 
Canada. 

Cayman  Islands 
Costa  Rica 
Cyprus 
Finland 
France 
Guatemala 
Holland 
Indonesia 
Israel 
Korea 
Malaysia 
Mexico 
New  Zealand 
Nigeria 
Norway 
Phillipines 
Poland 
Russia 
Sweden 
Trinidad 

United  States  -  33  states 


26  countries  and  counting.^ 


The  DGM  430  is  known  the  world  over  for 
getting  the  job  done.  Rated  at  speeds  up 
to  35,000  iph,  the  430  is  available  in 
21.5”,  22”  and  22.75”  cutoffs. 


Stand  alone  mono,  or  stacked  four  high, 
the  DGM ''430  keeps  the  news  coming. 


Dauphin  Graphic  Machines,  Inc. 

www.dauphmgraphic.com 


P.  0.  Box  573,  Elizabethville,  PA  17023  800.D6M.6119  or 


717.362.3243  Fax:  800.648.0213  or  717.362.4165 
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GOSS  INTERNATIONAL’S  LATEST 

PRESS  ENHANCEMENT  PROGRAMS 


Despite  the  continuing  sale  of  new  presses,  it  is  becoming  increas¬ 
ingly  clear  that  for  many  newspapers  investment  in  totally  new  equip¬ 
ment  is  not  always  the  best  option  given  today's  economic  climate 
and  uncertainty.  And  yet  the  competitive  pressures  still  exist  for  these 
newspapers  to  become  more  productive  and  more  flexible,  produc¬ 
ing  an  increasing  number  of  targeted  publications  with  shorter  runs. 

To  provide  a  solution  under  these  conditions,  Goss  is  expanding 
its  press  enhancement  program  -  taking  products,  tried  and  tested 
in  its  key  markets  -  to  provide  the  main  elements  for  simple  and 
hassle-free  press  improvements  on  a  worldwide  basis. 

Goss  expands  activity 

“Enhancement  programs  are,  of  course,  not  new  to  Goss,”  com¬ 
ments  Tom  Hojnicki,  Senior  Vice  President,  Global  Parts  and  Service, 
based  in  Chicago  “For  example,  web  width  changes  in  the  USA  have 
brought  considerable  savings  to  many  U.S.  newspapers.  Since  1998 
Goss  has  converted  over  4500  printing  couples  in  the  Americas  and 
has  created  a  wealth  of  ancillary  enhancement  products  that  are 
applicable  to  older  presses  all  over  the  world.  Goss  also  takes 
advantage  of  adapting  new  press  technologies  to  old  presses.  Goss 
has  a  dedicated  engineering  staff  solely  dedicated  to  extending  the 
life  and  improving  press  efficiency.” 

In  the  USA,  these  enhancements  include:  low  profile  A/C  motor 
driven  Digital  Page  Packs;  new  Press  Control  System  Upgrades 
with  newer  technologies  that  increase  productivity,  improve  reliabili¬ 
ty,  and  minimize  maintenance;  Digital  RTP  Upgrades,  replacing  the 
old  tension  and  control  system  electronics;  Reversible  Tool-less 
Lock-ups  to  keep  plates  registered  and  to  reduce  the  time  needed 
to  plate  up  a  press;  Tubular  RTFs  allowing  a  wider  range  of  web 
widths  to  be  used. 

“These  products  are  the  main  tools  in  the  enhancement  toolbox,  but 
our  team  is  committed  to  using  the  engineering  ‘know  how’  that 
resides  within  Goss  to  not  only  extend  the  life  of  older  presses  but  to 
offer  the  latest  technologies  and  optimized  performance  in  various 
different  ways,”  states  Flarry  Kokolus,  Director  Aftermarket  Sales  at 
we  have  recently  completed  a  major 
the  Flouston  Chronicle,  by  providing 
Metro/Metroliner®  presses.” 

New  Goss  audit  programs 

To  establish  the  right  enhancement 
program  for  any  press,  Goss  has 
also  created  an  audit  (inspection) 
system.  This  is  a  comprehensive 
on-site  inspection  of  units,  folders, 
angle  bars,  drives,  clutches,  and 
RTPs  together  with  the  completion  of 
a  detailed  report  which  highlights 
problem  areas  and  recommendations 
for  corrective  action. 

“One  of  the  areas  most  recently  highlighted  in  Goss  American  market 
is  the  inadequacy  of  older  press  controls  systems,”  says  Kokolus. 
“The  old  GA  and  DEC  computers  have  become  obsolete  and  can  be 
expensive  to  maintain.  “We  now  offer  a  PC  based  system  which 
combines  current  technology  with  standardized  components  which 
provides  a  system  which  is  rich  in  features  and  easy  to  support.” 


Goss  in  the  USA.  “For  example, 
cylinder  replacement  project  for 
over  400  new  cylinders  on  their 


Sarasota  Herald  Tribune  upgrades  to 
Goss  digital  inking 

When  the  Sarasota  Flerald-Tribune  wanted  to  enhance  the  inking 
system  on  its  Metroliner®  press,  the  New  York  Times  owned  compa¬ 
ny  chose  a  digital  inker  system  from  Goss.  In  doing  so,  one  of  south¬ 
west  Florida’s  leading  titles  became  the  latest  in  a  line  of  Goss  users 
to  upgrade  the  print  quality  and  color  accuracy  of  its  newspaper. 

According  to  Flarry  Kokolus,  Director  Aftermarket  Sales  at  Goss, 

USA,  “The  latest  low-profile  digital  inking  system  was  developed  from 
the  original  design  manrifactured  for  the  Colorliner  press.  By  taking 
the  fundamentals  of  the  design,  we  were  able  to  re-package  and  sim¬ 
plify  the  product  so  that  it  is  can  be  used  as  a  “Digital  Page  Pack” 
upgrade  for  the  huge  base  of  installed  Goss  presses,  worldwide.  The 
success  of  the  pack  is  evident.  In  North  America  alone,  more  than 
875  printing  couples  have  been  upgraded  in  just  over  three  years.” 

The  re-packaging  exercise  was  not  just  about  the  ability  to  mount 
the  Digital  Page  Pack  on  any  press.  Using  the  accuracy  of  synchro¬ 
nous  motors,  the  new  system  uses  one  motor  per  pack  to  feed  a 
stream  of  accurately  metered  ink  onto  the  ink  train.  The  metering  is 
carried  out  by  rotary  valves,  which  operate  in  binary  fashion  to  vary 
the  ink  flow  to  provide  very  fine  adjustments  -  as  low  as  0.1  %  in 
small  image  areas. 

In  addition  to  the  extremely  precise  ink  metering,  which  can  be 
adjusted  across  the  entire  pack  or  by  single  column  width,  the 
system  facilitates  fast  press  start-ups  with  the  positive  displacement 
ink  pump  always  ready  to  provide  the  correct  volume  of  ink  through 
synchronization  with  the  speed  of  the  press. 

The  Digital  Page  Pack  upgrade  is  sup¬ 
plied  with  two  levels  of  sophistication. 
The  first  level,  simply  replaces  the  pis¬ 
ton  packs  of  the  original  inkers  sup¬ 
plied  with  presses  such  as  Metroliner, 
Fleadliner®’,  Colorliner®,  and 
Newsliner®.  Old  packs  are  removed 
along  with  mechanical  drive,  including 
the  associated  clutches.  Replacement 
Digital  Page  Packs  eliminate  the  complexity  of  the  original  system.  In 
the  case  of  the  Metroliner  product  line  an  easy  to  use  membrane  ink 
control  panel  replaces  the  existing  ink  toggle  switches  so  that 
improved  control,  color  stability  and  reliability  is  provided  immediately. 

The  most  chosen  level  of  a  Digital  Page  Pack  upgrade  is  the  integra¬ 
tion  of  the  new  packs  with  a  total  Goss  controls  upgrade.  An  extra 
benefit  from  this  level  is  the  ability  to  set  the  ink  values  from  the  RIP 
or  from  a  plate  scanner.  This  achieves  lower  waste  on  cold  and 
warm  start-ups.  Ink  consumption  is  also  kept  to  a  minimum  as  digital 
ink  control  delivers  only  the  ink  that  is  needed. 

For  many  old  presses,  the  savings  on  ink,  newsprint,  and  advertising 
rebates  can  be  enough  to  fund  the  total  enhancement.  The  Digital  Page 
Packs  are  easily  installed  so  they  can  be  fitted  around  a  running  press 
schedule  or  during  a  scheduled  downtime  on  a  unit-by-unit  basis. 


GOSS  INTERNATIONAL 

FOR  MORE  INFORMATION: 

Jim .  Neurauter@gossinternational  .com 
www.gossinternational.com 
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We  are  listening 

•  New  methods  and  approach 

--  •  International  products  and  capabilities 

*  New  presses,  tbwer  additions,  latest  features 
Lifetime  parts]  service  and  enhancement  programs 


The  Customer  Driven  Business 


GOSS 

INTERNATIONAL 


World  Newspaper  Press  Systems 

www.gossinternational.com 
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AUTOLOGIC,  AN  AGFA  COMPANY 

Bringing  advanced  technology  and  proven  expertise  to  today’s  newspapers 

Autologic,  an  Agfa  Company,  is  the  world  leader  in  solutions  that  automate  prepress  production  for  the  newspaper 
industry  from  Keystroke  to  Press. 

We  are  committed  to  supplying  and  supporting  our  newspaper  customers  with  complete  computer-to- plate  solutions  - 
including  the  Polaris  X  and  the  APS  3850  family  of  platesetters,  our  N91  and  Lithostar  Ultra  digital  plates,  OPB  punch  and 
bending  solution,  APS  Output  Manager/Plateroom  Manager,  Sublima  screening  technology,  IntelliTune  automated  image 
manipulation  software,  Tera  editorial  publishing  software,  advanced  digital  proofing  solutions,  our  Professional  Support  provid¬ 
ing  state-of-the-art  services  and  support  (including  consulting  and  integration  services),  and  much  more.  In  short,  we  bring 


Autologic 

Information 

International 


An  AGFA  ^  Company 


you  the  key  solutions  you  need,  plus  the  ability  to  integrate  and  support  your  newspaper  environment. 

1 00  Challenger  Road 
Ridgefield  Park,  NJ  07660 
1.800.540.2432  x5518 
www.agfa.com 


Autologic  Newspaper 
Solutions. 

Listening  to  customer  needs  has  been  our  number  one 
priority.  When  you  told  us  you  needed  faster  output  and 
better  quality  at  the  lowest  possible  cost  of  operation,  we 
introduced  Polaris  and  APS  3850  CtP.  When  you  wanted 
higher  quality  color  images,  we  introduced  Sublima 
screening  technology  and  IntelliTune  image  processing. 
When  you  asked  for  complete  production  automation,  we 
developed  Plateroom  Manager,  workflow  software  that 
drives  the  news  from  editorial  and  ad  management  to 
printing  press.  And  when  you  wanted  affordable  contract 
and  imposition  proofing,  we  introduced  the  APSolute 
Color  proofing  system.  We're  still  listening.  To  bring  you 
technology  that  makes  the  news. 


_  •• 

■  ■  Autoiogic 
H  H  information 
H  H  International 

An  AGFA  ^  Company 


the  News. 


Autologic,  an  Agfa  Company 
100  Challenger  Road  •  Ridgefield  Pt^  NJ  076M 
1.800.S40.2432x5S18  •  www.agfd.com/ads 


intb@macti\c.com 


WWW.  niact  i  vc .  com 
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MACTIVE  CONTINUES  WINNING  TRADITION 

Tools  introduced  for  ad  management,  ad  placement,  ad  tracking, 
and  Internet  ad  publishing  and  searching 


Mactive  Inc.  provides  fully  integrated  advertising  systems  for  the  publishing  industry,  serving  small  to  large  newspapers  as  well  as  magazines. 
With  tools  for  ad  order  entry,  customer  and  contract  management,  classified  pagination,  ad  dummying  and  accounts  receivable,  Mactive’s 
AdBase  solution  enables  publishers  to  control  their  advertising  revenues. 

Mactive  recently  introduced  AdLink,  PageLink,  AdWatch,  and  InterClass.  All  new  modules  are  tightly  integrated  with  AdBase  and  require  no 
new  hardware  or  custom  integration  to  get  up  and  running. 

AdLink  offers  a  set  of  management  tools  designed  to  manage  all  aspects  of  the  ad  management  process.  AdLink  gives  users  the  ability  to 
make  ad  project  assignments,  edit  ads  in  popular  desktop  applications,  and  manage  the  entire  ad  production  process  from  start  to  finish. 

PageLink  gives  Ad  Production  departments  a  simple  solution  to  place  ad  stacks  and  preview  layouts  in  any  QuarkXPress-  or  Adobe 
InDesign-based  pagination  system.  PageLink  can  create  QuarkXPress  or  InDesign  documents  from  scratch  or  place  ads  in  existing 
QuarkXPress  or  InDesign  documents. 

AdWatch  is  a  complete  ad  tracking  solution.  AdWatch  provides  ad  production  management  with  the  ability  to  search  for  ads  and  ad  components, 
make  ad  assignments,  preview  ads,  and  monitor  the  production  process.  In  addition,  AdWatch  integrates  with  leading  ad  creation  solutions  like 
QuarkXPress,  MultiAd  Creator  and  InDesign,  giving  personnel  the  ability  to  manage  ads  and  ad  production  without  leaving  the  application. 

InterClass  allows  users  to  publish  and  search  for  ads  on  the  Internet. 


For  more  information,  please  contact  Steve  Roessler  at 
(321)  435-0211  or  stever@mactive.com. 
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I  Where  are  you  No  matter  which  direction  your  advertising  system  needs  to  take  you,  Mactive  can  help 


you  reach  your  ultimate  destination. 

AdBase  is  a  completely  integrated  system,  with  modules  for  client,  remote  client,  web  and  PDA  ad  order  entry; 
ad  and  page  tracking,  ad  dummying,  classified  pagination,  contract  management,  rating,  accounts  receivable  and 
much  more.  a 

Mactive's  talented  project  managers  and  implementation  specialists  can  help  you  find  your  bearings  and  provide 
you  with  a  map  and  a  compass  to  help  you  chart  your  best  course. 

So  if  a  journey  is  In  your  future,  call  today  to  find  out  more  about  Mactive's 
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ASSET  MANAGEMENT  AND 
AD  TRACKING  IN  ONE  SOLUTION 

Baseview’s  ProductionManagerPro  saves  you  time  and  money 

Baseview’s  ProductionManagerPro  will  help  you  save  money  on  “make-good”  ads,  save  time  spent  looking  for  ads,  save 
time  searching  for  ad  elements  and  fonts  and  save  time  looking  for  archived  ads.  And  Baseview’s  efficient  solutions  save 
money  on  the  actual  purchase  price,  training  costs  and  technical  support. 

ProductionManagerPro  tracks  all  the  elements  of  your  ads,  as  well  as  how  far  along  the  ad  is  in  the  process,  and  brings 
everything  together  for  a  finished  product. 

ProductionManagerPro  uses  a  database  to  help  with  your  production  “housekeeping”  chores.  Among  its  features  and 
benefits  are: 

•  Easy  queries  —  Ask  the  database  which  ads  need  work. 

•  Clear-cut  workflow  —  Statuses  allow  you  to  track  ads  through  the  system. 

•  Easy  training  —  New  users  are  quickly  brought  up  to  speed. 

•  Better-looking  ads  —  Less  time  spent  searching,  more  time  for  creating. 

•  Easier  ad  building  —  Graphics  “housekeeping”  is  done  by  the  software. 

•  Powerful  archive  —  Query  the  archive  database,  get  previews  and  more. 

•  Customer  files  —  Specific  art  stored  in  specific  place  for  each  customer. 

•  One  click  —  Create  EPS  files  and  PDFs  of  finished  ads  quickly. 

•  Error  checking  —  Fewer  make  goods  because  software  checks  ads. 

Bob  Bradford,  system  manager  for  the  Observer  Publishing  Co.  in  Washington,  Pa.,  said,  “When  we  were  looking  for  an  ad- 
tracking  system,  the  Baseview  one  did  everything  we  wanted.  It  was  also  the  least  expensive.  I  saw  no  features  in.  .  .other 
systems  that  were  not  available  in  ProductionManagerPro.” 

All  you  have  to  do  is  build  your  ads  (in  QuarkXPress^”^,  InDesign'”''^  or  Multi-Ad  Creator'”'”^).  ProductionManagerPro  keeps 
track  of  all  the  files,  then  fetches  them  when  needed. 

Yet  ProductionManagerPro  doesn’t  stop  when  the  ad  is  ready.  It  can  help  you  join  your  advertising  content  with  your  edi¬ 
torial  content  because  it  knows  where  to  find  the  ads  and  all  their  elements.  And,  if  an  ad  doesn’t  show  up  on  the  final 
dummy,  ProductionManagerPro  tells  you  why. 

Pagination  is  also  simplified,  thanks  to  Baseview’s  AdGrabber  Quark  XTension.  You  can  dummy  your  ads  in  Managing 
Editor’s  ALS'”’”^,  MagForce^”^  or  AdForce’’^'^  or  Layout  8000®  from  SCS,  then  overlay  this  dummy  onto  a  QuarkXPress  docu¬ 
ment.  From  there,  AdGrabber  takes  over,  “grabs”  the  finished  ads  from  the  system,  and  puts  them  in  the  proper  place  on 
the  page.  AdGrabber  only  places  ads  that  have  been  approved  and  are  ready  to  go  on  the  page  and  lets  you  know  the 
status  and  artist  of  ads  that  aren’t  ready. 

ProductionManagerPro’s  powerful  archiving  functions  allow  for  searches  of  and  previews  of  ads  after  they’ve  been  moved 
to  a  different  server  or  burned  to  a  CD  or  DVD.  The  ads  can  be  automatically  stuffed,  too.  Artists  can  be  logged  on  and 
building  ads  at  the  same  time  they’re  searching  the  archives. 

For  more  information  on  ProductionManagerPro  or  any  other  Baseview  solutions,  contact  Peter  Cooper,  director  of  marketing, 
at  (321)  242-4382  or  e-mail  him  at  peter. cooper@harrisbaseview. com .  You  can  also  visit  our  Web  site  at  www.baseview.com. 


Harris  Baseview ^ 

THE  MEDIASPAN  mjBLISHING  □IVISIONi~ 


PnxlnctionMana^c'rPro  is  oik'  of 
Biusovif'vv’s  pn'Uiic'r  tinu*-  and  money- 
saving  t(x)ls.  It  cliisels  down  “miike- 
gcxxl”  ads.  It  compresses  pnxlnctioii 
time.  It  acts  as  a  sturdy  filing  cnhinet 


But  don’t  jn.st  take  onr  word  for  it. 
Listen  to  Boh  Bradford,  system  man- 
ag('r  for  the  Observer  Publishing  (Jo. 
in  \\4Lshington,  Pa.  “\\1ien  \v('  were 
looking  for  lui  ad-tracking  svstem, 
the  Basevic'waxK'  did  evt'rvthing  we 
want'd.  It  was  al.so  the  least, 
exj'XMi.siv  ('.  I  saw  no  features  in  ... 
other  .sv’stc'ins  that  w('r('  not  availabk' 
in  PixxlnctionManagerPro.” 


Wield  the  Big  Slick! 

ELIMINATE  COSTLY  PRODUCTION  ERRORS 


so  your  ads,  their  elements  cUid  fonts 
stick  togetlu'r  in  one  handv  IcKation. 
Your  archive  is  up-to-date  and  easy  to 
acce.ss.  ProdnctionManag('rPro  is 
f  riendly  and  niiuiageabk',  so  training 
time  and  .support  costs  are  minimal. 


Baseview  Products  •  www.baseview.com  •  734.662.5800 


.SOFTWARE  YOU  CA.N  DEPEND  ON 
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SPECIAL  ADVERTISING  SECTION 

KBA-NORTH  AMERICA  BRINGS  A  SPIRIT 
OF  INNOVATION  FOR  THE  21  ST  CENTURY 

The  company  takes  great  pride  in  its  role  as  press  partner  for  a  pair  of  International 
Newspaper  Color  Quality  Club  2002-2004  members  - 
the  Evansville  Courier  &  Press  and  the  Fayetteville  Observer. 

Put  a  state-of-the-art  golf  club  in  an  ordinary  person’s  hands  and,  regardless  of  how  well  it’s  made,  it  won’t  launch  laser- 
straight  shots  of  300  yards  with  every  single  swing.  Put  it  in  Tiger  Woods’  hands,  though,  and  it  just  might. 

Similarly,  consistent  excellence  in  printing  is  much  more  than  having  outstanding  equipment.  Equally  important  are  the 
people  operating  that  equipment... their  work  ethic,  their  level  of  skill  and  experience,  their  commitment  to  their  craft  and 
the  support  they  receive  from  management. 

That’s  why  KBA  is  proud  to  be  the  press  partner  for  both  the  Evansville  Courier  &  Press  and  the  Fayetteville  Observer.  The 
way  we  see  it,  we  make  the  club,  but  they  provide  the  Tiger. 

Through  the  talent  and  commitment  of  the  people  on  their  prepress,  platemaking  and  printing  teams,  they  have  been  able 
to  use  our  equipment  to  consistently  achieve  some  of  the  highest  levels  of  print  quality  found  anywhere  in  the  world. 

That  was  affirmed  with  the  announcement  that  both  papers  earned  spots  in  the  Ifra/NAA  International  Newspaper  Color 
Quality  Club  2002-2004.  According  to  Ifra,  156  newspapers  from  30  countries  participated,  with  the  50  winners  repre¬ 
senting  four  continents. 

“I’m  just  tickled  to  death  to  be  among  the  1 1  U.S.  newspapers  to  be  honored,”  said  Dennis  Ray,  Evansville’s  Director  of 
Operations.  “There’s  certainly  a  lot  of  good  folks  that  work  here  and  they  strived  very  hard  to  achieve  this  because  we  see 
it  as  the  very  highest  honor  that  we  as  individuals  can  earn  in  production.” 

Evansville  also  earned  a  berth  the  International  Color  Quality  Club  in  1998-2000,  before  coming  up  short  in  2000-2002. 

Fayetteville  won  in  its  first-ever  attempt.  According  to  Production  Director  John  Jenkins,  “We’re  a  relatively  small 
newspaper.  But  this  shows  that  if  you  set  your  sights  to  be  the  best,  it’s  not  how  big  you  are,  it’s  how  skilled  you  are  and 
how  dedicated  you  are.  It  takes  a  tremendous  amount  of  focus  to  do  the  project  correctly.  There  wasn’t  anybody  in  the 
building  who  wasn’t  touched  in  one  way  or  another,  from  the  delivery  people  to  the  publisher.” 

“We’d  like  to  congratulate  and  thank  cur  good  friends  at  Evansville  and  Fayetteville,”  said  Gary  Owen,  KBA  North 
America’s  director,  marketing  and  newspaper  sales.  “To  gain  entry  into  the  International  Newspaper  Color  Quality  Club  is 
to  join  an  exclusive  group  worldwide.  You  must  meet  some  very  stringent  guidelines  regarding  print  criteria  and  you  must 
be  able  to  meet  those  guidelines  on  a  consistent  basis. 

“KBA  has  been  bringing  a  spirit  of  innovation  to  the  industry  since  its  inception  in  1817.  We  like  to  think  those  innovations 
helped  to  allow  the  Evansville  Courier  &  Press,  as  well  as  the  Fayetteville  Observer,  to  produce  award-winning  quality  to 
international  standards.” 


For  additional  information  regarding  KBA,  contact  Gary  Owen  at: 
KBA  North  America 
Web  Press  Division 
3900  E.  Market  St. 

York,  PA  17402. 


Qq.  KBA 


KBA  North  America 


For  a  more  immediate  response,  call  717.505.1 150,  fax  717.505.1 161  or  email  aowen@kbapa.com. 
Information  can  also  be  obtained  at  the  company’s  website  www.kba-print.com. 


Congratulations  to 


Evaiis>ille 


in  Evansville,  Indiana 


From  your  proud  press  partner 

KBA  North  America 

P.O.  Box  12015,  3900  East  Market  Street 
York,  PA  17402-0615 
717.505.1150,  Fax  717.505.1161 
E-mail  gowen@kbapa.com 
Web  www.kba-print.com 


Qq.  KBA 

KBA  North  America 
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OFFSET  SERVICES: 

SOLUTIONS  FOR  OPTIMIZING  PRESSES 

A  Trend  Towards  Rebuilding  and  Remanufacturing 

With  the  trend  in  the  newspaper  industry  focusing  on  cost-efficiency  and  increased  production  many  newspaper  compa¬ 
nies  are  leaning  towards  plant  consolidation,  relocation  and  modification  of  equipment.  Offset  Services  can  modify  several 
different  presses  owned  by  the  same  company  and  rebuild,  remanufacture  and  customize  them  to  fit  their  needs.  As  part 
of  the  service.  Offset  Services  consults  with  clients  on  printing  schedules  to  assure  that  the  highest  quality  and  most  effi¬ 
cient  services  are  being  provided. 

Remanufacturing  is  much  more  than  a  simple  modification.  Our  high  standards  require  an  extensive  analysis  and  cus¬ 
tomized  reconstruction  of  equipment.  While  other  companies  may  offer  a  remanufacturing  service,  none  is  as  thorough  as 
the  service  clients  receive  from  Offset  Services. 

Description  of  what  we  do  best  and  how  it  tackles  current  trends  and  challenges 

Our  philosophy  is  to  provide  the  best  remanufacturing  services  and  to  support  our  clients  24  hours  a  day.  Regardless  of 
the  situation,  we  provide  our  clients  with  the  best  results.  Russ  Syracuse,  our  owner/operator  has  first-hand  experience  in 
working  in  newspaper  manufacturing  and  understands  the  challenges  and  deadlines  in  the  industry.  We  understand  the 
need  for  immediate  response  if  there  is  a  problem  with  equipment.  This  is  why  we  are  committed  to  always  having  our 
customer  service  line  answered  by  a  human  voice,  not  an  automated  system.  You  can  call  Offset  Services  in  the  middle 
of  the  night  and  be  assured  that  someone  will  answer  your  call. 

Offset  Services  works  on  single  width  GOSS™  printing  equipment.  We  are  a  remanufacturer  specializing  in  the  newspaper 
industry.  Our  services  also  include  plant  layout  changes,  consolidation  of  equipment,  manufacturing  of  specialty  items, 
production  site  layout  for  press,  and  service  parts.  Our  team  of  consultants  is  on  call  24  hours  a  day,  7  days  a  week,  365 
days  a  year. 

New  Product 

Urbanite  shaftless  Quarterfolder  is  Offset  Services’  latest  invention  and  will  be  available  beginning  in  the  second  half  of 
2003.  This  Urbanite  Quarterfolder  is  a  shaftless,  removable  commercial  quarter  folder.  While  other  quarterfolders  can 
cause  complications  when  printing,  this  shaftless  quarterfolder  can  be  removed  when  a  quarterfold  product  is  not  being 
run  on  the  press.  This  prevents  paper  jams  and  boosts  productivity  with  faster  presstime  and  increased  accuracy. 

Current  Project 

Offset  Service  is  pleased  to  be  working  with  our  newest  client.  Eastern  Sierra  Publishing.  We  are  doing  plant  consolidation 
and  modifying  of  their  equipment,  plant  layout  and  installation.  This  project,  which  began  in  early  September  is  scheduled 
to  be  completed  in  January  2003. 

Other  Offset  Services  customers  include: 

•  ANG  Newspapers,  CA 

•  San  Francisco  Examiner  and  San  Francisco  Independent,  CA 

•  Tracy  Press,  Tracy,  CA 

•  Chinese  Times,  San  Francisco,  CA 

•  Media  News  Group’s  The  Daily  Times,  Farmington,  NM 

•  Pulitzer  Central  Coast  Newpapers,  CA,  AZ  &  OR 

•  Morris  Newspapers’  Manteca  Bulletin,  Manteca,  CA 


For  More  Information  Contact: 

Russ  Syracuse 
916-686-0643 
offsetservices@aol .  com 


Feeling  STRESSED  with  your 

Sin^e  Width  Offset  Printing  Press? 


Don’t  get  mad) 
call  the  experts  at . . . 

OFFSET 

SERVICES 


We  specialize  in... 

•  Remanufacturing 

•  Parts 

•  24-Hour  Services 

•  Press  Sales 

•  Plant  Layout 

•  Custom  Designing 

•  New  Equipment 

•  Engineering 

and  Enhancements 


OFFSET 

DISSERVICES 

tiDink 

(916)686-0643 

off8et8ervice8@aol.com 


AVAILABLE  365  DAYS  A  YEAR 
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A  PACKAGING  CENTER 
FOR  THE  FUTURE 

Samuel  Strapping  Systems 
Packages  the  Omaha  World  Herald 

When  the  Omaha  World  Herald  published  it’s  first  newspa¬ 
per  at  the  new,  state  of  the  art  Freedom  Center  in  Omaha, 
Nebraska  on  September  1 ,  2001 ,  it  was  the  culmination  of 
thousands  of  hours  of  effort  by  staff  and  vendors  alike. 
Samuel  Strapping  Systems  was  proud  to  play  a  key  role  in 
this  important  new  facility  with  its  contribution  to  the  critical 
packaging  operation.  Samuel  installed  23  NT-40  Strapping 
Machines  and  8  T-05  Power  Bundle  Turners  in  the  new 
Freedom  Center,  and  this  equipment  has  been  providing 
trouble  free  operation  to  Omaha  Newspapers  since  the  day 
that  first  paper  was  printed. 


Selection  Process 

The  process  of  selecting  vendors  for  the  mailroom  equipment  began  in  mid-2000.  Major  vendors  in  North  America  were  invited  to 
test  their  equipment  in  the  existing  World  Herald  facility  under  production  conditions  on  both  ROP  and  Insert  lines.  After  long-term 
equipment  evaluations  of  a  variety  of  competitive  machines,  the  World  Herald  had  narrowed  the  field  down  to  Samuel  Strapping 
Systems.  Sam  Nahriri  -  Assistant  Production  Director,  Packaging  and  Prepress,  explains  why  they  selected  Samuel.  “In  terms 
of  durability,  net  productivity,  and  simplicity  the  Samuel  equipment  was  superior.”  Mr.  Nahriri  went  on  to  say  that  mailroom 
employees  from  mailers  to  the  maintenance  staff  were  impressed  with  the  equipment  and  the  level  of  support  Samuel  provided 
during  the  test  period. 

Custom  Engineered  Solution 

Due  to  space  constraints  on  the  floor,  several  of  the  machines  needed  to  be  specially  built  to  reverse  the  orientation  of  the 
backstops,  conditioners  and  press.  This  requirement  posed  several  challenges  related  to  adaptation  of  original  design  -  particu¬ 
larly  maintaining  the  operation  of  the  NT-40's  adjustable  backstops.  With  some  careful  modifications,  these  design  difficulties 
were  overcome,  allowing  the  machines  to  be  placed  beside  building  columns  while  still  allowing  access  for  strapping  replenish¬ 
ment  and  maintenance.  Fine-tuning  of  the  equipment  on-site  after  installation  by  Samuel  technical  staff  ensured  the  equipment 
was  fully  operational  on  time  and  on  budget. 

Installation  and  Training 

Equipment  was  delivered  in  May  of  2001  and  installation  began  early  in  July.  Mr.  Nahriri  commented  that  normal  installation  and 
training  was  complicated  by  the  fact  that  building  construction  was  on  going  during  tie-line  installation.  "I  was  impressed  with 
how  effective  Samuel’s  planning,  timing,  delivery  and  follow-through  after  installation  were.  .  .their  support  and  help  was  tremen¬ 
dous  all  along  the  way.  It  was  a  great,  great  transition.”  With  the  complications  caused  by  the  construction  of  the  facility  and 
the  availability  of  mailroom  staff,  Samuel  designed  a  flexible  training  program  that  allowed  comprehensive  training  over  several 
visits,  and  full  equipment  testing  prior  to  full-production  in  September. 

One  Year  Later 

The  facility  has  been  publishing  daily  for  more  than  1 2  months  now  and  as  expected  the  tie  lines  continue  to  provide  trouble  free 
service.  “We  rely  on  our  vendors  as  partners,  and  Samuel  is  always  attentive  to  our  needs,  calls  are  answered  and  support  is 
there  in  a  timely  manner.”  says  Nahriri.  “We  are  very  satisfied  with  the  equipment  Samuel  provided.” 

Complete  Packaging  Solutions 

Samuel  Strapping  Systems  provides  a  wide  range  of  equipment  and  consumable  products  and  continues  to  lead  in  packaging 
innovations  for  the  newspaper  industry.  These  include  a  revolutionary  crosstie  system  that  does  not  require  a  bundler  turner, 
high-resolution  inkjet  systems  for  bundle  identification,  stretch  wrap  systems  of  all  varieties,  bottom  and  3/4  wrap  machines,  and 
their  unique  “ring”  turner  for  traditional  cross-tie  applications. 

For  more  information  on  Samuel  Strapping  Systems’  equipment  please  call  (800)  323-4424.  or  visit  www.samuelnews.com 


One  in  three  dailies  rely 
on  Samuel  to  get  the  paper  out 

Why? 

The  Complete  Solution 

j  I  ^◄NT440:  Our  latest  strapping  machine  is  designed  for 

high-speed  production  based  on  proven  technology. 
State  of  the  art  touch  screen  controls  allow  product 
changeover  at  the  push  of  a  button. 


►NT  40:  Fast,  reliable  and  rugged. 
This  proven  workhorse  has  been 
updated  with  the  latest  advanced 
software  and  electrical  controls  for 
increased  flexibility. 


◄  MK  6  Bottom  and  3/4  Wrapper:  Our  dependable  wrapper 
applies  bottom  wrap  material  to  bundles  at  speeds  up  to  50  BPM. 

◄  Prism  Jet  Pack  Inkjet  System:  Exceptional  bundle  Identification 
system  that  mounts  directly  onto  the  MK  6  wrapper,  providing 
maintenance-free  high  resolution  printing  with  disposable  print 
heads  and  reservoirs. 


►  P-4000  Ring  Turner:  Our  high  speed  turntable  is  perfect  for 
cross-strapping  of  newspaper  bundles.  The  unique  “ring” 
turntable  prevents  jamming  in  the  turning  mechanism. 


◄  SLP-300  Stretch  Wrapper:  Just  one 
of  our  full  line  of  high  quality  stretch 
wrapping  machines.  Our  semi  and 
fully  automatic  units  are  well  suited  for 
any  newspaper  palletizing  operation. 


Samuel  Strapping  Systems 

Secure  the  Samuel  Strapping  Systems  Advantage 

1-800-323-4424 

Visit  our  website  at 
www.samuelnews.com 
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MCCLIER/DESiGNALLiANCE  MERGER  BENEFITS  INDUSTRY 

Expanded  Service  Portfolio  Meets  Clients’  Needs 

Serving  newspapers  since  1987,  McClier/design ALLIANCE  provides  integrated  process,  equipment  and  facility  solutions  to 
newspapers  of  all  sizes. 

With  its  recent  merger,  McClier/designALLIANCE  now  offers  full-service  design/build,  architectural  and  engineering  services. 
Newspaper  clients  will  benefit  from  the  firm's  expanded  team  of  experts,  as  McClier/designALLIANCE  now  has  the  largest 
newspaper-dedicated  staff  in  the  industry.  An  in-house  staff  of  process  consultants,  architects,  engineers,  equipment  specialists 
and  builders  collaborate  on  projects  to  ensure  comprehensive  solutions  that  meet  both  client-  and  project-specific  needs. 

Additionally,  with  regional  offices  across  the  country,  project  teams  are  responsive  and  integrated  with  newspaper  staff  and  local  entities. 

In  an  effort  to  continue  to  meet  the  needs  of  our  changing  industry,  McClier/designALLIANCE  has  developed  End-to-End  Process 
Analysis^'^  -  a  proven  methodology  for  taking  time  and  cost  out  of  a  newspaper’s  operational  systems.  Based  on  experience  at 
several  metropolitan  newspapers,  operational  savings  are  guaranteed  by  McClier/designALLIANCE. 

The  fundamental  approach  to  each  project,  whether  a  facility  expansion  or  renovation,  process  analysis  or  logistics  study,  or 
equipment  selection  and  transition  planning,  is  to  work  with  the  client  to  uncover  opportunities  for  improving  operational  performance 
and  meeting  customer  goals. 

McClier/designALLIANCE  is  committed  to  bringing  world-class  work  to  each  project,  with  a  tailored  delivery  method  to  suit  the 
specific  needs  of  each  client. 

CONTACT  INFORMATION: 

Ken  Harding,  Executive  Vice  President,  303-228-3055 
Don  Mills,  Vice  President,  303-228-3063 


]Vfc  Clier.  / designALLlANCE 


Services 

♦  Feasibility  Studies  /  Master  Planning 

♦  Operations  Planning 

♦  End-to-End  Process  Analysis'” 

♦  Logistics  /  Reid  Modeling 

♦  Architecture  /  Engineering 

♦  Equipment  Analysis  /  Selection  ^ 

♦  Preconstruaion  ^ 

♦  Construction 
Expertise 

♦  Long-Range  Directional  Planning 

♦  ROI  Analysis 

♦  Operational  Improvement 

♦  Field  Modeling  /  DC  Consolidation 

♦  Renovation  /  Expansion  Projects 

♦  Site  Selection  /  Greenfield  Site  Projects 
'  j  Integrated  Delivery  Resources 

♦  Operations  /  Production  Consultants 

♦  Distribution  /  Logistics  Planners 

♦  Architects  /  Planners, 

♦  Full-Service  Engineers 

♦  Cost  Estimators 

♦  Construction  Managers 

Chicago,  Illinois  wv 

312.37T7700  www.( 
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NEW  ESTIMATING  SOFTWARE  DESIGNED 
FOR  WEB  PRINTERS 

Star*Key  Software  Introduces  the  Presstimator™: 
a  Complete  Quote  Manager  for  the  Web  Press  Print  Shop. 

The  Presstimator  is  a  new  software  program  which  estimates  the  cost  of  web  printing  jobs.  The  product  provides  sophisticated  estimat¬ 
ing  capabilities,  calculations,  analysis  and  report  features  which  can  make  web  printing  companies  more  productive  and  profitable. 

COMPREHENSIVE,  USER-FRIENDLY  SOFTWARE 

The  Presstimator’s  Question/Answer  format  is  easy  to  use  and  helps  the  estimator  avoid  overlooked  charges.  Completely  customizable 
costs  and  standards  can  be  adjusted  at  any  time  to  create  detailed  and  reliable  estimates. 

In  addition  to  creating  quotes,  the  Presstimator  also  generates  job  tickets,  shipping  manifests,  invoices,  materials/time  reports  and  more. 
All  reports  are  sent  to  Microsoft  Word®  for  customizing,  editing,  printing,  e-mailing  and  storage.  The  Quote  History  database  stores 
quotes  so  they  can  be  retrieved,  modified,  updated  with  new  prices,  saved  as  new  quotes  and  used  for  cost  studies. 

SAVE  TIME  AND  MONEY 

By  using  the  Presstimator,  web  printers  can  maintain  a  competitive  edge  with  a  fast  turnaround  time.  If  the  job  specs  change,  the  estima 
tor  can  quickly  make  changes  to  a  quote  to  prepare  a  new  estimate.  The  user  can  also  easily  adjust  the  selling  cost  by  applying  a  differ¬ 
ent  Markup  Scheme.  The  Presstimator  makes  fine-tuning  easy! 

The  Presstimator  can  help  web  printers  save  time  and  make  money  by  replacing  simple  spreadsheets  and  pricing  tables  with  a  powerful 
Windows®  application.  For  companies  with  multiple  shop  locations  or  estimators,  the  Presstimator  can  also  help  standardize  estimating 
practices.  The  Presstimator  is  the  ultimate  tool  for  helping  the  web  printer  eliminate  errors,  determine  costs,  track  the  bottom  line  and 
meet  profit  targets. 

Visit  http://www.presstimator.com  for  product  information,  a  discussion  of  ROI,  an  online  demo  and  to  request  a  free  demo  disk. 

Star*Key  Software 

Phone:(714)255-1685  •  wvwv.presstimator.com  •  e-mail:  sales@presstimator.com 


”  visit  us  at 
GRAPH  EXPO 
Booth  «4838 
Oct.  6-9, 

.  Chicaao  , 


THIS  IS  YOUR  LUCKY  DAY 


♦hP  compeW'’'® 


You  will  expand  your 
commercial  business. 


YOU  «i«  racaplu™  V”"' 
0«,rto<*.dct««8e.  =  lost™v'»»- 


11  make  more  money. 

You  will  make  mu 


Tou  will  have  more  time. 


ESTIMATING  SOFTWARE  P.EssTiE|i^ 
FOR  WEB  PRINTERS 


Contact  us  for  a  FREE  DEMO  DISK! 

Visit  www.presstimator.com  for  more  information  and  an  online  demo.  ■ 
Star*Key  Software  •  P.O.  Box  156  •  Brea,  CA  92822-0156  •  (714)  255-1685  •  e-mail:  sales@presstimator.com 


SPECIAL  ADVERTISING  SECTION 

US  SINGLEWIDTH  PRESS  BUILDER  CONCENTRATES 
ON  INNOVATIVE  COLOR  SOLUTIONS 

Web  Press  Corporation’s  world  headquarters  and  manufacturing  plant  is  strate¬ 
gically  located  in  the  Pacific  Northwest  -  right  in  the  heart  of  one  of  America’s 
“High  Technology  Corridors.”  Efficient  production,  rigid  quality  control,  and  timely 
deliveries  are  just  a  few  factors  that  have  contributed  to  the  success  of  Web 
Press  Corporation,  making  the  company  an  industry  leader, 

Web  Press  Corporation  credits  its  success  to  a  number  of  key  elements. 
Combining  its  heritage  as  an  innovator  of  printing  equipment,  with  the  latest 
technology  ensures  that  Web’s  customers  receive  the  highest  quality  and  value  for  their  money.  This,  together  with  a  highly 
skilled  and  dedicated  team  of  employees,  state-of-the-art  production  and  design  facilities,  plus  research  capabilities  from  local 
universities  all  add  up  to  a  winning  formula. 

Today’s  demanding  and  ever-changing  Industry  has  presented  Web  Press  with  varied  and 
challenging  requirements.  The  creative  design  team  at  Web  Press  is  up  to  meeting  such 
challenges.  The  Quad  Stack  414+4  color  printing  unit,  and  the  Quadra  Color  414+0  units 
each  provide  versatile,  compact  color  solutions  increasingly  necessary  in  today’s  market. 

According  to  Mike  McGuinness,  VP-Sales  and  Marketing,  while  many  competitors  strategy 
appears  to  be  to  copy  outdated  designs  and  manufacture  with  overseas  content  WPG  has, 
since  its  beginning  35  years  ago,  committed  itself  to  building  here  in  the  U.S.  Most  critically 
WPC’s  strategy  is  to  offer  innovative  solutions  not  just  “copy  cat,  me-too,  look  a  like”  products. 
McGuinness  added  “WPG  was  the  first  singlewidth  supplier  to  offer  the  small  to  mid-size  web 
printer  innovations  such  as  twinned  presslines  with  both  independent  and  sychronised  operation,  four  over  zero(4/0)  GIG  - 
Quadra  Golor  units,  as  well  as  the  compact  four  over  four  (4/4)  Quad 
Stack  units  that  feature  the  shortest  web  lead  available  in  the  singlewidth 
press  market.  WPG,  per  McGuinness,  was  the  first  to  singlewidth  supplier 
to  introduce  “shaftless”  servo  driven  drive  capability  back  in  1999. 

Responding  to  the  needs  of  the  large  installed  base  of  older  competitive 
presses  that  require  more  color,  WPG’s  “shaftless”  servo  driven  compact 
(less  than  nine  feet  tall)  Quad  Stack  4/4  color  unit  is  now  installed  on 
nearly  every  competitive  brand... Goss,  Harris,  King,  Tensor.  McGuinness 
indicates  that  nearly  1 00  Quad  Stacks  are  operating  around  the  world  with 
approximately  65%  on  competitive  presses  “offering  almost  perfect  dot  on 
dot  registration,”  resulting  in  printers  reaching  higher  levels  of  print  quality 
with  very  minimal  waste. 

Strong  initiative  in  developing  markets  outside  of  the  United  States  is  an 
important  factor  in  Web  Press’  continuing  long-term  growth.  Export 
business  now  accounts  for  up  to  50  percent  of  total  sales,  and  Web  Press 
equipment  is  found  in  thirty-seven  countries  around  the  world. 

From  start  to  finish,  Web  Press  Corporation  products  offer  innovative  answers  to  challenging  singlewidth  coldset  and 
semi-commercial  print  production  problems.  For  quality  printing  and  outstanding  color  flexibility,  investigate  Web 
Press  Corporation,  your  color  solutions  specialist. 


“Most  critically 
WPC’s  strategy 
Is  to  offer  innovative 
solutions  not  just 
‘copy  cat,  me-too, 
look  a  like’ products.” 


Seattle,  Washington  Facility 


WEB  PRESS  CORPORATION 

22023  68th  Avenue  South  •  Kent,  WA  98032 
Phone:  1-800-424-1411 

Email:  wpcorp@wpcorp.biz  •  website:  wvwv.wpcorp.biz 


“The  Color  Solution  Specialist” 


Need  Cokyr? 


4  over  4  =  WAD  STACK 


•  Available  on  Goss,  Harris  &  King  presses.  •  Configured  in  4/4,  3/1  and  2/2 

•  Compact  8’  design  =  near  perfect  register  color/paging  formats 

•  Weighs  24,000  lbs  •  Servo  driven  gearless  drive  system 

QUAD-STACK  on  GOSS  PRESSES  QUAD-STACK  on  KING  PRESSES 


Modular  unit  design  provides  maximum  •  The  only  press  that  can  produce  4  sections, 
color  placement  and  paging  4  color  front  &  back  each  section 

14  web  folder  capability  •  30,000  CPH  (copies  per  hour)  speed 


CORPORATION 


22023  68th  Avenue  South,  Kent,  WA  98032 
Phone:  253-395-3343  •  Fax:  253-395-4492 
www.webpressi  .com  •  wpcorp@wpcorp.biz 


SPECIAL  ADVERTISING  SECTION 


WIFAG:  SETTING  THE  PACE 


At  this  year’s  Ifra  Expo,  booth  0425,  Hall  2,  Montjui'c  2,  WIFAG  once  again  presents  innovations  in  view  of 
requirements  for  short  set-up  times,  minimum  paper  consumption,  stability  of  the  renowned  print  quality,  and  a 
long-term  benefit.  In  addition  to  the  introduction  of  the  new  WIFAG  evolution  471  with  the  first  installation  at  the 
Neue  Zurcher  Zeitung  in  Schlieren  near  Zurich,  Switzerland,  the  Swiss  newspaper  press  company  will  continue 
to  promote  the  proven  OF  370  and  OF  470  press  models. 

A  new  control  platform,  which  was  developed  together  with  the  WIFAG  evolution  471  press,  allows  digital 
image  data  to  be  taken  directly  from  the  pre-press,  and  to  be  used  in  the  press  for  various  functions  before 
and  during  printing  (for  example,  the  exposure  of  printing  plates  on  the  cylinders,  and  image  based  control  for 
circumferential  register,  ink,  and  the  cut-off  position).  Based  on  this  concept  an  initial  configuration  can  be 
upgraded  with  the  corresponding  options  step  by  step.  Open  interfaces  between  the  WIFAG  platform  for 
image  processing  and  the  overall  press  control  systems  (control  consoles)  guarantee  the  customer  a  free 
choice  with  respect  to  the  pre-press  and  post-press  systems. 

The  first  customer,  the  Neue  Zurcher  Zeitung  will  commission  two  WIFAG  evolution  471  presses  with  a  total  of 
1 1  ten-cylinder  satellite  towers,  four  folders  and  1 1  autopasters  in  the  last  quarter  of  2004.  As  a  pilot  installa¬ 
tion,  4  printing  couples  for  one  4-color  side  of  one  web  will  be  equipped  with  laser  imaging  units  for  the  direct 
imaging  of  non-process  offset  printing  plates,  and  ink  and  dampening  control  for  one  full  color  4/4  web. 

A  further  highlight  on  the  WIFAG  booth  will  be  the  presentation  of  the  project  for  the  Westdeutsche  Allgemeine 
Zeitung  in  Essen,  Germany.  With  this  large  installation  with  eight  WIFAG  OF  470  GTDs  for  Essen  and  nine 
WIFAG  OF  470  GTDs  for  the  Hagen  printing  centre  (a  total  of  408  printing  couples),  WIFAG  again  demon¬ 
strates  that  it  is  an  experienced  and  future  oriented  partner.  The  1 7  presses  will  be  equipped  with  the  new 
WIFAG  autopaster  M  core-driven  autopasters,  and  the  web  threading  system  WIFAG  autotrack. 


For  further  information  please  contact: 

WIFAG 
Joe  Ondras 
640  Gunby  Road 
Marietta,  GA  30067 

Phone:  (770)  850-851 1 
Fax:  (770)  850-8550 
E-mail:  info@wifag.ch 
Internet:  www.wifag.ch 


WIFAG 


#' 

If 
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No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAC  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIHA(i,  640  (iunby  Road.  .Marietta,  GA  .^(K)6"' 
Contact;  Joe  (.)ndra,s.  Phone  ■”0-850  85 1 1  -  Fax  '■'0-850  8550  -  ww-w  .wifag.com 
Vl'IFAti  AG,  3001  Bern  (Switzerland)  -  Phone  +-I1-31-.339  33  33-  Fax  -F4 1-31-339 .3666 
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SPECIAL  ADVERTISING  SECTION 

SYSTEMS  TECHNOLOGY,  INC.  INTRODUCES 
NEW  POST-PRESS  EQUIPMENT 

New  STI  Offerings  Include:  STIC-2500  High-Speed  Compensating  Stacker;  NewsLoader™  Hopper  Loader;  Automated 
Vertical  Stacker  Bundler;  Unitized  Rotary  Trimming  Systems;  Overhead  Conveying  Systems  &  Stream  Deserters 


San  Bernardino,  CA  based  STI  has  developed  a  wide  array  of  new 
high-speec'  post-press  equipment  for  the  newspaper  industry  and  relat¬ 
ed  commercial  and  insert  printing  operations. 

The  new  “Next  Generation”  STIC-2500  High-Speed  Compensating 
Stacker  is  designed  to  operate  efficiently  in  the  pressroom  and  bindery, 
with  operating  speeds  of  up  to  120,000  IPH.  Due  to  improved  manu¬ 
facturing  efficiencies,  the  STIC-2500  will  be  introduced  at  a  very 
aggressive  promotional  price.  The  first  STIC-2500  will  be  installed  at  a 
daily  newspaper  later  this  fall. 

The  newly  upgraded  NewsLoaderTw  Hopper  Loader  now  accommo¬ 
dates  the  widest  variety  of  products  for  automatically  feeding  insert 
equipment,  such  as  the  SLS  2000,  as  well  as  stitch  &  trim  lines.  Proven 
in  the  commercial  printing  industry,  the  NewsLoaderTw  Hopper 
Loader  dramatically  reduces  insert  labor  requirements  by  50%  or  more, 
while  improving  net  throughput  by  20%  or  more.  The  NewsLoader™ 
Hopper  Loader  is  also  designed  to  reduce  injuries  and  workers  com¬ 
pensation  claims. 

The  Papers,  Inc.  in  Milford,  IN  has  reported  significant  press  and  post¬ 
press  manning  reductions  based  on  the  added  efficiencies  of  the  STI 
195A  Automated  Post  Press  System.  Through  this  proven  automat¬ 
ed  “log  stacking”  post-press  equipment.  The  Papers,  Inc.  has  reduced 
their  pressroom  labor  by  2  people  and  their  bindery  by  4  people,  while 
improving  pressroom  throughput  by  30%  and  bindery  throughput  by 


25%.  Log  stacking  provides  the  most  economical  product  storage,  as 
you  can  use  conventional  pallets  or  skids  for  product  storage. 
Additionally,  logs  can  be  fed  into  the  NewsLoader™  by  an  overhead 
crane,  reducing  insert  station  feeding  manpower  down  to  one  person 
feeding  6  stations. 

During  Graph  Expo  next  month,  STI  will  introduce  its  new  Unitized 
4-Knife  Rotary  Trimming  system,  model  RT4080.  This  fully  featured 
high-speed  trimmer  is  designed  to  add  new  revenues  and  profits  by 
trimming  in-line  at  press  speeds.  Unique  to  the  RT4080  is  its  heavy- 
duty  features,  including  integrated  upper  to  lower  knife  adjustment  and 
large  1 2"  extended-life  upper  knives.  Also  at  Graph  Expo,  STI  will  intro¬ 
duce  its  new  Stream  Deserter  designed  for  commercial  applications. 

New  Overhead  Conveying  Systems  are  now  a  part  of  the  STI  post¬ 
press  offering  and  will  be  introduced  during  Graph  Expo. 

STI  is  a  global  leader  in  the  manufacture  of  labor  saving  post-press 
equipment  for  the  newspaper,  insert  and  commercial  printing  industries. 
The  company  supplies  the  widest  selection  of  new  post-press  equipment 
as  well  as  remanufacturing  and  parts  services  for  post-press  equipment. 

For  more  information,  please  contact  STI  director  of  sales  and 

marketing,  Bruce  Barna  via  - 

email  at  bruceabarna@systems-technology-inc.com, 

or  telephone:  (412)  486-4208;  fax:  (412)  492-8361 ; 

website  www.  systems-  technology-inc.  com . 


STI  also  offers  REMANUFACTURING  &  Parts  Services  for  your^existing  post  press 
equipment  including  STI,  Baldwin  Stobb,  Stobb  Inc.,  and  Rima/Harris  stackers. 


STI  Count-O-Veyor 

Simple  Makeready 


STI  Automated  Vertical  Stacker 
Bundler  System  with  Loadbuilder^'^ 
Automatic  Bundle  Palletizer 


STI  offers  a  wide  variety  of  solutions  for 
your  post-press  production  requirements 


Tel:  909-799-9950 

Fax:  909-796-8297 

www.systems-technology-inc.com 
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SPECIAL  ADVERTISING  SECTION 


PROVIDING  TURNKEY  SERVICES 
TO  THE  PRINTING  INDUSTRY  SINCE  1971 

Masthead  International  bolsters  much  pride  in  its  32  years  of  existence.  A  remarkable  story  beginning  with  a  small  start  up  team  of 
owners  and  a  small  facility  base  in  Albuquerque  N.M.  The  early  stages  of  business  primarily  involved  the  rigging,  alignment,  and  leveling 
for  new  press  installations.  As  time  went  by  Masthead  International  steadily  expanded  its  service  in  a  steady  and  controlled  growth.  In 
1 999  this  unique  company  caught  the  attention  of  Performance  Contracting  Group,  which  maintains  its  corporate  headquarters  in 
Lenexa  Kansas.  After  a  short  courtship  PCG  acquired  Masthead  International  from  its  original  owners  T.H.  Lang,  Bill  Lang,  and  Harry 
Andersen.  The  acquisition  included  assurance  that  the  employee  structure  base,  which  built  Masthead,  would  stay  in  place  and  opera¬ 
tional  responsibilities  would  be  handled  by  Harry  Andersens’  chosen  successor  Steve  Stone.  With  the  new  entrepreneurial  freedoms 
provided  by  PCG  and  its  very  large  financial  strengths  Masthead  has  extremely  enhanced  its  position  in  the  marketplace.  At  present 
Masthead  now  bases  it  operations  out  of  one  of  its  two  Phoenix  Arizona  remanufacturing  facilities  that  total  40,000  square  feet.  In  order 
to  better  serve  its  service  and  press  reconfiguration  market  in  the  Eastern  United  States,  Masthead  will  open  a  new  facility  in  Nashville 
Tennessee  by  mid  November.  General  Manager  Steve  Stone  adds,  “Our  team  of  experts  administratively  and  in  the  field  redefine  the 
ever  present  slogans  being  used  like  emerging  experts  and  industry  leader”. 


For  further  enlightenment  on  the  very  best  in  industry  contracting  of  “true  turnkey”  services 
both  mechanically  and  electrically  contact; 


Wm 

Steve  Stone 

Kent  Kraft 

800-545-6908 

800-545-6908 

steve.stone@masthead.net 

kent .  kraft@masthead .  net 

Masthead  International, 
having  over 
60  individual  projects 
in  development 
in  multiple  countries, 
can  boast  over  150,000 
man  hours  worked 
safeiy  and  has 
upgraded 
and  converted 
216  units  from 
DC  to  AC  drive. 

Looking  to  rebuild? 

Masthead  is  currently 
rebuilding  75  printing 
couples  and  5  folding  couples 
...schedule  an  equipment 
survey  for  your  plant. 


Serving  the  newspaper 
industry  since  1971, 


•  Turnkey  Installations 

•  Engineered  Press  Reconfigurations 

•  Web  Width  Changes 

•  Parts  and  Maintenance  Programs 


Drive  Upgrades 
Controls  Consultations 
Shaftless  Integration 
RTF  Enhancements 


•  Press  Room  Training  and  Consultation  •  AC  Repower 

•  Audits  &  Service  *  Rebuilding 


Press  Mechanical 

Steve  Stone 

steve.stonepmasthead.net 
602.323.0490 
602.323.5633  fax 


Kent  Kraft 

kent.kraft  gmasthead.net 
602.323.0490 
602.323.5633  fax 


www.pcg.com 


Press  Electrical 
Frank  Casillas 
frank. Casillas. ^pcg.com 
925.932.9 11 7 
925.932.9037 


SPECIAL  ADVERTISING  SECTION 


DENVER  NEWSPAPER  AGENCY  GOES  E-BURT 


Critical  server  failure  mandates  switch-over 

ill  il  I  Evergreen,  Colorado,  September  13,  2002:  A  critical  server  failure  experienced  by  the  Denver 

O  U  JLl/  M  Newspaper  Agency  caused  them  to  turn  to  e-BURT,  the  ASP  version  of  the  BURT  System,  offered  by 

w'ww.burtmountain.com  Burt  Technologies,  Inc. 

According  to  Paul  Gledhill,  Vice  President  of  Operations  for  the  Agency,  “The  Denver  Newspaper  Agency  is  deeply  indebted  to  Burt  for 
their  assistance  in  helping  us  recover  from  a  server  meltdown.  Burt  was  able  to  switch  our  critical  clients  to  the  e-BURT  server,  main¬ 
tained  at  their  co-location  facility,  with  all  our  data  in  less  than  24  hours.  We  hardly  missed  a  beat  with  our  inserting,  distribution  and 
staffing  modules  deployed  here  at  the  Agency  and  this  is  all  due  to  the  diligent  efforts  of  the  Burt  support  staff.” 

According  to  Rich  Burt,  CEO  of  Burt,  “Early  on,  Denver  realized  the  value  of  our  Disaster  Recovery  (DR)  option  which  allowed  their 
application  data  to  be  warehoused  off-site  at  a  state-of-the-art  co-location  facility.  DR  e-BURT,  powered  by  Citrix  technology,  provides 
them  with  a  secure  back-up  for  invaluable  data  and  allows  for  periodic  updates  to  application  data.  When  their  server  went  down  and  it 
became  apparent  that  their  backups  weren’t  good,  we  made  their  data  accessible  online  by  connecting  to  the  e-BURT  servers.” 

e-BURT  is  designed  to  transition  users  from  the  client/server  environment  to  the  Web  server  environment  without  the  need  for  costly 
and  timely  re-development  and  deployment. 

This  reduces  the  need  for  hardware  and  tech  support  from  Burt  and  removes  the  need  for  information  technology  administration,  e- 
BURT  heightens  client  security  and  decreases  liability.  Deployment  of  the  system  and  upgrades  to  the  system  are  instantaneous  and 
customer  support  is  offered  twenty-four  hours  per  day. 

Burt  Technologies,  Inc,  based  in  Evergreen,  Colorado,  is  a  software  solutions  company  fulfilling  the  needs  of  the  vertical  marketplace  in 
the  packaging  and  distribution  industry.  The  Company  has  more  than  45  clients  across  the  United  States  and  Canada  using  its  proven 
software  management  system. 

For  more  information  contact  Jim  Burt,  Vice  President  at  303.674.3232  or  sales@mail.e-burt.com. 


How  do  you  manage  without  Burt? 

‘■‘'•■INI 
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"Burt  Technologies'  Open  Control  Interface  is  at  the  core  of 
our  integrated  packagirtg  operation.  With  the  Burt  suite  of 
products  we  have  complete  production  management  of 
package  and  transportation  planning,  inventory,  material 
handling,  inserting  and  distribution. " 

"  Kristy  Gerry,  Director  of  Production,  Omaha  World-Herald 


Burt  is  the  leading  technological 
innovator  of  packaging  and  distribution 
integrated  solutions. 

Burt  ha.s  focused  its  attention  on  the  complexities  of  the 
newspaper  and  direct  mail  packaging  distribution  industries 
for  the  past  15  years.  The  company  has  consistently  lead  the 
market  with  brilliant  innovations  that  have  become  the 
indu.stry  .standards.  Hurt  provides  a  full  .suite  of  superior 
preprint,  packaging,  di.stribution  and  integration  software. 

The  nations  top  newspapers,  including  The  Denver 
Newspaper  Agency,  Orlando  Sentinel,  Omaha  World 
Herald  and  Indianapolis  Star  trust  their  operations  to  Burt. 
Discover  how  Burt  Technologies  can  help  your  company 
manage  the  complexities  of  newspaper  and  direct  mail 
packaging  di.stribution.  Log  on  to  the  web  at 
WWW .  bu  rt  mou  ntain .  com . 


BURT^TECHNOLOGIES 

visit  our  website  for  in-depth  information  on  all  of  Burt’s  Products: 
www.burtmountain.com 
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PAPERS  FIND  A  NEW  LIFE  FOR  MULLER  INSERTERS 


As  people  and  connpanies  attempt  to  move  towards  an  economic  recovery,  the  three  “R’s”  will  become  more  important:  not  reading, 
writing  and  arithmetic,  but  reduce,  reuse  and  recycle.  For  nearly  ten  years  a  company  named  Bindery  Automations  has  been  doing 
exactly  that.  Bindery  Automations  specializes  on  the  Muller  Martini  227  inserter,  one  of  the  industry’s  most  recognizable  inserters  ever 
produced.  For  over  forty  years  it  has  established  itself  as  one  of  the  most  reliable  and  versatile  machines  in  the  newspaper  industry. 

Bindery  Automations  offers  its  customers  several  programs  to  choose  from: 

New  equipment  purchase:  Placing  mailroom  equipment  in  papers  who  have  not  automated  their  post-press  department  such  as  instal¬ 
lations  in  Sheridan,  Wyoming;  Ellensburg,  Washington;  or  Seneca,  South  Carolina,  where  customers  have  experienced  a  payback  of 
between  two  to  four  years  depending  on  the  circulation. 

Equipment  exchange  program:  This  program  was  designed  for  customers  with  existihg  equipment  that  no  longer  provides  affordable 
or  efficient  production.  Usually  these  machines  are  between  twenty  to  forty  years  old  and  have  been  passed  on  from  paper  to  paper 
throughout  a  corporation.  Customers  usually  choose  to  trade  in  their  old  227  for  a  totally  new  and  upgraded  machine  from  Bindery 
Automation’s  facility.  Such  is  the  case  for  Colorado  Mountain  News  in  Gypsum,  Colorado,  as  well  as  Advanced  Web  Offset  in  Vista, 
California.  It’s  impressive  to  see  the  same  equipment  operate  at  a  20%  to  40%  production  increase  as  well  as  the  tax  advantages  it  offers. 

For  more  information  or  a  company  video,  please  call  Andy  Hoyle  at  (888)  465-6900. 


BINDERY  AUTOMATIONS,  LTD. 

Remit  to  address:  1 549  Allen  Lane,  Conover,  NO  2861 3 
Shipping  address:  2501  N.  Main  Ave,  Newton,  NO  28658 
(828)  465-6900  Fax  (828)465-0033 
automationsltd@aol.com 


SPECIAL  ADVERTISING  SECTION 


ONE-AROUND  AND  COUNTING 

The  MAN  Roland  Regioman  is  making  friends  and  influencing  newspapers  all  over  the  U.S. 

The  MAN  Roland  eight-page  Regioman  web  offset  press  has  a  lot  going  for  it.  Its  four-across,  one-around  configuration  lets  users  cut  their 
plate  consumption  in  half,  while  they  expand  their  color  and  pagination  opportunities.  Its  PECOM  controls  and  high  level  of  automation  speed 
changeover  between  jobs. 

Now,  Regioman  has  a  lot  of  friends  on  its  side  as  well,  as  newspapers  throughout  the  world  have  begun  selecting  the  innovative  press  as  their 
print  production  engine  of  the  future.  Eight  U.S.  major  newspapers  have  signed  up  for  Regioman  presses  over  the  last  12  months.  That  adds 
up  to  482  Regioman  press  couples,  75  reel  splicers  and  15  folders. 

Accounting  for  96  of  those  couples,  1 4  of  those  reels  and  two  of  those  folders  are  the  two  Regioman  presses  that  are  currently  being 
installed  in  Knoxville,  Tennessee  for  The  Knoxville  News-Sentinel.  The  70,000  copy  per  hour  systems  will  provide  the  printing  power  for  the 
paper’s  new  1 80,000  sq  ft  downtown  headquarters,  which  will  house  editorial,  administration  and  a  1 00,000  sq  ft  production  facility. 

In  Kalamazoo,  Michigan  the  Kalamazoo  Gazette  will  be  installing  a  Regioman  system  next  May,  for  an  October  2003  launch.  The  Kalamazoo 
press  will  total  40  couples,  6  reel  splicers  and  2  folders,  and  be  housed  in  a  52,000  sq  ft  extension  that  the  paper  is  adding  to  its  current 
facility  to  consolidate  plate  making,  printing,  packaging  and  distribution. 

Consolidation  and  high  technology  were  also  at  the  core  of  The  Honolulu  Advertiser’s  decision  to  print  with  two  MAN  Roland  Regioman  systems. 
»  The  presses  will  power  the  paper’s  new  147,000  sq  ft  production  and  distribution  facility,  which  is  scheduled  for  completion  in  2004. 

I  Michigan’s  Flint  Journal  will  be  the  home  of  a  32  couple,  4  reel  Regioman  with  one  folder.  The  press  will  bring  the  news  to  a  daily  circulation 
of  91 ,725  and  a  Sunday  count  of  108,1 1 1 .  it  is  scheduled  for  a  September  2003  delivery  and  a  February  2004  commissioning. 

In  suburban  Chicago,  the  Arlington  Heights  Daily  Herald  will  soon  begin  installation  of  two  Regioman  presses  composed  of  66  couples, 

I  1 2  reels  and  two  folders. 


'  The  Bay  City  Times  and  the  Saginaw  News  in  Michigan  will  begin  installing  a  new  Regioman  system  in  a  joint  production  operation  in  2003. 
I  This  off-site  joint  production  facility,  under  the  moniker  Valley  Publishing,  will  feature  a  Regioman  system  consisting  of  32  couples,  five  reels 
j  and  two  folders.  Valley  Publishing  will  serve  markets  with  combined  daily  and  Sunday  circulations  of  90,000  and  1 10,000  respectively. 

I  In  Stuart,  Florida,  Scripps  Treasure  Coast  Publishing  has  blueprinted  a  $42  million  production  facility  that  will  feature  two  Regioman  presses, 
scheduled  for  start-up  by  mid-2004.  The  company  publishes  three  dailies  in  addition  to  a  wide  range  of  community,  senior  and  business 
newspapers  in  one  of  the  most  affluent  markets  in  the  U.S. 


The  Union-News  and  the  Sunday  Republican  in  Springfield,  Massachusetts  will  be  home  to  one  new  Regioman  press,  with  installation  now 
undenway  and  live  production  set  for  December.  The  system  will  total  40  couples,  6  reels  and  two  folders. 

CCNTACT:  MAN  Roland  Inc.  630.920.2000.  www.manroland.com. 
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Four  By  One.  The  one  around,  four  across  format  of  the 
MAN  Roland  Regioman  has  caught  the  interest  of  newspapers 
throughout  the  U.S.  with  its  speed,  quality,  flexibility  and 
makeready  advantages. 

FOR  MORE  INFORMATION: 


Vince  Lapinski 

Senior  VP  of  Web  Operations  Director 

630.920.5853 

lapinski@mru.com 


Craig  Simon 
Web  Sales  Adm. 
630.920.3587 
simon@mru.com 


About  MAN  Roland 

MAN  Roland  Druckmaschinen  AG  is  the  world’s  second  largest  printing  press  manufacturer  and  the  world's  market  leader 
in  web  press  and  newspaper  printing  technology.  (Every  third  newspaper  produced  in  the  world  is  printed  on  a  MAN 
Roland  press.)  With  main  facilities  in  Offenbach  and  Augsburg,  Germany,  MAN  Roland  generates  annual  sales  of  EUR  2 
billion.  Exports  account  for  80%  of  the  figure.  MAN  Roland  produces  web  and  sheetfed  offset  presses  as  well  as  digital 
printing  systems  for  commercial  printers,  newspaper  printers,  publishers,  packaging  producers,  quick  printers  and  in-plant 
shops.  The  company  is  a  subsidiary  of  MAN  Aktiengesellschaft,  Munich.  The  MAN  group  is  one  of  Europe’s  leading  sup¬ 
pliers  of  capital  goods,  with  77,000  employees  whose  expertise  ranges  from  commercial  vehicle  manufacturing  to  engi¬ 
neering.  Its  annual  sales  total  EUR  16  billion. 
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Fast. 


Shorter  runs  require  quicker  response  times.  MAN  Roland  responds  with  DICOweb  —  the  offset  web  press  that  prints 
without  plates.  That  results  in  10  minute  changeovers  from  job-to-job,  which  equips  you  to  deliver  publications 
customized  for  as  many  different  readers  in  as  many  different  markets  as  required.  DICOweb  is  a  fast  producer  as  well, 
running  at  the  rate  of  20,000  copies  per  hour.  The  bottom  line:  DICOweb  makes  publishing  more  personal.  And  that 
helps  you  better  meet  the  individual  demands  of  your  readers  and  advertisers.  Move  forward  faster  today  by  calling 
630.920.2000.  Or  click;  www.manroland.com. 
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diverse  group,”  said  Leonard,  who  is  very 
pleased  with  this  development. 

Diversity  will  be  one  discussion  theme 
at  the  NSNC’s  next  annual  conference, 
slated  for  June  19-22  in  Tucson.  The 
NSNC  is  also  holding  an  “Ethics  and 
Excellence  in  Column  Writing”  seminar 
Nov.  1-3  in  Fort  Walton  Beach,  Fla. 

But  meetings  are  only  part  of  what 
Leonard  and  the  NSNC  do.  Defending 
columnists  is  another.  For  instance,  he 
issued  a  strong  statement  criticizing 
the  San  Francisco  Chronicle’s  actions 
in  ending  Stephanie  Salter’s  column 
(“Syndicate  World,”  E&P  Online,  Sept.  9). 

“We  don’t  presume  to  deny  publishers 
and  editors  the  right  to  manage  their 
newspapers  as  they  see  fit,”  said  Leonard. 
“But  we’re  not  going  to  give  up  our  First 
Amendment  right  to  say  we  don’t  agree 
with  decisions.” 

Leonard  did  agree  with  the  Chicago 
Tribune’s  recent  decision  to  ask  Bob 
Greene  to  resign  after  Greene  admitted 
having  sexual  contact  with  a  high-school 
girl  in  1988.  Leonard  noted  that,  since 

Preports  indicate  the 

girl  approached  the 

newspaper  for  help 

with  a  journalism 

project,  the  situation 

wasn’t  strictly  a 

personal  matter  and 

thus  the  Tribune  had 

the  right  to  make  an 

ethics  ruling  about  it. 

Greene,  55,  who  has 

been  married  since 

1971,  also  reportedly 

wrote  about  the  girl 

—  j  1- — r  —  in  his  column. 

1  native  Ernie  Pyle. 

With  a  public 

persona  comes  responsibility,”  said 
Leonard.  “Unfortunately,  Bob’s  judgment 
was  apparently  clouded  in  this  case.” 

He  did  add  that  the  NSNC  is  “saddened 
to  see  someone  who  has  been  such  a  good 
writer  and  done  so  many  good  things  end 
his  Tribune  career  this  way.”  And 
Leonard  concluded:  “I  do  hope  that  the 
media  haters  will  take  notice  that  our 
profession  takes  ethics  very  seriously.” 

Leonard  and  the  NSNC  are  also  still 
working  to  bolster  the  organization’s 
finances  by  seeking  foundation  money 
and  other  kinds  of  underwriting. 

“We  need  to  keep  the  dues  low  to  stay 
broad-based,”  said  Leonard.  “We  don’t 
want  to  just  be  for  the  elite  columnists.” 
Some  of  the  most  widely  syndicated 


Mike  Leonard  gets  drafted  to  head  the  National  Society 
of  Newspaper  Columnists  after  many  years  as  member 


BY  DAVE  ASTOR 

Mike  Leonard  had  been  a  loyal  member  of 
the  National  Society  of  Newspaper  Columnists 
for  15  years  when  NSNC  leaders  started  talking 
about  him  behind  his  back  in  2000.  But  they 
weren’t  saying  negative  things. 

“They  decided  they  wanted  someone  with  deep  roots  in  the 
group  to  become  vice  president  ~~ 

and  then  president  two  years 

later,”  Leonard  recalled.  “I  knew  j 

nothing  about  it!” 

He  knows  plenty  about  it  now,  as  the 
columnist  for  the  Herald-Times  of  Bloom- 
ington,  Ind.,  recently  became  president  of 
the  400-member  organization. 

The  NSNC  was  started  in  1977  by  a 
group  of  white  men.  Today,  as  America’s 
columnists  have  diversified  in  ethnicity 
and  gender,  NSNC  leadership  reflects  this. 

Leonard  noted  that  Vice  President  Suzette  1.T  - 

,, ,  .  Mike  Leonard  with  the  columnist  icon  and  India 

Martinez  Standnng  ot  the  Milton  (Mass.) 

Times  is  Filipino  American,  Treasurer  heritage,  and  2003  Conference  Chair 

Tony  Norman  of  the  Pittsburgh  Post-  Ernesto  Portillo  Jr.  of  the  Amona  Daily 

Gazette  is  African  American,  Executive  Star  in  Tucson  is  of  Hispanic  descent. 

Director  Luenna  Kim  is  of  Korean  “Somehow  we’ve  ended  up  with  a  very 


et  cetera 


about  employment  topics  by  career  counselor/ 
author  Carol  Carter. ...  Religion  News  Service 
launched  the  biweekly  “Religion  in  Canada” 
by  Toronto  correspondent  Ron  Csillag.  It 
includes  six  to  eight  news  items,  and 
supplements  regular  content  written  by  RNS’ 
three  Canadian  correspondents. ... 
Featurewell.com,  the  online  syndicate  that 
sells  articles  by  more  than  800  journalists, 
celebrated  its  second  anniversary  Wednesday 
with  a  literary-nonfiction  reading  in  New  York. 


Knight  Ridder/Tribune  Information 
Services  added  to  its  Op-Ed  report 
content  from  the  HispanicVista.com 
Web  site  and  the  conservative  Black 
America's  Political  Action  Committee,  and 
features  by  James  Haught  of  The  Charleston 
(W.V.)  Gazette  and  Zev  Chafets  of  the  New 
'fork  Daily  News. ...  Scripps  Howard  News 
Service  is  offering  “Hire  Education,”  a  column 
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No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


Exportable  Data  For  Mail  Merge  ;; 

All  the  information  can  be  exported 
to  your  PC  in  a  wide  range  of  file 
formats.  Customize  mailing  lists  for 
each  of  your  communications  projects 
from  traditional  mass  mailings  to  broadcast 
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MORE  THAN  500,000  NEWSPAPER  FACTS! 


Leonard,  47,  focuses  on  national  issues 
at  least  20%  of  the  time  in  his  general- 
interest  column,  which  includes  commen¬ 
tary,  people  pieces,  humor,  and  more.  He 
has  done  the  feature  since  1985,  and  has 
also  worked  as  a  music  columnist  and 
education  reporter  for  the  Herald-Times. 

The  Indiana  native  does  his  column 
three  times  a  week,  and  also  writes  a 
weekly  piece  that  focuses  on  music,  opera, 
ballet,  and  other  arts-related  topics.  11 


play.  “They’re  quite  often  the  liaison 
between  the  reader  and  the  rest  of  the 
newspaper,”  he  said.  “Having  that  local 
voice  there  —  that  face  and  a  personality 
—  means  so  much  to  the  reader.” 

Being  a  local  voice  doesn’t  just  mean 
commenting  on  local  issues.  Leonard  said 
many  readers  want  to  at  least  occasionally 
hear  what  unsyndicated  columnists  have 
to  say  about  Sept.  11,  President  Bush,  a 
possible  war  with  Iraq,  etc. 


writers  have  come  to  NSNC  meetings  — 
mostly  as  speakers  and  honorees  —  but 
attendees  are  usually  local  columnists 
(from  various-size  newspapers)  as  well  as 
freelance  and  self-s)mdicated  columnists. 

“Very  few  people  leave  without  being 
energized  by  the  conference  topics  and 
the  congeniality  of  the  group,”  said 
Leonard. 

The  NSNC  president  noted  that 
columnists  have  an  important  role  to 


Second  rally  is 
held  for  Salter 


debate  between  the  candidates,  with  the 
same  events  depicted  in  each  comic  from 
a  dilferent  perspective. 

Also,  each  strip  has  a  new  book  coming 
this  fall  fi-om  Plan  Nine  Publishing:  Over 
the  Swing  (“Safe  Havens”)  and  The  Best 
Christmas  Ever  (“Fastrack”). 


syndicated  by  the  Hearst  and  Scripps 
Howard  news  services.  —  Dave  Astor 


‘Committed’  comic  coming 

TO  TELEVISION  NEXT  MONTH 

Committed,  a  half-hour  animated  series 
based  on  the  comic  of  the  same  name, 
starts  Oct.  6  on  WE:  Women’s  Entertain¬ 
ment.  The  family-focused  show  features 
the  voices  of  Catherine  O’Hara,  Eugene 
Levy,  Andrea  Martin,  and  Dave  Foley. 

Michael  Fry’s  panel  appears  in  more 
than  110  papers  via  United  Media. 


About  100  people  attended  a  Sept.  24 
rally  in  San  Francisco  protesting  the 
ending  of  Stephanie  Salter’s  San  Francisco 
Chronicle  column.  A  previous  support- 
Salter  rally  was 
held  Aug.  28. 

A  coalition  of 
media,  women’s, 
union,  and  other 
groups  is  asking  the 
Chronicle  to  rein¬ 
state  the  column  by 
Salter,  a  progressive 
wTiter  reassigned  to 
a  reporting  position. 
More  than  1,500  e-mail  messages  have 
criticized  the  paper’s  decision. 

“We  have  been  so  encour-  ^  *1 

aged  by  the  overwhelming 
response  to  the  call  for  Ms. 

Salter’s  return,”  said  Jeff 
Perlstein,  executive  director 
of  the  Media  Alliance  in  San  .  . 

Francisco.  Lani  Silver,  another  coalition 
member,  added:  “A  lot  of  the  media 
doesn’t  cover  what  should  be  covered. 
Stephanie  does.” 

But  Chronicle  Director  of  Public 
Relations  Joe  Brown  said:  “The  rally  won’t 
have  an  influence  on  the  newspaper’s 
decision  to  change  a  writer’s  assignment. 

...  Demonstrations  are  not  an  uncommon 
occurrence  at  our  newspaper,  as  at  many 
others,  and  wfiile  we  welcome  and  listen 
to  the  expression  of  opinion,  we  don’t  base 
our  decisions  on  outside  pressure.” 

Chronicle  Editorial  Page  Editor  John 
Diaz,  in  explaining  the  Salter  decision 
early  this  month,  said  the  newspaper’s 
Op-Ed  pages  need  to  be  ‘less  predictable” 
and  that  there  are  still  liberal  voices 
in  the  mix. 

Salter’s  l6-year-old  column  was 


Duffy:  ‘Figure’ 
JOINING  ‘Fusco’ 

J.C.  Duffy  has  created 
“Go  Figure,”  a  United 
Media  panel  starring  a 
psychiatrist  with  daffy 
patients  and  a  daffy  fami¬ 
ly.  Duffy  also  does  “'The 
Fusco  Brothers”  for  Uni¬ 
versal  Press  Syndicate. 


/  flCTUflLLV,  ^ 
DOCTOR,  I'M 
NOT  DeSPONDENi; 
X'fO  ft  PIGEON. 


King  creator  is  king  of 
COMICS  with  new  award 

Jerry  Scott  received  the 
Swedish  Academy  of  Comic 
Art’s  Adamson  Statuette 
as  “Best  International 
Comic-Strip  Artist”  for 

^^^^^^^^^^^^mdicate  cartoonist, 
who  also  does  “Zits”  with  Jim 
Borgman,  won  the  National 
Cartoonists  Society’s  Reuben  Award  as 
“Cartoonist  of  the  Year”  in  May. 

“Zits”  this  year  hit  1,000  clients,  while 
“Baby  Blues”  is  in  nearly  800  papers. 


Stephanie  Salter 
of  the  S.F.  Chronicle 


Post-Landers  potpourri 
AT  ‘Dallas  Morning  News’ 

In  the  Lone  Star  State,  it’s  taking  more 
than  a  lone  star  to  fill  Ann  Landers’  shoes. 

The  Dallas  Morning  News,  in  an  effort 
to  reach  different  (and  younger)  readers, 
is  replacing  the  late  Landers  with  five 
different  advice  columns.  Four  will  run 
twice  a  week  and  one  once  a  week. 

They  include  “Tell  Me  About  It”  by 
Carolyn  Hax  of  the  Washington  Post 
Writers  Group,  “Dear  Prudence”  by 
Margo  Howard  of  Creators  Syndicate, 
“Help  Me,  Harlan!”  by  Harlan  Cohen  of 
King  Features  Syndicate,  “Sense  and 
Sensitivity”  by  Harriette  Cole  of  United 
Media,  and  “Ask  the  Advice  Goddess”  by 
Amy  Alkon  of  Creators.  Continuing  to  run 
every  day  in  the  Morning  News  is  “Dear 
Abby”  by  Jeanne  Phillips  of  Universal 
Press  Syndicate. 


Two  COMICS,  ONE  CAMPAIGN 
IN  SEQUENCE  BY  HOLBROOK 
Bill  Holbrook  will  have  a  special 
crossover  storyline  in  his  two  King 
Features  Syndicate  comics  next  month. 

The  cartoonist  explained:  “In  ‘Safe 
Havens,’  Samantha’s  mother  has  been 
running  for  state  senate  during  the  past 
year.  With  two  weeks  to  go  before  Election  CORRECTION 
Day,  her  opponent  —  N.  Ron  Shredder  —  Jeff  Perlstein  si 

will  flee  the  country  under  the  threat  of  in  E^P’s  Sept.  16 
arrest.  He’ll  be  replaced  by  a  new  oppo-  support  Stephani 
nent:  Rose  Trellis  of ‘On  the  Fastrack.’  ”  San  Francisco  Ch 

Holbrook’s  crossover  will  feature  a  her  support  coalil 
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-FEATURES  AVAILABLE- 


COLUMNS  AVAILABLE 


ANTIQUES  ADVICE  COLUMN  -  Antique 
Talk  by  Wayne  Mattox  Is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 

_ MOVIE  REVIEWS _ 

MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1 169 


-ANNOUNCEMENTS- 


BUSINESS  FOR  SALE 

FOR  SALE;  ESTABLISHED  turn  key  ceram¬ 
ics  Trophies/Awards  Business.  Ideal 
Home-Based  Operation.  (315)  782-5741 
email:  ncpl979@imcnet.net  Check  this  out 
www.imcnet.net/ncp  Pay  us  a  visit! 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  t  ^ 
Newspapers  Ji  1 

Check  our  references 

(214)  265-93(M) 
Kickenhacher  IVIedia 


NEWSPAPER  BROKERS 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

DORMAN  E.  CORDELL 

Specialty  Enterprises,  Inc. 

13240  Peyton  Drive,  Dallas,  TX  75240 
(972)  96(M)096,  Fax,  (972)  774-1188 
email:  dcordell@swbell.net 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Pax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPER  BROKERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
I  (307)  772-0003,  Fax  (307)  772-0004 

j 

NEWSPAPERS  FOR  SA1.E 

COUNTY-SEAT  weekly  in  Pacific  North- 
;  west.  Established,  solid,  lots  of  potential. 

'  $250,000  gross.  Mild  coastal  climate. 

E-mail:  weeklypub@yahoo.com 

EAST  TEXAS  WEEKLY,  growing  area, 

I  large  beautiful  lake,  larger  towns  nearby, 

I  metro  two  hours  away.  Bill  Berger,  Associ- 
I  ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 

j  For  a  list  of  Properties,  for  sale  go  to 
'  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 

VERY  ANXiOUS  TO  sell  well-established 
weekly  in  beautiful,  growing  Idaho  resort 
:  area,  email:  greatweekly@yahoo.com  for 
details. 

NEWSPAPERS  WAN^fED 

1  WANTED  TO  PURCHASE:  Small-town  news- 
I  papers  with  paid  circulation  4,000  or  above 
j  by  award-winning  non-public  group  that  will 
.  treat  your  employees  and  your  community 
!  as  well  as  you  have  done. 

‘  Box  2036,  Editor  &  Publisher 

I  770  Broadway,  7th  FI,  NY,  NY  10003 

PUBLICA'nONS  FOR  SAl.E 

SPORTS  PUBLICATIONS  FOR  SALE 

:  Several  niche  profitable  Football/Basketball 
j  newspapers  &  magazines  offered  for  sale 
I  as  owner  has  other  interests;  tremendous 
i  expansion  potential  for  experienced  publisher 
:  or  offshore  entity  seeking  advertising  ex¬ 
posure.  (516)  455-8446,  E-mail:  Lousi- 
erra@Aol.com.,  Fax#  (516)  625-8817 

NEWSPAPER  BROKERS 


PUBLICATIONS  FOR  SAI.E 


WEST  COAST 

NEWLY  AVAIUBLEJ  3  ADJUDICATED 
WEEKLIES  (two  paid)  serving  strong  ag 
and  business  region.  2001  revenues 
S1.46MM,  cash  flow  S291K;  2002  projected 
gross  $1.65MM,  CF$475K-r. 

Asking  Price  $2,750,000 
SALE  PENDING!  TWO  WEEKLY  LEGAL 
NEWSPAPERS,  Southern  California.  2001 
gross  $529,479.  Serve  multi-million  pop. 
counties.  Good  growth  prospects.  Real 
property  avail.  Asking  Price  $550,000 

SALE  PENDING!  CALIFORNIA  WEEKLY, 

big  potential.  Close  to  Pacific.  Paid,  adjudi¬ 
cated.  2001  gross  $325K. 

Asking  Price  $450,000 
COMING  SOON!  Regional  weekly  ag-based 
newspaper.  Portable.  ALSO;  2  sister 
weekly  papers,  FYE  3/31/02  gross 
$1.7MM.  Watch  for  details. 

Contact:  Gregg  K.  Knowles,  Broker 
(661)  833-3834,  Fax  (661)  833-3845 
yyww^media-broker.com 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


Jo/in  C'rihh  •  Jim  Hicks  --- 

Tom  Karavakis  •  Gary  Greene  ®  l-^  I  1^ 

- - ^  &  associates 

Ccribty.  c<yrri\ 

^  Publication  Broker.ige  A  AopralSail 

104  East  Main,  Suite  402,  Bozeman,  MT  59715  ♦  (406)  586-6621  »  FAX  406-.S86-6774 

- CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


)  TO  PURCHASE:  Small-town  news-  EQUIPMENT  FOR  SALE 

vith  paid  circulation  4,000  oi  above  COMMUNITY  OFFSET  PRESS, 

d-winning  non-public  group  that  wHI  ,  ^0 

ur  employees  and  your  community  Plate  bender, 

P  Ki  chor  5  shafts,  3  dollys  with  spacers,  camera, 

a  '  7tL°ci  Nv^Mv  I'Sbt  table  and  much  more  go  with  it.  Press 

Broadway,  7th  FI,  NY,  NY  10003 

BLICATIONSFORSAI,E  '  $70,00C.  Call  Jeff  at  (540)  449^397. 

-  REMANUFACTURED  HEIDELBERG 

RTS  PUBLICATIONS  FOR  SALE  1472  Inserter 

niche  profitable  Football/Basketball  Features  include:  dual  delivery  with  NPlOO 
)ers  &  magazines  offered  for  sale  gripper,  5  into  1  double  delivery,  13  into  1 

:r  has  other  interests;  tremendous  single  delivery,  brand  new  rotor,  and  Icon 

)n  potential  for  experienced  publisher  ;  Automatic  Repair  System.  This  machine  is 
lore  entity  seeking  advertising  ex-  ■  currently  installed  in  Idaho.  The  asking 
(516)  455-8446,  E-mail:  Lousi-  price  is  @225,000.00  (hardware  alone)  and 
il.com..  Fax#  (516)  625-8817  is  negotiable.  Installation  and  shipping  not 

_  included.  This  machine  was  completely  re- 

EWSPAPER  BROKERS  built  one  year  ago.  For  more  information 

-  contact  Joe  Higgins  at  813-969-2253  or 

- - -  e-mail  to  joe@craftsmansystems.net 

'S  for  79  years  web  presses  &  auxiliaries 

www.graphicmachinesales.com 

upraised  since  1923  (815)  648461 1  or  tax  (815)  648-2856 

3P,  bank,  stock,  assets.  maii  room 


NEWSTEC,  INC 

T?  T  T<  |-S  specializing  in  SLS/Muller  Martini 

Heidelberg  Inserting  Systems 

&  AasiJUIA  1  tS  ,  5pa|.g  pg^ts  •  Training  •  Installation 

PuhNr.aiion  Broker.igs  s,  Appr,iis,ii  .  |\^ailroom  •  Systems  •  Inserter  Controls 

>;sA-*ai7i  .  FAY  in^-ssA-ATTi  *  Buy/Sell  Used  Mailroom  Equipment 

6)  586-6621  «  FAX  406-.S86-6774  Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 

^KIIdtKd  www.newstec.com 

It  fits  your  needs,  buy/sell/all  mailroom  equipment 

IT  rssAr,  Martini/Rima/Quipp 

325.9149  Harris/Heidelberg/Hall 

Stitcher/Trimmers  &  Inserters 
_  Joe  Scott  &  Associates,  Inc. 

~|  (256)  997-9355  Fax  (256)  997  9656 
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www.editorandpublisher.com 


Phone:  1-888-825-9U9  ~  JUniFIED  ABVERTIIIIJIi  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


MAILROOM 


GENICOM  MODEL  5100  Line  Printer  - 
1000  lines  per  minute.  Completely  Refur¬ 
bished.  30  Day  Warranty.  $3000.  (915) 
9494611. 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  GreenbushAve„KH.,CA  91605  ! 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF  j 

USED  NEWSPAPER  PRESSES  I 

ON  THE  INTERNET  AT  i 

www.webpresse5.com  j 

PRESSES 

•Goss  3:2  Folders  23  9/10",  22  3/4",  ' 

22",  21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42”  -t-  45” 

•  Goss  Y  columns  all  sizes  j 

•  Goss  Metro  Units  I 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING^  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910  i 

INLAND  NEWSPAPER  i 

MACHINERY  CORPORATION  I 

For  a  complete  list  of  presses  j 

(913)  492-9050  or  (913)  492-6217  { 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCUIATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCUUTION  III  PROMOTIONS,  INC. 

Your  telemarketing  partne’’  into  the  21  st  I 
century!  Bob  Price:  (949)  760-3939  ' 

Circulationiii.com  I 

CIRCUUTION  SERVICES,  INC. 

The  Prepaid  Telemarketing  Sales  Leader  | 
Low  Commissions  -  Highest  Quality  SeiVice  I 
Learn  More  @  www.circulationservices.com  1 
Todd  Galbate  (970)  493-0470  ext.  107  | 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  pregrams  for  any  j 
size  publication.  State  of  the  art  1 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100  | 

FAX:  (732)  738-5115  ! 

E-mail:  mpi@marketingplusinc.com  ! 

www.marketingplusinc.com  I 

Member  of  the  USA  Chambers  of  Commerce 

50  I;DIT0R& PUBLISHER  Cl.ASSIFI 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCUUTION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


GRAPHIC  DESIGN  SERVICES 


A  LITTLE  MISTAKE  that  cost  a  newspaper 
$40,000  last  year.  Unfortunately,  they 
didn’t  know  about  dailynewsgraphics.com. 
We  provide  fast,  reliable,  customized  graphics 
for  your  newspaper  at  30%  -  50%  savings. 
Visit  us  at  www.dailynewsgraphics.com  or  call 
(909)  338-3331. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (iontracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

Family-owned  newspaper  company  is 
looking  for  a  community  newspaper  publisher 
for  its  semi-weekly  newspaper  in  Thomson, 
GA,  two  hours  east  of  Atlanta.  We’ve 
owned  the  paper  for  25-years.  10-unit 
press,  nice  community  of  8,000.  Staff  of 
around  15-18.  Grossing  right  at 
$1,000,000.  Pay  is  a  base  salary  plus  a  bo¬ 
nus  of  a  share  of  the  profits.  Automobile, 
life  insurance  and  health  insurance  are 
among  the  perks.  Respond  by  E-mail  to 
mike@lminews.com  or  write  Michael 
Schuver,  Lancaster  Management,  Inc.,  P.O. 
Box  609,  Gadsden,  AL  35902  or  call 
(256)  543-3417. 

EDS  SEPTEMBER  30,  2002 


-HELP  WANTED- 


ADVERTISING 


ADVERTISING  MANAGER 
Used  Car  News,  a  national  trade  publication 
for  new  and  used  car  dealers  with  a  circula¬ 
tion  of  70,000,  has  an  opportunity  for  an 
experienced  advertising  manager.  The  ideal 
candidate  will  have  experience  supervising, 
training  and  motivating  inside  sales  people, 
planning  and  promoting  special  issues  as 
well  as  creating  new  ones.  We  attend  5-6 
trade  shows  per  year  but  the  bulk  of  your 
job  will  be  done  at  our  offices  in  St.  Clair 
Shores,  Ml,  just  outside  of  Detroit.  Please 
send  your  resume  and  salary  requirements 
to  colleen@usedcarnews.com  or  P.O.  Box 
36730,  Grosse  Pointe  Woods,  Ml  48236. 


ADVERTISING 


DIRECTOR  LEVEL  POSITION 
A  position  is  available  for  a  key  floor-leader 
executive  to  manage  30-person  classified 
department  for  a  Texas  newspaper.  Suc¬ 
cessful  candidate  must  be  a  goal-oriented 
motivator  with  excellent  people  skills  and 
solid  experience  in  telemarketing.  The  work 
environment  is  aggressive  and  fast-paced. 
The  Company  offers  a  competitive  salary 
and  excellent  benefits  (including  401(k) 
plan).  Submit  resume  to: 

Box  3060,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


-HELP  WANTED- 


FELLOWSHIPS 


FELLOWSHIPS 


The  New  York  Times  Professional  Fellowship 
at  Columbia  University 
College  of  Physicians  &  Surgeons 

Contact;  Annie  Bayne,  Director  of  Public  Relations  and  Marketing 
Phone:  (212)  305-3900,  Fax;  (212)  305-4521,  E-mail;  as862@columbia.edu 

Exploring  the  Brain: 

Today’s  Science,  Tomorrow’s  Headlines 

The  New  York  Times  Company  Foundation  and  Columbia  University  College  of  Physicians  & 
Surgeons  will  offer  a  unique  fellowship  for  journalists  interested  in 
exploring  exciting  advances  in  neuroscience  and  the  impact  of  these  discoveries  on 
understanding  and  treating  diseases  of  the  human  brain.  A  major  emphasis  will  be 
placed  on  identifying  topics  likely  to  be  newsworthy  in  the  near  future.  Participants 
will  have  the  opportunity  to  brainstorm  with  scientists  and  fellow  journalists  on  how 
best  to  translate  scientifically  complex  issues  into  daily  reports  and  projects. 

Twelve  journalists  and  assignment  editors  representing  a  cross-section  of  the  news 
media  will  be  selected  to  participate  in  a  five-day  immersion  course  at  Columbia,  De¬ 
cember  2-7,  2002,  and  will  be  designated  as  NEW  YORK  TIMES  PROFESSIONAL 
FELLOWS 

Dr.  Timothy  A.  Pedley,  Henry  and  Lucy  Moses  Professor  of  Neurology  and  Chairman 
of  the  Department  of  Neurology;  Dr.  John  Koester,  Professor  and  Acting  Director  of 
the  Center  for  Neurobiology  and  Behavior;  and  Dr.  Daniel  Goldberg,  Professor  of 
Pharmacology  in  the  Center  for  Neurobiology  and  Behavior  will  direct  the  course. 
They  will  be  joined  by  some  of  the  world’s  most  respected  authorities  on  the  human 
brain,  including  the  following  Columbia  faculty  members: 

Dr.  Gerald  D.  Fischbach,  Executive  Vice  President  for  Health  and  Biomedical  Sciences, 
Dean  of  the  Faculties  of  Health  Sciences  and  Medicine,  and  former  director 
of  the  National  Institute  of  Neurological  Disorders  and  Stroke  at  the  National  Institutes  of 
Health 

Dr.  Rene  Hen,  Associate  Professor  of  Pharmacology  in  the  Center  for  Neurobiology 
and  Behavior 

Dr.  Thomas  Jessell,  Professor  of  Biochemistry  and  Molecular  Biophysics  in  the 
Center  for  Neurobiology  and  Behavior 

Dr.  Eric  Kandel,  University  Professor  and  winner  of  the  2000  Nobel  Prize  in  Medicine  and 
Physiology 

Dr.  Richard  Mayeux,  Gertrude  H.  Sergievsky  Professor  of  Neurology,  Psychiatry 
and  Epidemiology  and  Director  of  the  Gertrude  H.  Sergievsky  Center 

Topics  will  include:  Basics  of  Neuroscience,  Clinical  Impact  of  Basic  Neural 
Sciences,  Genetic  Approaches  to  Neurological  and  Psychiatric  Illnesses,  Mechanisms  of 
Neurological  and  Psychiatric  Diseases,  Imaging  of  Brain  Function,  and 
Mechanisms  of  Learning  and  Memory. 

Accepted  fellows  will  receive  free  hotel  accommodations,  course  materials,  lunches 
and  an  opening-night  dinner.  Fellows  are  responsible  for  their  own  travel  to  and  from 
New  York  City. 

To  apply;  Send  resume,  a  brief  explanation  of  your  interest  in  participating  in 
the  course,  one  sample  of  your  work,  and  a  supporting  ietter  from  your  super¬ 
visor  by  October  25,  2002  to  Annie  Bayne,  Director  of  Public  Relations  and 
Marketing,  Columbia  University  Health  Sciences,  630  West  168th  Street,  PH 
1-132,  New  York,  NY  10032;  Fax;  (212)  305-4521,  E-mail;  as862@columbia.edu. 
Accepted  applicants  will  be  notified  no  later  than  November  1. 
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_ ADVERTISING _  ! 

LOOKING  for  that  next  career  move?  Go  to  I 
The  Ogden  Newspapers,  Inc.  web  site  at:  i 

www.ogdennews.com/opportunities  ! 

MANAGER,  BUREAU,  BAY  QTY,  TEXAS  ! 
The  Victoria  Advocate  is  seeking  a  versatile  i 
person  need  to  manage  the  Bay  City,  1 
Texas,  office,  of  our  40,000  daily  newspaper,  j 
Besides  directing  a  small  staff  to  publish  a  ! 
weekly  supplement,  this  person  may  | 
also  make  sales  calls.  Organization  and  ' 
people  skills  a  must;  experience  in  adverbs-  : 
ing,  management  or  managing  a  small  | 
newspaper  required.  Contact  Penny  Swan, 
(361)  574-1275.  E-mail  resume: 
pswan@vicad.com  or  FAX:  (3611574-1202. 


CIRCULATION 


CIRCULATION  MANAGER 
Eastern  North  Carolina  10,000  daily  is 
seeking  a  motivated,  experienced  circula¬ 
tion  manager  to  help  continue  our  growth. 
Management  experience  with  knowledge  of  i 
ABC  rules  and  computer  literate.  Please  j 
send  resume  and  salary  requirements  to: 

Box  3061 ,  Editor  &  Publisher  Classified  i 
770  Broadway,  7th  Floor  1 

New  York,  NY  10003  i 

CIRCULATION  MANAGER 
Manage  a  hand  and  automated  inserting  • 
system  with  expertise  on  Kirk-Rudy 
inserters  and  mail  delivery  system  for  NY  I 
Tri-State  Shopper.  Contact  Larry  Ross:  I 

(914)  592-5222  Fax  (914)  592-3646  | 

FUNDRAISER 

Fundraiser  needed  to  develop  strong  spon¬ 
sorship  base  for  The  New  York  Post  news¬ 
paper  in  education  (NIE)  program, 
“Classroom  Extra”.  Candidate  should  be  , 
goal  orientated,  self  motivated  and  possess 
outstanding  communication  and  public  rela-  i 
tions  skills.  Sales  and  fundraising/event  co-  i 
ordination  experience  a  must.  Can  initiate  I 
and  implement  fundraising  programs.  News-  ’ 
,  paper  experience  not  necessary  but  pre- 

i  ferred.  Fast-paced  environment.  Must  have 

I  own  vehicle  and  able  to  travel  (minimal). 

I  Please  fax  your  resume  to  (718)  742-3050 
!  referring  to  Job  #  NIES  or  E-mail  to: 

I  sarena@nypost.com 

j  _ 

I  ADVERTISING 


CIRCULATION 


CIRCUUTION  MANAGER  j 

The  Norwich  Bulletin,  a  Gannett  newspaper 
in  eastern  Connecticut,  is  seeking  a  | 
qualified  individual  to  provide  outstanding  | 
customer  service  and  circulation  growth.  ! 
This  position  reports  to  the  Circulation  Di¬ 
rector,  and  is  responsible  for  developing 
and  implementing  strategies  to  effectively 
manage  the  subscriber  database,  achieve 
sales,  service,  collections,  volume  and  ex-  j 
pense  goals,  promote  single  copy  growth  i 
initiatives;  and  develop  our  nonsubscriber  j 
program. 

Five  or  more  years  of  successful  experi¬ 
ence  in  circulation  operations  management, 
strong  communication  and  organizational 
skills  and  a  degree  in  business  or  related  ! 
field  are  required.  This  position  includes  a  i 
competitive  salary,  bonuses  and  excellent 
benefits.  To  apply,  send/fax  your  resume 
to:  Human  Resources,  Norwich  Bulletin,  66 
Franklin  Street,  Norwich,  CT  06360,  fax 
(860)  885-1312  or  E-mail  to: 

jobs@norwichbulletin.com 


CIRCULATION  SALES  MANAGER  j 
An  Upstate  New  York,  independent  newspa¬ 
per  is  looking  for  a  highly  motivated,  results 
oriented  Circulation  Sales  Manager  to  over¬ 
see  all  sales  aspects  of  the  paper. 

This  individual  will  report  to  the  Circulation 
Manager,  and  will  be  responsible  for  growing 
readership  and  developing  sales  plans 
to  build  home  delivery  and  single  copy 
sales,  as  well  as  develop  sales  strategies 
for  special  promotions,  and  retention  pro-  i 
grams. 

The  ideal  candidate  will  have  management  | 
experience  in  the  newspaper  business,  and 
have  demonstrated  a  track  record  of  success 
in  growing  circulation.  The  company 
offers  a  pension,  401  (k)  and  benefit  package. 
Submit  resume  and  salary  requirements  to: 

Box  3041,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


the  newspaper  industry  's 

- MEETING  place! - 

8HH.H25.9149 


ADVERTISING 


ACCOUNT  EXECUTIVE 

VNU  Business  Publications,  a  leading  business-to-business  publishing  company  nas  | 
a  great  opportunity  for  an  experienced  Account  Executive  to  join  Adweek  Magazines. 
Responsibilities  include  managing  existing  account  base  as  well  as  new  business 
development.  Candidate  must  have  at  least  4  years  of  ad  sales  experience.  Previous 
print  or  media  background  is  a  plus.  j 

I 

We  offer  not  only  excellent  benefits  but  also  a  great  working  environment.  I 

Please  send  resume  with  a  cover  letter  indicating  salary  requirements  to:  I 

^’vnu  business  media  j 


VNU  Business  Publications 
770  Broadway.  7th  Floor,  New  York,  NY  10003 
E-mail:  jobs@vnubusinesspublicationsusa.com  Fax;  (646)  654-5357 

VNU  is  an  equal  opportunity  employer 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Sun,  a  30,000-f  Scripps  Howard  daily 
in  the  beautiful  Pacific  Northwest  is  looking  , 
for  a  dynamic  individual  to  head  up  the  i 
home  delivery  operations.  This  is  a  top  po¬ 
sition  in  the  30-member  circulation  depart-  | 
ment  with  150-1-  contractors.  An  ideal  candi-  i 
date  would  be  a  current  circulation  #1  or  | 
#2  at  a  smaller  paper  or  a  star  district  man-  | 
ager  with  a  proven  track  record.  If  you  have 
an  absolute  commitment  to  customer  serv¬ 
ice,  the  ability  to  work  in  a  team  ; 
atmosphere  and  strong  sales  background, 
we  want  to  talk  to  you.  For  consideration, 
please  mail,  FAX  or  E-mail  your  resume  to:  ' 
Sun  HR-HDM,  The  Sun,  P.O.  Box  259,  Brem¬ 
erton,  WA  98337.  sunhr@thesunlink.com 
The  Sun  is  an  Equal  Opportunity  and 
Drug-Free  Employer. 


MANAGER  ; 

Manager  needed  to  develop  strong  spon-  ' 
sorship  base  for  large  metro  newspapers 
Newspaper  in  Education  program  (NIE).  Ex¬ 
perience  in  fundraising  with  a  private  organi-  | 
zation/non-profit  organization  a  plus.  Must 
be  able  to  initiate  and  implement 
fundraising  programs,  do  cold  calls,  network 
with  sponsors,  and  strengthen  educational 
programs.  Must  have  experience  in  i 
sales  and  fundraising/event  coordination.  i 
NIE  experience  not  necessary  but  | 
preferred.  Candidate  should  be  goal  orien-  i 
tated  and  self  motivated,  possess  outstand¬ 
ing  communications  and  public  relations 
skills,  and  able  to  work  in  a  fast-paced  envi¬ 
ronment.  Please  send  resume  to  Box  3052, 
Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


PLEASE  CALL  IIS  AT 


88«.82S.9149 


ADVERTISING 


_ CIRCULATION _ 

VICE  PRESIDENT  OF  CIRCULATION 

The  Chicago  Sun-Times  is  seeking  a  Vice 
President  of  Circulation  and  Customer  Serv¬ 
ice  for  the  Sun-Times  as  well  as  for  the 
Daily  Jerusalem  Post,  the  International  Jeru¬ 
salem  Post  and  the  Jerusalem  Report,  with 
responsibility  for  the  distribution,  transpor¬ 
tation,  administration,  sales,  retenbon,  mar¬ 
keting  and  merchandising  of  these  tabloid 
and  broadsheet  products  in  Chicago,  Jeru¬ 
salem  and  internationally.  Manage  a  depart¬ 
ment  of  250  with  unionized  and  noiHinionized 
employees,  plus  1,000  contractors  and 
agents  and  manage  a  multi-million  operating 
budget.  Manage  customer  service  center 
handling  one  million  calls  per  year. 

The  successful  candidate  must  have  a  mini¬ 
mum  of  a  bachelors  degree  in  marketing  or 
its  equivalent  plus  six  years  management 
experience  in  an  industry  leading  sales  and 
marketing  environment.  Must  have  suc¬ 
cessful  experience  managing  major  market 
circulation  department  (circulation: 

350,000-1-);  managing  union/non-union 
workforce;  building  and  maintaining 
multi-property  newspaper  and  sales  distri¬ 
bution  alliances;  organizing  and  managing  a 
customer  service  center;  and  marketing 
and  positioning  both  broadsheet  and  tabloid 
newspapers. 

Please  respond  to: 

Human  Resources  Department 
Chicago  Sun  Times 
401  N.  Wabash  Avenue 
Chicago,  IL  60611 
FAX:  (312)  321-2288 
hr@suntimes.com 


EDITORIAL 


FRESH  START:  New  Challenge! 
50  Major  Media  Companies. 
Over  1(X)  Posibons  Available 
www.MediaRecruiter.com 


^HWS  makes  the  dijlerence.  | 


ADVERTISING 


NATIONAL  ADVERTISING  MANAGER 

Join  the  St.  Louis  Post-Dispatch,  the  area's  number  one  source  for 
news,  advertising  and  information.  We  help  readers  live  life  easier  and  smarter 

The  Advertising  Division  of  the  St.  Louis  Post-Dispatch  has  an  immediate  need  for  a 
National  Advertising  Manager.  The  ideal  candidate  will  be  responsible  for  managing  a 
sales  team  to  reach  its  sales  goals  consistently. 

The  successful  candidate  will  posses  solid  experience  in  budgeting,  new  business  devel¬ 
opment,  goal-oriented  management,  internal  &  external  customer  relations,  and  sales 
team  management.  All  candidates  must  have  sound  creative  judgement  and  have  the 
ability  to  work  under  tight  deadlines.  The  position  requires  a  minimum  of  3  years  of 
National  Sales  experience  and  travel  is  required.  We  offer  a  Generous  Benefits  Package. 

Send  resumes  to: 

ST.  LOUIS  POST-DISPATCH 

Human  Resources  /National  Advertising  Manager 
900  North  Tucker  Blvd.,  St.  Louis,  MO  63101 

or  send  your  resume  by  FAX:  (314)  340-3005 
or  by  E-mail:  pdhr@post-dispatch.com 


www.editorandpublisher.com 
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EDITORIAL 


BUSINESS  WRITER  | 

The  Cape  Cod  Times  seeks  a  business  writer  j 
who  sees  the  human  stories  behind  the  | 
economic  indicators,  who  has  a  knowledge  | 
of  business  basics  but  can  tell  a  story  with 
flair,  and  who  can  explain  financial  intricacies 
to  a  broad  audience.  Must  have  three 
years  experience  covering  business.  Send 
cover  letter,  resume  and  five  story  ideas  to:  J 
Susan  Moeller,  Business  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601  | 

Or  E-mail  to:  smoeller@capecodonline.com  j 

Deadline  is  October  9  i 

Please,  no  phone  calls 

COPY  EDITOR  ; 

The  Messenger-Inquirer  in  Owensboro,  KY, 
has  a  copy  editing  opening  for  someone 
with  experience  or  a  talented  graduate. 
We’re  a  fully  paginated  7-day-a-week  AM 
with  a  circulation  of  33,000. 

At  the  Messenger-Inquirer,  you'll  have  an  op¬ 
portunity  to  learn  and  grow  at  one  of  the 
best  smaller  newspapers  in  the  country. 
We're  looking  for  a  candidate  who  is  com- 
for‘..ole  both  designing  pages  and  editing,  j 
Our  desk  consists  of  nine  copy  editors  who  j 
work  a  four-day  week  and  handle  a  variety  i 
of  tasks  from  doing  lA  to  feature  sections 
using  QuarkXPress.  Owensboro  is  on  the 
Ohio  River,  40  minutes  east  of  Evansville,  i 
IN,  and  two  hours  from  Louisville,  KY,  and 
Nashville,  TN. 

Please  send  resume  and  cover  letter  to: 

Copy  Editor  Search,  Messenger-Inquirer 

P.O.  Box  1480 
Owensboro,  KY  42302-1480 
EOE 

COPY  EDITOR 

The  Las  Vegas  Review-Journal  seeks  a  copy 
editor  in  its  features  department,  which  pro¬ 
duces  a  variety  of  lifestyle,  food,  travel  and  ; 
entertainment  sections  each  week.  This  edi-  ; 
tor  is  one  of  a  staff  of  copy  editors  who  i 
edit  local  and  wire  stories,  write  headlines 
and  lay  out  pages.  Candidates  should,  have  i 
at  least  three  years  of  daily  newspaper  ex-  I 
perience,  strong  spelling  and  grammar  j 
skills,  creative  ideas  and  a  concern  for  detail.  ' 
An  understanding  of  pop  culture  and 
the  arts  also  is  important.  The  newspaper 
has  a  daily  circulation  of  170,000  and  a 
Sunday  circulation  of  220,000.  Send  resume,  i 
cover  letter  and  work  samples  to:  i 

Frank  Fertado,  Features  Editor 
Las  Vegas  Review-Journal 
P.O.  Box  70,  Las  Vegas,  NV  89125-0070 

COPY  EDITOR:  The  Newport  Daily  News,  a  i 
2001  New  England  Newspaper  of  the  Year,  ' 
has  an  opening  for  a  full-time  copy  editor,  i 
Duties  include  story  editing,  headline  i 
writing,  designing  and  paginating  local  and 
wire  news  and  feature  pages  for  a 
13,000-circulation,  five-day-a-week  afternoon 
paper  and  Saturday-morning  Weekend  ; 
edition.  Bachelor’s  degree  required;  experi-  | 
ence  preferred.  Please  send  resume  and  ; 
any  applicable  clips  to  Harvey  Peters,  news  I 
editor.  The  Newport  Daily  News,  P.O.  Box 
420,  Newport,  Rl  02840.  ; 


@  visit  our  website 
www.editorandpubtisher.com 


-HELP  WANTED- 


EDITORIAL 


COPY  EDITORS  WANTED 
The  New  York  Daily  News  seeks  strong,  ex¬ 
perienced  copy  editors  for  fast-paced  night 
news  desk.  Qualified  applicants  must  have 
solid  grasp  of  spelling  and  grammar,  know 
how  to  work  under  pressure  and  be  able  to 
write  bright  heads  on  deadline.  Minimum 
five  years’  daily  newspaper  experience  re¬ 
quired.  Send  resume  and  headline  samples 
to  Bev  Weintraub,  copy  desk  chief.  Daily 
News,  450  West  33rd  Street,  New  York,  j 
NY  10001. 

E-mail:  BWeintraub@edit.nydailynews.com 


COPY  EDITORSAIESIGNERS:  The  Arkansas 
Democrat-Gazette  has  immediate  openings 
on  its  Northwest  Arkansas  copy/design 
desk.  Polished  copy-editing/design  skills 
(QuarkXPress)  and  two  years  experience 
are  musts.  Send  cover  letter,  resume  and 
work  samples  to  James  Gilzow,  Arkansas 
Democrat-Gazette,  2201  S.  Thompson  St., 
Suite  B,  Springdale,  AR  72765. 


COVER  PENN  STATE 

Report  for  the  newspaper  voted  best  in  its 
class  five  years  in  a  row  in  PA.  The  Centre 
Daily  Times  is  seeking  a  higher  education 
reporter  who  can  work  a  beat,  produce  en¬ 
terprise,  and  write  with  flair.  A  Bachelor’s 
degree  and  three  years  experience  preferred. 
As  part  of  the  Knight  Ridder  newspaper 
group,  we  offer  excellent  compensation 
and  a  full  range  of  employee  benefits.  Inter¬ 
ested  applicants  should  mail  a  cover  letter, 
resume  and  non-returnable  clips  to: 

Centre  Daily  Times 
Attn:  Karen  Mrsa 
3400  East  College  Avenue 
State  College,  PA  16801 


DESIGNER/COPY  EDITOR 
Award-winning  40,000-circulatlon  E.W. 
Scripps  daily  newspaper,  Abilene  (TX)  Re¬ 
porter-News  is  looking  for  “The  One”  who 
can  punch  up  a  story  with  clean  copy 
editing,  succinct  and  clever  headlines.  Pro¬ 
fessional  experience  preferred,  but  will  con¬ 
sider  recent  grad  with  strong  internships 
and  stellar  clips.  Pay  based  on  experience  - 
range  $23K  up.  Resume  and  clips: 

HR  Department,  Abilene  Reporter-News 
P.O.  Box  30,  Abilene,  TX  79604 
carterr@reporternews.com  EOE 

EDITORIAL  ASSISTANT/  NEWS  EDITOR 
FEATURES  WRITER/  COPY  EDITOR 
RESEARCHER/  PHOTOGRAPHER/  PICTURE 
EDITOR/  CRITIC/  MANAGING  EDITOR 
Journalistusa  is  the  online  search  engine 
used  by  publishers  and  editors  to  access 
the  resumes  of  freelance  editorial 
and  production  staff. 
www.journalistusa.com 
OR  Call:  (323)  932-7885 

ENTERTAINMENT  TEAM  LEADER 
The  Pioneer  Press  is  seeking  an  experienced, 
creative  entertainment  editor.  The 
individual  should  possess  strong  editing, 
leadership  and  planning  skills  and  have  thor¬ 
ough  knowledge  of  key  coverage  areas. 
Minimum  6  years  management  experience. 
Send  resume.  Entertainment  section  samples 
to  Catherine  Straight,  Managing  Edi¬ 
tor/Features  and  Sports,  The  Pioneer 
Press,  345  Cedar  Avenue,  St.  Paul,  MN 
55101. 


EDITORIAL 


EXECUTIVE  EDITOR  j 

Ready  to  make  your  mark?  Be  our  Executive  ! 
Editor  and  help  shape  the  future  of  the  Mon-  j 
terey  County  Herald.  We  are  a  36,000  daily  | 
serving  California’s  Central  Coast.  We  seek  ! 
an  experienced  Newsroom  leader  who  can 
set  the  vision  for  the  paper  and  implement 
it  successfully.  E-mail: 

jobs@montereyherald.com  j 


FOOD/RESTAURANT  COLUMNISTS  j 
New  Times  is  looking  for  additional  food  I 
columnists  for  its  award-winning  weekly 
newspapers.  You  must  be  passionate  about 
food,  knowledgeable  about  the  restaurant 
I  business  and  able  to  produce  stylish,  opin-  i 
I  ionated  columns.  Position  may  be  fulltime  ' 

1  depending  on  writing/editing  experience 
:  and  willingness  to  relocate. 

I  New  Times  publishes  magazine-style  weekly 
i  newspapers  -  covering  local  news,  politics, 
j  arts  and  music  -  in  Phoenix,  Denver,  Miami,  , 
Dallas,  Houston,  San  Francisco,  Los  j 
Angeles,  Ft.  Lauderdale,  Cleveland,  St.  i 
Louis,  Kansas  City  and  Oakland.  Qualified  i 
j  applicants  should  send  cover  letter,  resume 
and  clips  to  the  address  below.  BE  VERY  , 

'  SPECIFIC  ABOUT  WHICH  NEW  TIMES  CITIES  i 
[  APPEAL  TO  YOU.  j 

Christine  Brennan  | 

Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

I  GOVERNMENT/POLITicS  EDITOR 
i  The  Press  Democrat  in  Santa  Rosa,  CA  -  an 
I  hour  north  of  San  Francisco  in  Northern  Cal- 
I  ifornia  wine  country  -  seeks  an  editor  with 
;  demonstrated  experience  in  supervising  re-  I 
i  porters,  organizing  election  coverage,  over-  I 
i  seeing  projects  and  guiding  daily  coverage  j 
j  for  government  and  politics.  Reporting  ex-  j 
perience  in  those  areas  and  familiarity  with  i 
database  reporting  are  preferred.  The 
Press  Democrat  is  a  96,000-circulation 
daily  newspaper  owned  by  the  New  York 
Times  Co.  and  the  general  excellence  winner 
I  for  2001  in  the  state  for  its  circulation. 

I  Send  resume  and  work  samples  to:  The  . 
i  Press  Democrat,  ATTN:  Paul  Ingalls,  P.O.  j 
i  Box  910,  Santa  Rosa,  95402,  or  E-mail  at:  | 
pingalls@pressdemocrat.com. 

MAGAZINE  EDITOR 

Sports  publisher  seeks  experienced  editor 
;  for  Inside  Triathlon.  Responsible  for  contents 
I  of  magazine  and  Web  site,  budget 
j  and  staff.  Successful  candidate  will  be  pas- 
;  sionate  about  multisport  and  have  strong 
writing,  proofing,  copy-editing,  layout,  visual  ! 
and  leadership  skills.  Some  travel.  Strong  | 
on  deadline,  able  to  multitask.  Cover  letter,  | 
resume  and  writing  samples  to:  HR,  Inside  i 
I  Communications,  Inc.,  1830  N.  55th  Street,  ■ 
I  Boulder,  CO  80301-2700.  E-mail: 
i  Jobs@7dogs.com,  Fax:  (303)  444-6788. 

No  calls,  please 

j  METRO  COLUMNIST 

I  The  Orange  County  Register,  three-time  Pu- 
!  litzer  winner,  is  looking  for  a  metro  columnist. 
The  successful  candidate  will  demonstrate  an 
ability  to  develop  crisp,  beautifully 
j  crafted  columns  based  on  street  reporting, 

’  offering  insight  on  news,  issues  and  trends  I 
in  the  community.  Fluency  in  Spanish  is  re-  1 
quired,  and  experience  as  a  columnist  is 
preferred.  Please  E-mail  resume  or  inquiries 
to  David  Whiting  at: 

dwhiting@ocregister.com  ! 


EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
San  Francisco  and  Phoenix.  We’re 
searching  for  candidates  who  have  a  fine 
touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

NIGHT  EDITOR  for  SW  Indiana  morning  edi¬ 
tion.  Reporting,  copyediting  and  page  design 
Sunday-Thursday.  Send  work  samples, 
resume,  salary  requirements  to: 

andrea@pdclarion.com 
Andrea  Howe,  Princeton  Daily  Clarion 
P.O.  Box  30,  Princeton  IN  47670 
Phone  (812)  385-2525 

NIGHT  REPORTER 

There’s  still  plenty  of  life  in  Lincoln,  Nebraska 
after  dark.  And  the  Lincoln  Journal  Star 
is  seeking  an  energetic,  full-time  night  re¬ 
porter  to  find  those  after-hours  stories  and 
get  them  in  the  next  morning’s  newspaper. 
The  night  reporter's  primary  responsibilities 
are  breaking  crime  stories  in  Lincoln  and 
surrounding  counties,  but  enterprise  repor¬ 
ting  and  general  assignment  duties  are  also 
part  of  the  |ob.  We  demand  solid  journalism 
and  strong  storytelling.  Accurate  deadline 
writing  is  a  must  for  this  position.  We  are  a 
growing  paper  (77K  daily,  84K  Sunday)  in  a 
growing  capital  city  (225K).  If  you’re  inter¬ 
ested,  send  a  cover  letter,  resume  and  writ¬ 
ing  samples  to  Lincoln  Journal  Star,  Human 
Resources,  926  P  Street,  Lincoln,  NE 
68508.  The  application  deadline  is  October 
1 1.  To  see  our  paper,  go  to: 

www.journalstar.com 

REPORTER 

If  you  have  a  nose  for  news  and  like  to  dig 
for  meaningful  enterprise,  consider  this. 
The  Springfield  (OH)  News-Sun,  an  award¬ 
winning,  Cox  daily  in  southwest  Ohio,  is 
looking  for  a  reporter  with  experience  writing 
news  and  feature  stories.  Our  circula¬ 
tion  is  33,000  daily  and  40,000  Sunday. 
We  offer  a  competitive  salary,  benefits  and 
a  chance  to  grow.  Check  us  out  online  at 
www.SpringfieldNewsSun.com.  If  Inter¬ 
ested,  please  send  your  resume  and  clips 
to  Managing  Editor  Jack  Bianchi,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 

Fax  (937)  328-0328 


makes  the  difference. 
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EDITORIAL 


REPORTER 

The  Philadelphia  area’s  pre-eminent 
business  newsweekly,  Philadelphia  Business 
Journal  seeks  a  reporter.  The  ideal  candidate 
has  experience  breaking  news  and  de¬ 
veloping  relationships  with  sources  that  pro¬ 
vide  a  steady  stream  of  significant  tips,  at¬ 
tending  industry  functions  and  writing  lively, 
engaging  copy.  Must  be  passionate  about 
and  effective  at,  getting  the  big  scoop,  writ¬ 
ing  compelling  stories  for  time-starved 
readers  and  thinking  critically.  Prior 
business  news  reporting  or  trade  journal  ex¬ 
perience  a  plus.  Send  resume  ana  clips  to 
Dell  Poncet,  Philadelphia  Business  Journal, 
400  Market  Street,  #300,  Philadelphia,  PA 
19106  or  E-mail  dponcet@bizjournals.com. 

REPORTER 

The  Post-Star,  an  award-winning 
35,000-circulation  daily,  seeks  an  enterpris¬ 
ing  writer  to  join  a  12-reporter  news  staff. 
One  or  two  years  of  reporting  experience  is 
preferable.  We  cover  an  area  rich  in  cultural 
and  recreational  activities,  from  Saratoga 
Springs  to  the  Adirondack  Mountains.  Send 
resume,  clips,  cover  letter  to:  Bob  Condon, 
City  Editor,  The  Post-Star,  P.O.  Box  2157, 
Glens  Falls,  N.Y.  12801-0012,  or  E-mail  to: 
condon@poststar.com 

STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Phoenix  and 
Oakland.  We're  looking  for  journalists  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland 
position  IS  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Los  Angeles,  Ft. 
Lauderdale,  Cleveland,  St.  Louis,  Kansas 
City  and  Oakland.  We  offer  competitive  sal¬ 
aries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 

New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

The  Press  Democrat  in  Santa  Rosa,  CA  -  an 
hour  north  of  San  Francisco  in  Northern  Cal¬ 
ifornia  wine  country  -  seeks  a  GENERAL  AS¬ 
SIGNMENT  REPORTER.  Experience  required 
in  projects,  spot  news  and  database  repor¬ 
ting.  Writing  style  is  an  important  component 
of  the  position.  The  Press  Democrat  is 
a  96,000-circulation  daily  newspaper  owned 
by  the  New  York  Times  Co.  and  the  general 
excellence  winner  for  2001  in  the  state  for 
its  circulation.  Send  resume  and  writing 
samples  to:  The  Press  Democrat,  ATTN: 
Doug  Wilks,  P.O.  Box  910,  Santa  Rosa, 
95402,  or  E-mail  at: 

dwilks@pressdemocrat.com 


Cla-ssintd  Advertisers: 

If  you  don't  see  a  caleytory  that  fils  your  needs, 
please  call  us  at 
X88-8JS-9149 


www.editorandpubiisher.com 
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EDITORIAL 


I  The  Salt  Lake  Tribune,  a  165M  statewide  i 
j  AM  newspaper,  seeks  to  add  the  following  j 
!  positions  by  January  2003:  \ 

NEWS  DESIGNER: 

j  This  person  will  help  us  take  presentation  of  ' 
our  breaking-news  sections  to  a  higher  | 
level.  You  should  have  a  track  record  in  this  ; 
sort  of  responsibility,  demonstrable  copy 
editing  skills,  an  understanding  of  typogra-  i 
phy,  good  news  judgement,  a  photojournal- 
i  ism  appreciation,  the  patience  and  the  ability  | 
to  teach  others,  the  know-how  to  direct  i 
,  readers  around  a  page,  and  a  passion  for  ! 
newspapers. 

!  A  night,  non-management  position,  you  will 
!  work  closely  with  a  news  editor  Tuesday 
I  through  Saturday,  building  the  front  and  local 
section  covers,  and  overseeing  inside  | 
design  in  general. 

PHOTO  EDITOR: 

;  This  manager  will  direct  the  photo  gathering 
I  operation.You  will  assign  and  edit  photos, 
i  coordinate  and  collaborate  with  other  editors 
:  and  directly  manage  a  10  person  staff. 

We  are  looking  for  an  exemplary  photojour- 
^  nalist  at  a  daily  newspaper  who  is  an  excellent 
communicator.  Management  experience  de¬ 
sirable. 

In  addition  to  a  decent  salary  and  benefits 
and  professional  colleagues,  you  get  daily 
access  to  Utah’s  spectacular  scenery  and 
'  outdoor  activities.  Salt  Lake  City  is  a  fairly  . 
'  sophisticated,  diverse  metro  market  where  ; 
everything  from  arts  to  athletics  thrives. 

Send  cover  letter,  resume  and  sufficient  ; 
samples  of  your  work  by  Nov.  1st  to:  Assis¬ 
tant  Managing  Editor  for  Graphics,  Chris 
Magerl,  The  Salt  Lake  Tribune,  143  S.  Main, 
Salt  Lake  City,  UT  841 11. 


MAILROOM 


ASSISTANT  PRODUCT 
PACKAGING  MANAGER 
The  Tribune  is  seeking  an  experienced  As¬ 
sistant  Manager  for  our  Newspaper  Packag¬ 
ing  operation.  This  position  involves 
hands-on  responsibility  for  managing  four 
:  SLS  1000  inserters  and  staff.  Duties 
i  include,  but  not  limited  to,  scheduling, 
on-going  staff  training,  safety  and  reviews. 
We  are  looking  for  a  person  that  will  contin-  ! 
ually  work  toward  improvement  of  the  existing  ■ 
product,  developing  new  ideas  and  im¬ 
plementing  those  that  will  help  the  depart¬ 
ment  and  product  the  best  quality  products 
on  time.  Must  have  proven  track  record  in  i 
newspaper  production  management.  Prior  \ 
I  operation  of  packaging  inserter  and  bilingual  i 
i  English/Spanish  helpful.  Please  send  i 
I  resume  to:  Kathy  Thorne,  Employment  Ad-  \ 
.  ministrator,  120  West  First  Avenue,  Mesa,  i 
I  AZ  85210.  FAX:  (480)  898-6401.  E-mail:  | 

kthorne@aztrib.com  i 

MIAMI  HERALD  i 

MAILROOM  CREW  CHIEF  ! 

;  Experienced  insert  machine  operator 
needed.  Operate  and  maintain  Heidleberg/  | 
Harris  13  &  14/72  along  with  GMA  lOOOA  | 
inserters.  4-day/night  weeks,  10-hour  ! 
shifts.  Must  have  strong  mechanical  skills. 
Supervisory  experience  a  plus.  Excellent 
I  benefits  include  401(k)  and  stock  plans. 

I  Water  sports  capital  of  the  world.  Part  of 
'  Knight  Ridden  Call  Jeff  Sauls  (305) 

I  3764665  or  fax  resume  to  Job  Code  MR-IV 
at  (305)  376-2870.  | 


MAILROOM 


PACKAGING  DEPARTMENT  MANAGER 
The  Oakland  Press  is  seeking  an  experienced 
individual  who  will  be  responsible  for 
leading  a  diverse  team  of  employees  that 
insert  local  sections  and  pre-printed  material 
into  the  daily  and  Sunday  newspapers. 
This  includes  selection,  training,  and  sched¬ 
uling  employees;  ensuring  safety  and  diver¬ 
sity  standards;  selecting  vendors;  scheduling 
equipment  maintenance  and  repairs; 
and  monitoring  quality  in  the  mailroom. 

The  successful  candidate  will  have  5  years 
newspaper  packing  and  significant  supervi¬ 
sory  experience.  Must  be  able  to  exhibit 
outstanding  management  skills,  including 
problem  resolution,  team  leadership,  organ¬ 
ization  and  communication.  Experience  with 
mechanical  insertion  equipment,  BHingual 
capability  in  Spanish  is  a  plus. 

No  third  party  inquiries. 

To  apply,  please  send  your  resume  to: 

Bill  Williamson,  Director  of  Operations 
P.O.  Box  436009,  Pontiac,  Ml  48343 
Fax:  (248)  4544482 


PHOTOGRAPHY 


PHOTO  EDITOR 

Scripps  Treasure  Coast  Newspapers  seeks 
Photo  Editor  to  work  with  the  photo  depart¬ 
ments  of  The  Stuart  News  and  Fort  Pierce 
Tribune  in  Florida.  Ideal  candidate  will  be  a 
strong  advocate  for  photojournalism  within 
the  newsroom  and  will  critically  shape  the 
way  these  papers  report  the  news.  Will  direct 
assignments,  edit  photos  and  provide 
feedback  to  staff  of  six  photographers.  The 
candidate  should  have  an  understanding  for 
photo  packaging  and  design  and  a  knowledge 
of  digital  photography.  Submit  a  resume, 
portfolio  and/or  tearsheets  with  references 
to  Michelle  Mazzone,  presentations 
editor,  Scripps  Treasure  Coast  Newspa¬ 
pers,  1939  S.  Federal  Highway,  Stuart,  FL 
34994.  michelle.mazzone@scripps.com. 

EOE  DFWP 


PRESSROOM 


PRESSROOM  FOREMAN 
107  year-old  family  newspaper  seeks  expe¬ 
rienced  press  foreman  for  9  unit  Goss 
Urbanite  with  Cary  pasters.  22,000  daily 
with  some  commercial  printing.  Contact: 

Kyle  Osteen  kosteen@theitem.com 
(803)  774-1254  Fax  (803)  774-1210 


URBANITE  OPERATORS  and  SUPERVISORS 
needed  for  Las  Vegas  market.  5-10  years 
experience  required.  Please  mail,  fax,  or 
E-mail  resume  to  the  address  below.  Pay 
DOE.  Las  Vegas  Press,  Human  Resources, 
1385  Pama  Lane,  Suite  111,  Las  Vegas, 
NV  89119-3830.  Fax  (702)  2524580. 

E-mail:  hr@lvpress.com 

I  AliiWS  makes  the  difference.  | 


PRESSROOM 


ASSISTANT  PRESS  DEPARTMENT 
MANAGER 

The  Press  Democrat,  a  New  York  Time 
Company  newspaper  in  Santa  Rosa  Califor¬ 
nia,  has  an  opening  for  Press  Department 
Assistant  Manager.  This  individual  would  re¬ 
port  to  the  Press  Department  Manager  and 
assist  in  all  facets  of  the  operation  to  meet 
department  goals,  including  but  not  limited 
to,  managing  staff  and  work  processes, 
training  and  evaluating,  coordinating  with 
supporting  departments,  preparing  reports, 
ordering  department  materials  and 
supplies,  and  managing  various  pressroom 
projects. 

Qualifications: 

The  qualified  candidate  should  possess  the 
skills  necessary  to  carry  out  the  responsibil¬ 
ities  listed  above;  have  offset  press  operating 
experience;  have  strong  mechanical  and 
maintenance  background;  should  be  com¬ 
puter  literate;  have  excellent  organizational, 
verbal  and  writing  skills;  have  at  least  three 
years  of  pressroom  supervisory  experience 
in  high  quality  deadline  oriented  environment. 
We  offer  a  competitive  salary  and  an  exceL 
lent  benefits  package.  Qualified  applicants 
should  forward  a  resume  and  salary  history 
by  fax  or  E-mail  to:  Press  Department  Man¬ 
ager  FAX:(707)  521-5365.  E-mail: 
jmoore@pressdemocrat.com 


PRODUCT  MANAGEMENT 


YAHOO!  NEWS  AND  WEATHER 
PRODUCTION  MANAGER  (Sunnyvale,  CA) 

In  this  role,  you  will  oversee  product  man¬ 
agement,  and  the  product  team,  for  Yahoo! 
News  and  Weather,  a  leading  online  news 
site  with  over  15  million  unique  visitors  per 
month.  You  will  be  responsible  for  all  aspects 
of  the  product  as  well  as  the  P&L  and 
audience  metrics.  You  must  seize  the  op¬ 
portunity  that  the  Web  represents  to  create 
the  most  dynamic,  most  comprehensive 
and  most  up  to  date  news  and  weather  site 
the  Web  has  ever  seen.  You  will  work  closely 
with  engineering,  business  development, 
marketing  and  sales  programs  to  develop 
and  implement  the  product  plan,  visions 
and  strategies  to  drive  the  revenue  and 
product  goals.  You  will  oversee  all  product 
management  and  product  development,  in¬ 
cluding  prioritization  and  implementation  of 
product  and  platform  enhancements,  defini¬ 
tion  of  user  interfaces,  and  determination  of 
resource  allocations.  Requirements:  5-i- 
years  of  print  and  online  news  experience 
including  3+  of  project  management  experi¬ 
ence.  A  passion  for  news,  journalism  bal¬ 
anced  with  hearty  capitalism.  Demonstrated 
previous  success  in  the  management  of  em¬ 
ployees  and  information  applications. 
Strong  HTML  skills  are  essential.  Master’s 
in  Journalism  is  highly  desirable,  an  MBA  is 
also  preferred.  This  role  will  report  directly 
to  the  Director/General  Manager  of  Yahoo! 
News  and  Information. 

To  apply  for  the  position,  please  send  your 
resume  to  yahoo@hiresystems.com  and 
reference  /1413HS/  in  the  subject  line 
of  your  E-mail. 


_r-  uisit  us  on  line  at 
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ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER/ 
SALES  DIRECTOR 

Company  falling  asleep?  I  can  put  the  tire 
back  in  the  business.  Seasoned  executive 
with  22  years  publishing  and  sales  experi¬ 
ence  in  the  newspaper  and  magazine  indus¬ 
try.  Will  work  as  employee,  consultant  or 
sweat  equity  position.  Call:  (954)  452-3371 
or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


LARGE-STATE  NEWS,  DESIGN  WINNER 
seeks  daily  work  -  op-ed  at  larger,  or  man¬ 
ager  at  smaller.  Principled,  contrarian  col¬ 
umnist.  Master’s. 

Westerneditor@hotmail.com 


MARKETING 


DO  YOU  HAVE  A  PRODUCT  to  market  to  the 
newspaper  industry  but  cannot  get  to  the 
right  person?  We  can  do  that  for  you.  Two 
high  caliber  Newspaper  Executives  with  ! 
20-plus  years  experience  in  the  industry 
have  valuable  nationwide  newspaper  contacts 
at  all  levels  of  major  chain  and  independents 
both  in  US  and  Canada.  Will  structure 
arrangement  either  fee  based  or  commission 
only.  Contact:  newspapersales@aoLcom  for 
more  information. 


OPERATIONS/PRODUCTION 


OPERATIONS/PRODUCTION  EXECUTIVE 
Experienced  with  proven  skills  and  reputation. 
21  years  with  NYT  Company,  7-i-  with 
McClatchy.  Ken  Duffield,  P.O.  Box  358685, 
Gainesville,  FL  32635.  (954)  5994044. 
Kenginnyd@Yahoo.com 


“The  I'uture  is  allied  “pierhaps,” 
which  is  only  possible  thing  to 
call  the  future.  And  the  impor- 
Utnt  thing  is  not  to  allow  that  to 
scare  >’ou.” 

-Tennessee  Williams 


the  newspaper  industry's 

- Umm]  placet - 

8HH.H25.9149 


“The  thing  always  happens  j 
that  you  really  believe  in;  and 
the  belief  in  a  thing  makes  it  j 
happen.”  j 

-Frank  Lloyd  Wright' 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $ 

9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $ 

8.00 

1 2  weeks . 

. $  8.75 

1 2  weeks  . 

. $ 

7.00 

26  weeks . 

. $  7.80 

26  weeks  . 

. $ 

6.20 

39  weeks . 

. $  7.50 

39  weeks  . 

. $ 

5.80 

52  weeks . 

. $  7.15 

52  weeks  . 

. $ 

5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks  . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpubllsher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  -t-  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  •*-  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


I  I  rn 


PUBLISHER 

Your 

communication 
link  to  the 
newspaper 
in(dustry  every 
week 

since  1884. 


E&P'S  CLASSIFIED 


the  newspaper 
industry's  meeting 
piace. 


888.825.9149 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visif  our  website  :it 
www.eilitoraiKliniblisher.com 


CUSSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


CATEGORY  TH.AT  FITS  YOUR  MEDS, 


PLEASE  CALL  US  AT 


888.825.9l49 


54  EmTOR& PUBLISHER  CLASSIFIEDS  SEPTEM  BER  30,  2002 


www.editorandpublisher.com 


EDITOR&PUBLISHER 
MARKET  GUIDE 

Now  with  2()()()  CerTSLis  Data 

Plus  our  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 

Relocation  info  indudes  rankings  of  quality  of  life  data  induding; 

•  Cost  of  Living  Index  — 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

*  Hnutino  nn/i  Rpntnl  RniPf 


MARKET 
LUIDE 


Household  and  per  Capita, 

Principal  Industries,  Chain  Outlets,  Retail 
Outlets,  Location  of  Markets,  Newspapers 
Serving  the  Market,  Retail  Sales  Data,  and  much 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1.600  cities  and  all  3,141  US.  counties. 

UUICl.NXi 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA, 

_ DC,  FL.  IL.  M A.  MD.  NJ,  NY,  OH  and  TX  residents  please 

add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 


I’l  l  S  ... 

. . .  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns,  Number  of  Households.  Income  per 


ORDER  TODA\ ! 

Please  send  payment  to: 

EDITOR  &'PUBL1SHER  DIRECTORIES 
770  Broadway.  New  York,  NY'  10003 

Or  call  (888)  612-7095 

EDITORefFUBLISHER 


OP-ED 


Apologists  miss  the  point 


I'  Ex-columnist  for  the  ‘Chicago  Tribune’  deserves  to  be  disgraced 

IN  1999,  Bob  Greene  spoke  at  a  National  Society  of 
Newspaper  Columnists  conference  I  attended  about  how 
his  syndicated  feature  often  addressed  the  horrors  of  child 
abuse.  “Why  did  we  go  into  this  business?”  he  earnestly 
asked  the  NSNC  audience  in  Louisville,  Ky.  “I  would  hope  it 
is  to  give  a  voice  to  people  who  have  absolutely  no  voice.” 

Perhaps  that’s  one  reason  Greene  became  a  columnist.  A  couple 
of  others:  to  feed  his  big  ego  and  sleep  with  younger  women. 
Greene,  who  spoke  at  that  meeting  near  the  home  of  the  Kentucky 
Derby,  richly  deserved  to  get  knocked  otf  his  high  horse  this  month. 


which  is  why  I’m  a  little  puzzled  that 
a  number  of  journalists  have  at  least 
partially  supported  him  since  his 
resignation  from  the  Chicago  Tribune 
two  weeks  ago.  The  man  had  a  sexual 
i  encounter  with  a  high  schooler.  While  17  ! 

might  be  slightly  older  than  the  statutory-  i 
rape  threshold,  and  while  the  1988  tryst 
might  have  been  consensual,  what  was 
the  then-41-year-old  Greene  thinking?  I 

I  would  have  hoped  there  had  been  a  voice 
in  his  brain  to  “just  say  no,”  but  there  was 
absolutely  no  such  voice. 

Also,  Greene’s  status  as  a  famous 
t !  Tribune  columnist  helped  bring  this 

I I  situation  about  —  meaning  he  abused 

;  that  status.  The  girl  reportedly  contacted 
Greene  while  working  on  a  school 
journalism  project,  and  he  wrote  about 
her  in  his  column.  While  there  is  no 
indication  of  a  sex-for-help  quid  pro  quo, 
i  it  sure  doesn’t  look  good.  Journalists  are 
already  despised  by  much  of  the  public. 
Thanks,  Bob,  for  making  parents  scared 
to  bring  their  children  into  newsrooms. 

Greene’s  private  behavior  also  may 
have  affected  his  professional  work.  A 
Tribune  editor  has  said  Greene  shied 


away  from  commenting  on  such  impor¬ 
tant  topics  as  the  pedophile  scandal  in 
the  Roman  Catholic  Church. 

Finally,  there  are  the  reports  that 
Greene  contacted  an  FBI  agent  he  knew 
after  receiving  phone  calls  this  year  from 


the  now-31-year-old  woman.  This  led  to 
his  downfall,  because,  after  the  FBI 
warned  the  woman,  she  apparently  then 
e-mailed  the  Tribune.  But,  although 
Greene  became  the  victim  of  a  sort  of 
“blowback,”  he  still  abused  his  power  and 
position  by  contacting  the  FBI.  In 
accessing  some  law-enforcement  muscle, 
Greene  could  have  easily  intimidated  the 
woman  and  went  on  writing  columns  for 
another  14  years. 

So  why  has  there  been  some  backing 


I  for  Greene?  Undoubtedly,  some  of  his  1 

supporters  have  also  strayed  from  their 
i  marriage  vows.  They  may  be  thinking  — 
j  at  least  subconsciously  —  that  if  Greene 
j  can  be  dethroned,  maybe  they  could  be 
j  next.  Heck,  Bill  Clinton  may  have  been 
j  spared  removal  from  office  partially 
j  because  dozens  of  U.S.  senators  voting  on 
his  fate  also  had  sexual  peccadillos  in 
their  backgrounds.  i 

Other  Greene  supporters  have  argued  j 

that  the  sexual  encounter  happened  14 
years  ago,  so  there  should  be  some  sort  of 
statute  of  limitations.  But  this  doesn’t  l 

appear  to  be  a  single  transgression;  press  j 
I  reports  allege  that  Greene  played  around  |  ^ 

^  with  a  number  of  women  he  met  directly  i  j 
or  indirectly  via  his  column.  And,  the  way  j  j 
I  see  it,  Greene  —  a  father  of  two  who  has  j 
been  married  since  1971  —  was  lucky  to  | 
have  14  more  years  of  being  a  high-  i 

profile,  lionized  columnist.  His  disgrace 
was  postponed  from  age  41  to  age  55. 

As  some  journalists  support  Greene, 
others  have  been  accused  of  kicking  him 
when  he’s  down.  Well,  there  has  indeed 
been  some  “piling  on,”  but  it’s  hard  to  j  | 

resist  when  Greene  has  hypocritically  !  j 

donned  a  family-values  persona  for  so  I  i 

many  years.  ; 

Of  course,  the  Tribune  is  not  blameless  j 
in  all  this.  It  made  the  right  move  to 
j  discipline  Greene,  but  initially  parceled 
j  out  very  little  information  about  the 
I  situation.  This,  unfortunately,  is  endemic  ; 

I  in  our  industry.  The  media  are  always 
I  insisting  that  politicians  and  others  come 
clean,  but  these  selfsame  media  usually 
clam  up  when 
dealing  with  their 
own  embarrass-  j 

ments.  To  the  | , 

Trib's  credit,  at  least  i  j 

it  let  its  reporting  !  j 

staff  go  after  the  j  i 

Greene  story.  I  j 

And,  in  this  I 

cynical  age,  one  can’t  i 

I  help  wonder  if  the  Tribune  also  had  other  j 

motivations  for  putting  Greene  in  the  ’ 

I  rearview  mirror.  It’s  jettisoning  a  big  ! 

salary  in  a  cost-cutting  time,  and  many 
observers  feel  his  column  has  been 
i  repetitive  and  past  its  prime  for  years.  I 

I  But  Greene  made  his  own  bed  (or  j 

beds).  Hopefully,  he  is  doing  a  lot  of  j 

introspective  thinking  about  his  actions  ; ! 

\  rather  than  wondering  if  being  a  notorious  | 

I  ex-columnist  is  a  tum-on  to  women  young 
!  enough  to  be  his  daughter.  11  I 


BYDAVEASTOR 


Journalists  are  already 
despised  by  much  of  the 
public.  Thanks,  Bob,  for 
making  parents  scared 
to  bring  their  children 
into  newsrooms. 
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It’s  the  beginning  of  the  end  for  last  large  letterpress  shop  in  U.S. 


BY  JIM  ROSENBERG 

IN  ABOUT  TWO  MONTHS,  ThE  KaNSAS  CiTY  (Mo.)  StAR 
hopes  to  break  ground  on  a  $199-niillion  production 
plant  occupying  three  acres  on  two  city  blocks 
next  to  its  current  downtown  headquarters,  ^ 

Its  planned  start-up  in  early  2006  will  see  the  ^  ^  |  (gj 

country’s  last  large  letterpress  shop  shuttered.  |  I  5  s 

In  fact,  letterpress  gave  way  to  lithography  in  the  f 

1970s,  when  the  four  10-unit  Hoe  Colormatic  presses  ^  ^  i 

M  St  ' 

—  the  oldest  one  dating  from  1964  —  were  converted  to 
di-litho.  Little  more  than  a  transitional  strategy  for 

most  ofits  users,  printing  directly  from  driven,  direct  output  of 

litho  plates  was  superceded  in  the  1980s  I  laser-imaged  plates,  but 

by  a  PMC  conversion  that  added  blanket  j  believes  CTP  requires 

cylinders.  So,  for  much  of  the  past  20  years,  i  further  study.  “We  think  it  street 


Performing  | 
Arts  Center  E 
site  S 


Interstate  670 


the  Star  has  been  printed  offset  on  the 
twice-converted  letterpress  machines. 

At  the  new  plant,  editions  will  roll  off 
I  tower  presses  from  one  of  two  unnamed 
manufacturers  now  in  final  negotiations 
with  the  Knight  Ridder  daily,  circulation 
266,264  weekdays,  379,664  Sunday. 

“We  need  four  presses,”  said  Production 
Vice  President  Randy  Waters.  “We’re 
looking  for  80-page  capacity,  with  40  pages 
of  process  color”  to  produce  a  six-section 
newspaper  from  50-inch-wide  webs. 
Beyond  that,  he  added,  “we’re  looking  to 
take  advantage  of  split  production,”  using  a 
double  folder  to  run  two  products. 

The  Star  anticipates  printing  more  color 
on  news  pages  and  in  ads,  and  will  be  able 
to  produce  more  pages  in  more  sections. 

If  its  cost  can  be  justified,  computer-to- 
plate  (CTP)  output  will  be  part  of  the 
modernization.  Waters  said.  Though  still 
concerned  about  the  cost  of  consumables, 
he  said  the  trend  is  positive  and  “the  plan  is 
to  go  to  CTP,”  with  back-up  for  convention¬ 
al  plate  production  from  page  films.  Waters 
is  confident  about  the  success  of  digitally 

www.editorandpublisher.com 


j  brings  value,”  he  said.  -o  closed^ 

I  Four  stories  at  one  end,  5  I6th  St. 

I  the  structure’s  press  hall  1 

I  will  rise  about  twice  that  entrance 

\  high  at  the  other.  In  all,  the  star 

j  building  will  enclose  warahoi^  « 

I  430,000  square  feet,  and  17thSt.  ' _ 

accommodate  400  ^ 

i  employees.  Lju'gely  encased  N  _ 

i  in  glass,  it  will  permit  occu-  "iiiaas 

i  pcmts  of  neighboring  build- 
!  ings  and  passing  vehicles  to 
!  see  production  operations. 

The  in-city  plant’s  configu¬ 
ration  is  such  that  “well  have  to  go  up  for 
j  storage  rather  than  out ,”  said  Waters. 

For  incoming  materials,  the  Star  will 
i  deploy  automated  storage  and  retrieval  to 
I  efficiently  exploit  high-rise  storage  —  one 
system  (with  back-up  configuration) 
serving  both  newsprint  and  inserts.  “It’s 
just  the  bay  size  and  configuration  that  are 
j  different,”  said  Waters,  “But  the  same  crane 
will  be  able  to  handle  both  products.” 

For  outgoing  products,  “we’re  going  to 
online  palletization  for  paper  delivery,”  said 


Waters,  explaining  that  automation  will  be 
the  big  difference  for  pallet-loaded  bundles 
that  are  trucked  to  distribution  centers.  The 
alternative  was  automated  cart  loading  — 
in  place  at  many  sites,  including  the  Dayton 
(Ohio)  Daily  News  and  planned  for  Detroit 
Newspapers’  expanded  North  Plant.  “We 
left  that  decision  up  to  our  carrier  force, 
and  they  liked  pallets,”  said  Waters. 

Limited  packaging  and  distribution  may 
be  possible  some  time  after  the  building  is 
completed,  which  is  expected  in  early  2005, 
followed  by  erection  of  the  first  press, 
according  to  the  Star. 

The  investment  by  Knight  Ridder  was 
seen  by  local  leaders  as  a  boost  to  city 
redevelopment.  The  paper  quoted  Mayor 
Kay  Barnes  saying  the  project  “demon¬ 
strates  confidence  in  dovmtown  and  will 
-  be  a  catalyst  for  other 
I  ®  pmu  development.”  President 

I  I  site  and  Publisher  Arthur  S. 

\[  Brisbane  told  employees 

IS'"  St  fl  would  have  been 

^  m  cheaper  and  easier  to 
7ch  St  I B  build  on  an  undeveloped 
I  I  suburban  parcel.  But  the 

Star,  reporter  Kevin 

te  670  Collison  wrote,  has  urged 

that  incentives  be  used  to 
Truman  Road  revive  parts  of  the  city 

^  rather  than  to  pull  devel- 

!2  opment  out  of  the  city. 

°  “We’ve  been  supportive 

of  a  number  of  tax- 
increment  financing 
and  other  abatement 
programs,”  Brisbane  said. 
So  it’s  no  surprise  the 
newspaper  is  looking  for 
enterprise-zone  and  city 

□  «.  tax  incentives  (approxi- 

buiMing  mately  $19  million  over 

Presses  10  years)  owing  to  the 

currently  higher  in-city  costs, 

ijere  Though  the  plant  is 

—  one  of  the  biggest  recent 

The  Kansas  City  Star  development 

investments,  the  Star  newsroom  is 
undertaking  its  own  major  contribution. 
Begun  last  week,  an  in-depth,  six-Sunday 
series  looks  at  the  larger  picture,  exploring 
the  downtown’s  decline,  measures  to  revive 
it,  similar  efforts  elsewhere,  and  how  the 
urban  core’s  condition  affects  the  entire 
metropolitan  area. 

Collison,  teamed  with  Jeffrey  Spivak, 
said  their  series  was  indepiendent  of  their 
paper’s  plant  project  and  “had  been  in 
planning  for  a  long  time.”  11 


The  Kansas  City  Star 
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Western  Lithotech,s«.  Louis 

Sold  a  DiamondSetter  610-SP100  laser 
(FD-YAG)  platesetter  to  the  T^ler  (Texas) 
Morning  Telegraph.  The  flatbed  imager 
offers  a  heavy-duty  frame  on  a  small 
footprint.  Available  resolutions  range 
from  1,000  to  2,540  dots  per  inch,  with 
production  of  as  many  as  90  single-page  or 
70  panorama  plates  per  hour  at  1,016  dpi. 
With  200  single-  or  double-page  plate 
capacity,  online  plate-loading  features 
automatic  interleaf  paper  removal. 

Broughton  Printers  Ltd.,  Broughton 
Park,  England,  the  11-million-copy-per 
week  northern  plant  for  sister  company 
Express  Newspapers  and  printer  of 
Johnson  Press  regional  papers,  bought 
three  DiamondSetter  435  platesetters  and 
DiamondNet  management  software 
bundled  with  Western  Litho’s  LY8  photo- 
polymer  plates.  The  435  produces  up  to 
250  single-page  plates  per  hour  with  two 
laser  imaging  heads  capable  of  scanning  a 


CCI  Europe,  Kennesaw,  Ga. 

Will  supply  the  San  Francisco  Chronicle 
with  a  NewsDesk  system  for  hundreds  of 
concurrent  users  after  visits  to  other  CCI 
sites  and  “extensive  evaluations”  that  the 
paper’s  pagination  project  manager,  Allen 
Matthews,  said  showed  NewsDesk  to  be 
“the  most  consistently  reliable  system.”  He 
also  cited  CCI’s  ability  to  cope  with  the 
logistics  involved  with  a  large  installation. 

He  said  NewsDesk  “will  increase  our 
ability  to  expand  our  product  range”  and 
improve  the  interaction  among  newsroom, 
advertising,  and  prepress  operations,  and 
make  it  easier  to  create  Web-site  content  by 
automating  all  manual  processes  “to  a  point 
where  the  transfer  of  information  and 
stories  becomes  instantaneous.” 


KBA’s  new  Pastoline  reelstand,  a  core-driven, 
split-arm  machine  for  singlewide  presses 


mization,  and  flexible-chain  auto-webbing. 


Burt  Technologies  Inc. 

Evergreen,  Colo. 

Helped  the  Denver  Newspaper  Agency,  the 
joint  operating  arm  of  The  Denver  Post  and 
the  Rocky  Mountain  News,  recover  from 
server  failure  by  switching  critical  clients  to 
an  e-Burt  server  on  the  application-service- 
provider  version  of  the  Burt  System,  quickly 
restoring  inserting,  distribution,  and 
staffing  modules.  DNA  had  Burt’s  disaster- 
recovery  option,  allowing  off-site  storage, 
with  periodic  updates,  of  its  applica- 

Btion  data.  When  the  papers’  server 
went  down  without  good  backups, 
data  stored  off-site  were  made 
I  available  online  via  e-Burt  servers. 


Software  Consulting  Services 

LLC  ,  Allentown,  Pa. 

Sold  the  SCOOP  editorial  system  to  the 
Sun-Joumal,  Lewiston,  Maine,  (40  seats, 
with  Adobe  InDesign-based  pagination) 
and  Pennsylvania’s  Lancaster  Newspapers 
Inc.  (70  reporter/editor  and  50  editor/ 
paginator  workstations)  for 
its  Lancaster  News, 

Intelligencer  Journal, 

Sunday  News,  dinAgcou^ 
of  weeklies.  Each  bought 
all  SCOOP  modules  — 

NewsPlanner  (idea 
management,  resource 
allocation),  PageTrack, 

SCOOPEdit  (including  pre- 
viewing,  searching,  routing, 
story-photo  links),  Web- 
Publisher,  WebEdit,  SCOOP  f 
Ad  (manages  ad  placement), 
and  SQL  Archive  —  as  well  as  third-party 
Fotoware  to  manage  digital  assets  and 
QuickWire  wire-capture.  Lewiston  will  run 
SCOOP  on  dual  Dell  PowerEdge  2550 
servers  with  a  PowerVault  220S  SCSI 
storage  enclosure  in  a  Windows  2000 
clustered  environment,  supporting  PCs 
and  a  Macintosh  G4  for  Web  publishing. 
Lancaster  uses  dual  Dell  6600  servers  with 
Windows  2000,  a  terabyte  of  storage,  and, 
for  archiving,  Dell  2550  servers  with  two 
PowerVault  units.  A  standby  server  backs 
up  editorial  and  archiving  systems.  In 
I^caster,  SCOOP  interfaces  with  SCS 
Layout-8000  display-ad  dummying  and 
XPance  ad  tracking. 


Sitma’s  pre- 
inserted-sec- 
tion  feeder 
for  collating 
Sunday 
completes 


SiTMA  USA  Inc. 

St.  Paul,  Minn. 

Offers  the  975/News  for  feeding 
pre-inserted  newspaper  sections 
for  collating  Sunday  completes. 
Capable  of  handling  two-inch- 
thick  sections,  it  integrates  with 
Sitma’s  Polymatic  high-speed 
wrapper  for  processing  Sunday  completes 
at  up  to  12,000  packages  per  hour. 


17V«-by-24-inch  image  while  maintaining 
edge-to-edge  resolution  (1,000-1,270 
standard;  2,540  high). 


Vision  Data  Equipment  Corp. 

Rensselaer,  NY. 

Supplied  its  Total  Advertising  System  to  the 
Evening  Post  Publishing  Co.,  Charleston, 
S.C.,  for  use  in  linking  on  a  common 
relational  database,  via  the  Internet  over 
DSL,  business  functions  of  five  weeklies 
and  the  AwXy  Aiken  Standard.  The  13,796- 
circulation  Standard  also  added  a  12-seat 
Total  Advertising  classified-sales  and- 
management  system  to  its  existing  Vision 
Data  display-ad-billing,  circulation- 
management,  and  accounting  software. 


KBA  North  America,  York,  Pa. 

Is  introducing  the  beltless  single-width 
Pastoline  split-arm  reelstand,  an  AC-drive 
model  borrowing  from  the  larger  Pastomat 
and  Pasto.star.  Pastoline  can  support  one- 
ton  rolls  as  wide  as  39  V2  inches  (electrically 
controlled  split  arms  accommodate  reels  of 
different  widths)  and  up  to  50  inches  in 
diameter.  It  features  core  braking,  the  abili¬ 
ty  to  splice  a  full  reel  to  another  if  necessary, 
and  a  mobile  control  panel.  Options  are 
reel-data  logging,  splice  sidelay  error  mini- 
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Newspaper  Photos  of  the  Year 


Enter  tDITOR^ii^PUBLISHER’S  annual  Newspaper  Photos  of  the  Year 
competition  for  a  chance  to  win  $500. 

A  gallery  of  the  best  feature,  news  and  sports  photos  will  appear  in  our  special  October  28th  issue 
and  will  be  posted  on  editorandpublisher.com  for  a  full  year.  One  photo  will  be  selected  as  Photo  of  the  Year, 
and  the  photographer  will  receive  a  $500  grand  prize.  Winning  entries  and  honorable  mentions  will  also  be  exhibited 
at  the  PHOTO  DISTRICT  NEWS  PHOTO  EXPO,  October  Sist-November  2nd  in  New  York  City. 
Anticipated  attendance  at  the  expo  is  25.000-  You  may  submit  any  photographs  that  have  been  published  in  your 
newspaper  or  on  your  paper’s  web  site  since  October  1st,  2001. 

Please  go  to  www.editorandpublisher.com  for  further  details,  including  the  Call  for  Entries  form. 

~  Exclusive  Media  Sponsor  ~ 
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SaxoTech  Inc.,  Rockville,  Md., 
announced  Mark  G.  Prokosch’s 
appointment  as  president,  succeeding 
Frank  Loversky,  who  left  several  months 
ago  after  leading  the  company  since 
it  was  formed  in  early  1999-  In  the 
interim,  Anders  Christiansen,  CEO  of 
Danish  parent  company  SaxoTech  A/S, 
handled  the  duties  of  president  of  the 
U.S.  subsidiary.  Prokosch’s  20  years 
in  the  software  and  services  industry 
include  senior 
management 
positions  during 
18-years  at  ADP. 

The  firm  also 
hired  territory  sales 
managers.  With  a 
background  in  new 
media,  database 
marketing,  and 
newspapers,  Philip 
W.  Calvert  most 
recently  was 
business  development  vice  president  at 
the  Clickshare  Service  Corp.  Before  that, 
he  held  a  similar  position  at  Koz  Inc.  and 
worked  in  new  media  at  Guy  Gannett 
Communications.  Adam  E.  Campbell 
joined  SaxoTech  tfom  the  Oracle  Corp., 
where  he  was  in  charge  of  selling  database 
technologies  and  enterprise  software 
applications.  He  earlier  spent  more  than 
10  years  in  sales,  marketing,  and  business 
development. 

Atex  Media  Command  Inc.,  Tampa,  Fla., 
and  Bedford,  Mass.,  continues  to  bring 
back  managers  from  an  earlier  era  at  Atex, 
naming  Bill  Wenger  sales  vice  president 
for  the  Americas.  The  former  vice 
president  and  general  manager  of  Unisys’ 
North  American  Media  Division  has  20 
years  of  sales  and  marketing  experience  — 
the  first  half  at  Atex,  where  he  was  an 
applications  engineer,  systems  engineer, 
applications  manager,  and  regional 
manager.  He  later  was  sales  vice 
president  at  Arbortext  Inc. 

Billie  Smith,  U.S.  operations  manager 
since  2000,  was  promoted  to  customer- 
investment  director  for  the  Americas, 
providing  value-added  solutions  and 
services  for  customers’  systems.  She 
manages  the  maintenance  revenue  stream 
by  ensuring  customer  satisfaction  and 


Mark  G.  Prokosch 


SaxoTech 

Inc. 


Billie  Smith 

Atex  Media 
Command 


people 

developing  and  marketing  services, 
training,  and  upgrades.  To  be  introduced 
are  managed  services,  work-flow 
consulting,  XSP, 
and  electronic  tear¬ 
sheeting  in  an 
application-service 
provider  (ASP) 
environment  for 
maintenance 
customers.  Smith 
also  is  involved  with 
World  Class  Series 
(Collier-Jackson) 
customers,  ensuring 
migration  paths  and 

services.  A  22-year  Knight  Ridder  veteran, 
she  was  corporate  director  of  publishing 
systems,  president  and  publisher  of  the 
Aberdeen  American  News,  and 
technology  director  of  the  Tallahassee 
(Fla)  Democrat. 

MediaSpan  Group  Inc.,  Durham,  N.C., 
named  Frank 
Collinsworth  sales 
director  for  publica¬ 
tions  with  circula¬ 
tions  of  more  than 
25,000  in  13  western 
states  for  Baseview 
Products,  Ann 
Arbor,  Mich.,  and 
Harris  Publishing 
Systems,  Melbourne, 
Fla.  In  more  than  18 
years  in  the  industry, 
he’s  worked  for  System  Integrators  Inc. 
and  Atex  in  sales,  marketing,  engineering, 
and  project  management. 

INPUT/OUTPUT  SYSTEMS 

Creo  Inc.,  Bedford,  Mass.,  appointed 
Jonathan  Agger  as  scanning-solutions- 
marketing  manager  in  the  Americas. 
Agger  joined  Creo  with  more  than  15 
years  of  graphic-arts-management 
experience,  having  held  positions  with 
Agfa,  Polaroid  Graphic  Imaging,  and 
Sprockets.com,  an  ASP.  Most  recently, 
he  was  marketing  vice  president  at 
Knowledge  Equity  Inc.,  a  management¬ 
consulting  firm  developing  graphic-arts- 
database  publishing  solutions. 

WuSTFJtN  Lithotech,  St.  Louis, 
promoted  Leisa  Ethridge  to  quality- 


Frank  Collinsworth 

MediaSpan 

Group 


control  manager  of  its  Jacksonville,  Texas, 
plate-manufacturing  plant,  succeeding 
Dave  Madoux,  who  now  is  product-devel¬ 
opment  manager.  Ethridge  is  responsible 
for  assuring  quality  of  CTP  and  conven¬ 
tional  newspaper  and  commercial  plates, 
internal  organization,  and  customer 
service.  In  20  years,  Ethridge  has  held  var¬ 
ious  positions  at  the  St.  Louis  plant,  most 
recently  corporate-training  manager. 

PRESSROOM 

MacDermid  Inc.,  Waterbury,  Conn., 
appointed  Thomas  Frater  business 
manager  for  sleeves.  Based  at  the 
Printing  Solutions  unit’s  Atlanta 
headquarters,  Frater  has  10  years  of 
printing  and  graphic-arts  experience, 
most  recently  as  managing  partner  of  a 
maker  of  flexo  printing  sleeves.  He 
founded  TigerPack  Capital  Ltd.,  a 
flexible  packaging  and  converting  plant 
in  China,  and  earlier  worked  at  a  startup 
packaging-investment  group  in  Austria. 
He  trained  in  strategic  planning  and 
corporate  finance  at  Coopers  &  Lybrand. 

Baldwin  Technology  Co.  Inc.,  Shelton, 
Conn.,  announced  that  the  departure  of 
Rolf  Enders  resulted  in  new  responsibili¬ 
ties  for  two  executives,  both  based  at 
Baldwin  Germany,  in  Augsburg,  and  both 
reporting  to  CEO  and  President  John 
Heald.  Operations  Vice  President  Karl 
Puehringer  took  on  the  additional  role  of 
product-management  vice  president  for 
all  products  in  the  commercial  sheetfed, 

web,  and  newspaper 
markets.  Global 
Technical  Service 
Vice  President 
Martin  Buttlar  now 
also  directs  the 
sales-and-service 
unit  for  Central  and 
Eastern  Europe. 
Trained  in  physics, 
engineering,  and 
management. 


M. 

Karl  Puehringer 

Baijiwin 
Technology  Co. 


Puehringer  joined  Baldwin  last  November 
from  project  management  at  A.T.  Kearney 
Inc.’s  oflficijs  in  Munich,  Germany.  With 
more  than  20  years’  experience  in  the 
industry,  beginning  as  an  apprentice  and 
pressman  in  Germany,  Buttlar  recently 
moved  to  Baldwin  from  MAN  Roland’s 
U.S.  sheetfed  parts-and-service  operation. 
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Shoptalk 


Featuring  variations  on  the  Catch-22  theme  in  newspapering 


BY  JEFF  MEREDITH 

HIS  IS  AN  E-MAIL  MESSAGE  I  SENT  TO  A  HIRING  PARTY 

at  a  large  Midwestern  daily  newspaper.  He  had  left  a 
voice-mail  rejection  for  me,  saying  that  he  liked  some 
of  my  clips,  but  adding  that  I  needed  more  “seasoning” 
and  they  wanted  “more  enterprise  work”  (the  entire 
damn  packet  of  clips  was  enterprise  work).  “Seasoning,”  like  on  a 
steak?  I  collected  my  thoughts  and  effectively  decided  that  I  didn’t 
want  to  ever  work  for  them.  By  virtue  of  the  following  e-mail 
message,  I  probably  threw  away  my  chances  with  the  paper,  anyway: 
Hi, - .  I’m  sorry  I  wasn’t  in  to  receive  your  message.  I 


BHW— i«  . . I  m  . . .  iim  ii  i  n 

-  30  - 


!  appreciate  you  calling  back  to  let  me  know 
!  about  the  status  of  my  application. 

I  While  I  am  glad  for  the  offer  to  keep  you 
I  posted  on  what  I  am  doing  and  reapply  in 
the  future,  I  also  would  like  to  ask  for  your 
advice.  I  have  hit  a  point  of 
frustration  where  I  really  don’t 
w£mt  to  be  in  journalism 
anymore  —  or  at  least  I  am 
demoralized  to  the  point  where 
I  am  thinking  about  a  different 
career.  I  love  to  write  and  report,  but  there’s 
one  thing  I  really  hate  to  do,  and  that’s 
j  apply  for  reporting  jobs.  It  is  the  biggest 
j  dead  end  I  have  experienced  since  —  well,  I 
could  say  looking  for  a  prom  date,  but  I 
wrote  that  off  as  futile  and  never  tried.  The 
way  we  hire  is  inherently  flawed. 

I’ve  been  hitting  the  same  roadblock 
I  everywhere  I  look.  I’m  usually  told  that  I 
don’t  have  enough  experience.  And  then 
there’s  the  fact  that  I’m  working  for  a 
technology  publication  that  has  a  monthly 
magazine  and  a  weekly  newsletter  —  it  is 
not  a  daily,  so  there  is  (and  this  is  just  some¬ 
thing  I  often  detect)  an  assumption  that  we 
don’t  deal  with  speedy  news  gathering 
j  where  we’re  on  the  clock.  Not  necessarily 
true.  For  me,  finishing  up  each  issue  is 
j  j  really  not  much  different  from  the  daily 


work  I  handled  at  the  Chicago  Tribune’s 
Washington  bureau  and  also  for  the  paper’s 
Metro  desk  in  Chicago. 

My  mother  —  always  trying  to  temper 
my  impatience  —  reminds  me  that’s  a 


combined  seven  months  of  legitimate  daily 
experience,  but  she  forgets  how  often  I  cut 
class  at  Indiana  University  to  cover  stories 
for  the  next  day’s  paper.  The  pace  was  even 
more  frenetic  in  the  radio  work  I  did. 

I  think  experience  tends  to  pigeonhole 
people  and  place  them  in  a  framework  of 
simply  what  they’ve  done,  not  what  else 
they  could  do  if  given  the  chance.  With  that 
said,  I  could  be  a  much  better  sports 
reporter  than  a  business  reporter,  but  the 
fact  is  that  no  one  will  ever  give  me  the 
chance  to  show  it.  Unless  I  toil  as  the  high- 
school  water-polo  beat  writer  for  a  10,000- 
circulation  community  newspaper,  forcing 
myself  to  live  in  my  parents’  basement 
because  of  the  wages,  hoping  to  someday 
rise  to  a  40,000-circulation  paper,  and  then 
75,000,  and  incrementally  upward. 


I  don’t  think  age  will  necessarily  make 
me  any  better  than  I  am  now.  This  situation 
is  similar  to  walking  into  Enterprise  Rent- 
A-Car  and  being  told  that  there’s  an  extra 
$10  charge  for  any  driver  under  age  25; 
the  fact  of  the  matter  is  that  my  vision  is 
already  going,  my  reaction  time  is  in  similar 
decline,  and  I  was  probably  a  better  driver 
at  21  than  I  will  be  for  the  rest  of  my  life. 
And  I  would’ve  been  penalized  for  it!  The 
journalism  market  for  anyone  under  25  is 
exactly  the  same. 

My  argument  —  after  trips  across  the 
country  on  job  interviews,  be  it  Bend,  Ore., 
or  Fort  Worth,  Texas  —  is  that  hiring 
parties  are  looking  at  everything  they 
shouldn’t.  After  I  mail  out  a  packet  of  clips, 

I  worry  about  articles  that  fall  into  the 
passive-voice  trap,  I  worry  that  my  article 
on  3G  wireless  spectrum  possibly  left  out 
important  details  about  analog  cell-phone 
networks,  I  worry  that  attaching  a  longer 
draft  of  a  published  article  may  in  some 
way  be  misconstrued  as  disapproval  of  what 
my  editor  did  with  a  stoiy  (when,  in  fact, 
there  was  no  choice  but  to  trim  it  down 
because  of  space  constraints).  The  old  “not 
a  team  player”  concern. 

Yet  none  of  these  worries,  none  of  my 
valid  self-doubt,  ever  comes  into  play.  I’m 
instead  pushed  aside  with  a  bunch  of 
oheck-the-box  euphemisms  that  really 
show  that  the  interviewer  never  even 
bothered  to  read  what  I  sent.  If  interviewers 
at  newspapers  are  this  inattentive,  it’s  no 
wonder  we’ve  come  to  embrace  the  logic 
that  readers  don’t  follow  jumps.  We  begin 
to  accept  that  everything  happens  because 
of  a  quick  impression,  no  matter  how 
lacking  in  substance  it  may  be.  All  of  my 
worries  about  bringing  sufficient 
knowledge  to  my  reporting  are  deemed 
irrelevant.  All  that  matters  is  that,  five  years 
down  the  road,  someone  will  look  at  my 
resume  and  finally  agree  that  I  don’t  need 
any  more  seasoning  —  my  age  won’t  look 
like  a  gamble  anymore. 

And,  at  that  point,  I  could  lack  any  kind 
of  intellectual  curiosity  or  ambition,  and 
laugh  at  the  better  reporters  I’m  beating 
out  for  jobs  simply  because  they’re  deemed 
too  young  and  inexperienced.  11 

Meredith  —  a  24-year-old  senior  ■writer  for 
I-Street,  a  Chicago  technology  magazine  — 
is  a  2001 gradvate  of  Indiana  University. 
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“I  love  to  write  and  report, 
but ...  I  really  hate  [to] 
apply  for  reporting  jobs.” 
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NEW  DAWN 

MANUFACTURING 

16001  Trade  Zone  Avenue 
Upper  Marlboro,  MD  20774 
Phone:  301-218-7100 
Fax:  301-218-7150 
E-mail:  bert.wendorf@daycon.com 

INK-B-GONE*  pressroom  cleaner,  an  economical 
innovation  from  New  Dawn,  cleans  solvent,  soy, 
and  water  based  inks  from  hard  surfaces  and 
will  not  harm  employees  or  the  environment. 
This  product  is  biodegradable,  water  dilutable, 
and  pM  Neutral. 


'ACTIVE 


Mactive  Inc. 

Lynn  Yawn,  Vice  President  of  Sales 
lynn.yawn@mactive.com 
(321)  254-5559 


Mactive  Inc.  provides  fully  integrated  advertising 
systems  for  the  publishing  industry,  serving 
small  to  large  newspapers  as  well  as  magazines. 
AdBase  offers  PC,  Internet,  wireless  PDA  and 
nomadic  client  order  entry,  classified  pagination, 
accounts  receivable  and  more. 


The  Austin  Company 
Mike  Pusich, 

V.  P.  Austin  Newspaper  Group 
800.333.0780  x789 
wvvw.theaustin.com 


The  Austin  Company  offers  end-to-end  facility 
services  for  the  newspaper  industry  including: 
planning;  site  location;  transportation/distribution 
consulting;  design;  engineering;  and  construction. 
Projects  include  new  construction,  renovation  and 
expansion  of  printing,  distribution,  office  and 
support  space. 


HarriflSBaseview' 

THE  MEOIASPAN  PUBLISHING  DIVISION^ 


Melbourne,  Florida 
(321)  242-5000  •  vvww.jazbox.com 

Ann  Arbor,  Michigan 
(734)  662-5800  •  wvvw.baseview.com 


Baseview  and  Harris  fulfiil  all  your  print  and 
online  publishing  needs.  Our  new  CirculationPro 
runs  on  several  systems,  including  Macintosh  OS 
X,  Windows  and  Solaris.  Along  with  editorial, 
advertising,  produdion  and  circulation  solutions, 
we  also  offer  full-featured  Web  hosting. 


800  East  Oak  Hill  Drive 
Westmont,  IL  60559-5521 
630.920.2000 
vvvvw.manroland.com 


MAN  Roland  is  the  world's  market  leader  in 
web  press  and  newspaper  printing  technology. 
That  gives  us  the  power  to  custom  create  a 
pressroom  that  will  precisely  meet  all  of  your 
production  requirements. 


E&P 

The  next  Marketplace  page 
will  run  NOV.  11TH  in  the 
21  ST  CENTURY  PLANT  issue 


■  Contact  your  sales  representative  by  Oct.  30th  - 
Howard  Flood  -  East  Tel:  (646)  654-5122 
William  J.  Callahan  -  New  England 

Tel:  (617)  482-0876  x222 
Betsy  Maloney  -  Southeast/Mid-Atlantic 
Tel:  (301)  656-5712 

Derek  Hamilton  -  Mid-West/South-West 
Tel:  (312)  583-5522 
Jill  Martin  -  West  Tel:  (83 1 )  625-6902 


WIFAG 


Mr  Joe  Ondras,  Vice  President  Sales 
WIFAG  USA 
640  Gunby  Road 
Marietta,  GA  30067 
Phone:  +}  770  850-8511 
Fax:  -el  770  850-8550 
E-Mail:  JOEatWIFAG@aol.com 
www.wifag.ch 

WIFAG  offers  the  OF  370  totally  shaftless  press 
with  flying  plate  change  (PCD)  and  page  count 
changing  (PCU-i-).  The  OF  370  can  be  configured 
with  4  or  5-high  towers  or  the  6-high  tower, 
which  can  print  a  complete  48-page  newspaper 
with  16  pages  of  full  color. 


71/EGI 

^^^INTERNATIONAL  INC  ■ 

1800  Chapman  Avenue 
Rockville,  MD  20852 
Phone:  (301)881-4242 
Fax:  (301)881-9121 
Art  Hamlin,  President 


MGI  International  Inc  specializes  in  pressroom 
pollution  control  equipment,  flexo  ink 
management,  flexo  ink  recovery  equipment, 
dust  control  and  noise  control. 


Mike  Shafer 
Phone:  (972)  437-4466 
Fax:  (972)  437-5858 
sales@tkspress.com 
www.tksusa.com 
1201  Commerce  Drive 
Richardson,  TX  75081 

The  TKS  ColorTop  produd  line  includes  the 
ColorTop  7000  printing  at  85,000  CPH  and  the 
ColorTop  3100  singlewide  press  which  prints 
at  51,000  CPH.  Additionally,  TKS  can  add  our 
shaftless  towers  to  your  existing  press  and 
upgrade  your  inking  system  to  Digital  Ink  Pumps. 


TOYOTA 


TOMORROW 


TODAY 


Support  innovative  family 
literacy  program 


j  Publish  more  su< 
j  stories 


Sometimes  it  takes  a  great  idea  to  give 
power  to  good  intentions.  We  think  the 
National  Center  for  Family  Literacy  is  a 
great  idea,  and  that's  why  Toyota  is  proud 
to  be  one  of  its  major  supporters. 

NCFL  is  the  leader  in  parent-child  learning. 
It's  a  powerful  way  to  develop  learning 
skills  in  young  children  by  helping 
disadvantaged  parents  complete  their 
own  education  and  learn  important  life 
skills  at  the  same  time. 

Toyota  has  provided  support  to  more 
than  150  family  literacy  programs  across 
America.  By  supporting  NCFL,  we  hope 
that  the  book  on  missed  opportunities 
will  one  day  be  closed  forever. 

To  learn  more  about  the  great  work  of 
NCFL,  visit  www.famlit.org. 

www.toyota. com/tomorrow 
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